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Abstract: Globalization makes expatriation an increasingly present reality, whether in the
lives of employees of multinational companies or athletes. Therefore, the objective of this
essay was to conceptuate the International Human Resources Management (IHRM) and
to point out the relationship of such phenomenon with the career management conducted
by the person participating in this process of "expatriation”, both in corporate and sports
contexts. For this, it was based on the methodological design of a qualitative research on
the perspective of documental analysis. As the main reflections of this essay, we emphasize
that, although it is considered fundamental, the IHRM is better developed in companies,
while in sports clubs this is a secondary concern. It is also noteworthy the importance of
athletes and expatriate employees to undergo a process of preparation, both from the
psychological and social, economic and cultural point of view, so that the changes are
faced in the best possible way.

Keywords: International human resources management; Expatriation; People
management; Human resources Administration.

INTRODUCTION

Expatriation is a phenomenon that grows every day, and most
expatriates justify the exchange of country for reasons such as the search
for better living conditions, work in foreign companies, the study of another
language, improvement of salaries etc. (Baruch, Dickmann, Altman, &
Bournois, 2013; Carvalho, Santos, & Brandao, 2015; Ferreira, 2015;
Gallon, Scheffer, & Bitencourt, 2013; Nardi, 2015). According to Carvalho
(2016), this phenomenon is a consequence of the influence of globalization
and internationalization. Globalization is a phenomenon that affects the
whole world, but occurs in different ways according to the region or the
observed aspect, leading to economic, cultural, technological and political
consequences (Tertuliano, Montiel, Deutsch, & Machado, 2019).
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In sporting context, the reality is no different. In the last 15 years, it
has increased the number of athletes who change teams or even nations in
search of new goals or life improvement (Tertuliano, Oliveira, Pavlovi¢, &
Machado, 2018; Tertuliano, 2018; Tertuliano, Machado, Deustch, Montiel,
& Bartholomeu, 2018; Tertuliano, Machado, Oliveira, et al., 2018;
Tertuliano et al., 2019). The expatriation of athletes has existed since the
first decades of the 20th century, but has accelerated after 1996, due to
changes in European legislation for these issues, especially for football
athletes (Tertuliano, 2018; Tertuliano, Machado, Oliveira, et al., 2018).
Among the reasons, in the sporting context, wage improvement is pointed
out as paramount for athletes to accept expatriation (Pontes, Ribeiro,
Garcia, & Pereira, 2018; Sebben, 2009; Tertuliano et al., 2018; Tertuliano,
2016; Tertuliano, Machado, Deustch, et al., 2018; Tertuliano et al., 2019;
Tiesler, 2016).

In view of this new reality, the so-called international Human
Resources Management (IHRM) emerges, which seeks to plan, develop
and also implement new and better approaches for the management of
people who are in different contexts and realities International (Altman &
Baruch, 2012; Bjerregaard, 2014; S. M. S. Carvalho, 2016; Mach &
Baruch, 2015). Thus, the objective of the present essay was to conceptuate
the International Human Resources Management (IHRM) and to point out
the relationship of such phenomenon with the career management
conducted by the person participating in this process of "expatriation”, both
in the corporate context and in the sporting contexts.

In order to present and propose academic-professional postures, this
essay aimed to bring a direction, in which classical and contemporary
studies were used to weave on the theme providing a greater radius of
reflection. Thus, it was based on the methodological design of a qualitative
research on the perspective of documentary analysis (Marconi & Lakatos,
2017).

1. EXPATRIATION — INTERNATIONAL HUMAN RESOURCES
MANAGEMENT (IHRM)

The diversity of employees that exist in multinational companies
implies the need for a Human Resources Management (HRM) appropriate
to this reality, with specific concerns, varying according to the country and
the internationalization phase in which the Company is (Ivancevich, 2008).

Thus, Dowling et al. (2008) point out the importance of the
expatriate to have mastery of the local language, control and direct
supervision, an agent that helps him socialize and transpose the culture,
construction of networks of contact, transfer of competences and

2 Exonomcxu nozneou, ISSN 1450-7951
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Knowledge and influence with local agents. For this, Black & Mendenhall
(1990) point to the need for training offered by the companies, before the
expatriation and the accompaniment of the adaptation of the collaborator
to the new country, as factors for improving the performance at work as
well as the Development of new skills for the expatriate.

From this perspective, expatriates who receive training are more
easily adapted to the new country and workplace, presenting better
performances in the activities. Thus, the concept of International Human
Resources Management (IHRM) emerged, which is understood as a
process of definition, planning, development and implementation of the
best policies and practices of people management in different international
contexts (S. M. S. Carvalho, 2016).

Thus, the IHRM is a necessary tool for the expatriation process
(Pereira & Saboia, 2015). The IHRM is concerned about the adaptation of
the collaborator to the new country, through basic guidance services, to
more complex services, such as housing assistance, tax debts, etc. This is
because by equating its internationalization, the company must review its
management of people, transforming its local perspective in international
(S. M. S. Carvalho, 2016).

The IHRM presents several challenges, mainly in recruitment and
selection, as well as in the remuneration systems, in the training and
development of expatriates, in their career management, in the social
responsibilities inherent to the process and Labor Relations and Leadership
(Hill, 2005). This makes it a complex tool, especially in the face of six
factors (Riesenberger, Knight, & Cavusgil, 2010), that are guiding for
managers in the planning, selection, training, employability and
international assessment of human resources (Pereira & Saboia, 2015). The
factors pointed out by Riesenberger et al. (2010) are:

1) New Human resources responsibilities.

2) The need for a broader international perspective on
remuneration policy.

3) Greater involvement in the lives of employees.

4) Managing the combination of expatriates and local employees.

5) Greater exposure to risk factors.

6) External influences of government and culture.

Chien and Mclean (2011) suggest that expatriate professionals feel
the need to receive organizational training on the culture of the destination
country, on the construction of new relationships, on business policies and
also on legal issues of the new place of residence. Based on this, the
literature points to the need for IHRM strategies that contribute to the
expatriation process. Thus, Wentland (2003) cites six strategies that can
contribute to the IHRM:

Vol. 21, 6poj 2/2019, cmp. 1-17 3
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1)
2)

3)
4)

5)

6)

Negotiation with the expatriate.

Salary adequacy, because the expatriate should not suffer
financial loss because he accepted an international migration
(IM).

Offering a compensation package that conforms to what
native/local employees receive.

Offering an additional for extra expenses.

Cafeteria, namely some benefits such as company car, club
membership titles, insurance, home provided by the company
and educational fees.

Regional systems: Applies when the expatriate makes an
agreement to work within a particular region in the world.

Already Shen & Kram (2011) signalize Four Strategies for the

IHRM:
1)

2)

3)

4)

Offering interaction with people who have the potential to
assume the role of manager.

Promotion of trainings to create contacts that serve for their
development, both professional and personal; Transforming
Individual tacit knowledge (individual knowledge, without
technical and/or scientific organization) into organizational
knowledge (knowledge that can be transmitted by the
company as a standard, manual), so that it can be shared
throughout the organization.

Facilitation of virtual communication between expatriates and
repatriates from different countries for the formation of a
group with the objective of clarifying doubts and exchanging
experiences on how to live in a particular country, how to
exercise their work, as well as defining which social activities
can be undertaken.

Recognition and reward of individuals who can help
expatriates, both at the time of change of thirst and on their
return.

The foregoing allows the Human Resources manager (HR) to
establish an incentive plan for expatriate employee, training and
preparation. Thus, managers should follow 4 perspectives, pointed out by
Carvalho (2016). The first perspective is called an ethnocentric
perspective, which is based on the application of HR policies of the matrix
in all subsidiaries, with minimal adaptations. The second perspective is the
polycentric perspective, in which the subsidiaries gain autonomy to
develop adequate HR systems with their reality, with support from the

matrix.

Exonomcxu nozneou, ISSN 1450-7951
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The third perspective is the geocentric perspective, in which the
improvements in HR practices apply, regardless of whether it is from the
matrix or from another company (even the subsidiary), giving the
occupation of the important positions of the subsidiary to talented people,
in any part of the world. Finally, the regiocentric perspective, which has a
similar approach to the geocentric, but with a restricted focus to a particular
region, that is, the important positions of the subsidiary are occupied by
people from a specific region.

In the sports arena, the responsibility for the expatriation and
repatriation processes of players, especially in football, falls on the player,
the entrepreneur and the club (Machado, 2013). In this perspective, some
studies were conducted, relating the difficulties of players’s adaptation in
the expatriation and repatriation (Machado, 2013; Rial, 2008; Rodrigues,
2010; Silva, Rigo, & Freitas, 2012) and some studies, of a theoretical
nature, discussed the phenomenon of expatriation with the globalization
(Alvito, 2006; Damo, 2007; Rial, 2003). Discussions about expatriation
and repatriation processes in companies can be the same as those
surrounding players in the sporting context (Machado, 2013).

The big question is that due to the financial return to those involved
in the transfer (player, club and entrepreneur), and this discussion becomes
a secondary discussion in the sport. However, similar to a collaborator who
leaves the country, the player will go abroad with an overload of tasks and
responsibilities as large as those of a Brazilian professional who has just
assumed the presidency of an American multinational in South Korea
(Sebben, 2009).

Machado (2013) points to a change in the management practices of
the clubs, bringing them the approximation of management models more
current and similar to multinational companies. Even so, the policies of the
clubs aim at the sale of players, without any management of the player's
career, because the clubs assume that the player has a contractual
relationship, investment, generating a gap between the club and the player.

This gap is, in parts, supplied by the entrepreneur, who often acts
on the aspects of the personal life and economic interests of the players. In
this way, it is evident that the club does not have a strategic vision related
to the processes of expatriation and repatriation of players, and that the
entrepreneur, empirically (model of trial and error) assumes the role of
preparation of the expatriation process, which urgently makes the need for
IHRM policies in sport (Machado, 2013; Sebben, 2009).

To resume, the IHRM should assume a facilitating and supportive
role in pursuing the company's objectives by promoting the development
of its employees (Rego & Cunha, 2009; Zhou, 2015), Through the
implementation of activities and strategies that overcome the specific
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challenges of HRM in the global world and that these strategic can be
adopted in the sport. These practices relate to preparation for international
migration and for return, rewards systems, good working conditions,
hierarchies support and career management programs.

In sport, decision making on expatriation is very empirical, which
contributes to the failure of the process. In this way, the management of
expatriates plays an important role, given the high cost of international
migrations, with regard to turnover (average rate between admissions and
disconnections in relation to the average effective in an undertaking), the
family, the management of the career of the expatriate and the difficulties
of adjustment (S. M. S. Carvalho, 2016; Rego & Cunha, 2009; Zhou, 2015).

2. EXPATRIATION - CAREER MANAGEMENT

The management of expatriates has a close relationship with career
management, as expatriation, regardless of their going, by the company's
will or willingly, refers to the development of an international career
(Araujo, Teixeira, Cruz, & Malini, 2012). Several authors try to define the
concept of career, but there is no clear definition of the concept, since the
term was studied in different theoretical perspectives (Santos, 2011). In the
sociological perspective, career means the course of a professional life
(Moore, Gunz, & Hall, 2007). In the business perspective, career is a
sequence of work-related experiences, experienced by the person
throughout life (Arthur, Hall, & Lawrence, 1989; Arthur, Khapova, &
Wilderom, 2005; Carvalho, 2016), or rather, a set of positions occupied by
a person throughout their professional life, always providing retribution,
financial or not (Alis, Des Horts, Chevalier, Fabi, & Peretti, 2014).

Ivancevich (2008) associates career with the exercise of functions
within business structures and other factors such as remuneration, prestige,
power and prospects not linked to a gainful activity or company, such as
volunteer workers or housewives. In summary, career can be understood as
a set of activities undertaken by a person to initiate, guide and follow their
professional path, within or outside the organization, in order to fully
develop their skills, capacities and skills (Alis et al., 2014; S. M. S.
Carvalho, 2016).

The career can be understood as internships, which led to the
emergence of different models, such as the protean career, career
boundaryless and intelligent career. For Santos (2011), the career, for years,
was assumed as internships, determining the career as an evolutionary
process. Super (1957) assumes that the career goes through different stages,
ranging from the interaction between the self-concept, the professional

6 Exonomcxu nozneou, ISSN 1450-7951
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occupation chosen and the exerted. In this model, and occurs through the
stages of exploration, establishment, maintenance and overcoming.

Subsequently, Super (1990) recognizes weaknesses in its model,
because not all stages can represent career development in all individuals,
assuming that the career is the evolution, throughout life, of temporal,
spatial dimensions and individual involvement with the role played.
Following the line of internships, Schein (1978) proposes the model of
careers based on development in an organizational context, considering
career as a process of mutual influence between the company and its
employees over time.

With a look at the human being, Levinson (1986) proposes the
career model based on the stages of development of individuals, throughout
life, including not only the professional, but the individual and family, as
well. Derr (1986) proposes a different career model, highlighting the
importance of the concept of internal career — refers to individual motives,
values and talents. Thus, for Derr (1986), the internal career develops based
on training and professional experiences acquired over time.

However, countless criticisms are conducted on the aforementioned
career models (Santos, 2011), mainly taking into account the social and
economic changes that have occurred in recent decades, resulting in the
emergence of models emerging career (S. M. S. Carvalho, 2016). For Hall
(1996), the career in the 21th century must be managed by the individual,
commanding it according to their values, which the author called a protean
career. In the protean career, unlike the traditional career, there is no pact
with the organization, but rather a relationship between the individual and
his work. In this way, the career is self-managed and reinvented by the
individual, characterizing a development based on continuous learning.

Another concept of career, similar to that of a protean career is that
of boundaryless career (Arthur & Rousseau, 1996). In this model, life-long
mobility is emphasized, that is, the individual develops a set of interesting
competencies for the labor market, increasing his employability, thus
declining on the individual the responsibility for his career .

Assuming that knowledge directs the company, the concept of
intelligent careers emerges (Arthur, Claman, & DeFillippi, 1995). In this
career model, development occurs through three competencies, which are
assumed to be transversal: To know why, to know how and to know who.
These competencies relate to interpersonal relationships and important
relationship networks for work (DeFillippi & Arthur, 1994).

In synthesis, up to 1990, career meant the permanence of the person
in the same company throughout his life. However, due to the globalization
and the rapid changes and adaptations that the companies suffered, this
became incompatible, which generated the end of long-lasting careers and
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the emergence, in the decade of 1990, of the concept of cyclical career,
model opposite the traditional, which was in force up to 1990 (S. M. S.
Carvalho, 2016).

For Chanlat (1995), the traditional career declined due to the
growing presence of women in the labour market, the increase in employee
qualifications, the affirmation of worker’s rights, the globalization of the
economy, the competitiveness of companies, the need for constant changes
in companies and greater flexibility at work. These changes led to the
emergence of two concepts: subjective career and objective career (Santos,
2011).

The subjective career, also called internal, is built by the employees
according to their values, aspirations and expectations, being much more
important than the occupied function. In turn, the objective career, also
called external, is the performance of employees in functions framed in the
company, as well as expected progression in it. Arthur (2008) goes further,
defending that one must integrate the two concepts so that we have an
understanding of the career in a full way, as they complement each other.
In order to organize career concepts, Kanter (1989) suggests the
classification of careers in three possibilities:

1) Bureaucratic career — a vertical career that occurs through
several levels of an organizational structure.

2) Professional career — performance of an activity within the
organization, considering the professional progression the
assignment of more demanding and challenging tasks.

3) Entrepreneurial career — creation of small businesses or
autonomous work. In the 21th century, the conception of a
traditional career became a conception of career development
experienced by the collaborators and the result of their
decisions (S. M. S. Carvalho, 2016). In this way, career
management encompasses a project of life, in which the
employee himself is responsible. However, companies play a
crucial role in career development, supporting their employees
(Gallon et al., 2013).

The companies therefore direct their efforts to offer career
opportunities, leaving the employees responsible for the development of
the same (Hall, 1996). Thus, new success criteria arise for career
management, such as: satisfaction with life, the balance between personal
and professional life, the development of competencies and the perception
of internal and external employability (Bastid & Bravo, 2013).

Within this new vision, one can perceive that loyalty, commitment
and security were valued (Torrington, Hall, & Taylor, 2002) and nowadays,
continuous learning, adaptation to change, commitment to the success of
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the company, as well as its higher productivity are valued. Thus, the
psychological contract between employer and employee evolved into a
model in which the worker values career management and continuous
learning, in contrast, the employer offering conditions for its development
(Rousseau, 1989). This caused the psychological contract to become
transactional, that is, based on the exchange between the parties (S. M. S.
Carvalho, 2016), leading companies to assume a support and development
role, rather than control and command (Baruch, 2006).

As far as expatriation is concerned, companies use it as a career
development mechanism (Caligiuri, 2000; Evans, Pucik, & Barsoux,
2002). Studies about the expatriation processes show that employees are,
most of the times, satisfied with expatriation, but dissatisfied with the
management of their repatriation (Stahl & Cerdin, 2004; Suutari &
Brewster, 2003; Tung, 1998).

These studies point to the understanding, on the part of expatriates,
of expatriation as an opportunity for personal development and career
progression. However, this progression may mean abandoning the
organization for which they work after the return of international migration,
if they feel that the knowledge and competences acquired are not being
valued or applied (S. M. S. Carvalho, 2016). Allied to this, studies
emphasize the importance of the existence of career plans in companies
(Suutari, 2003; Suutari, Tornikoski, & Mékeld, 2012).

For Alis et al. (2014), career management is an important tool of the
GRH, since it has advantages and benefits for the employee and the
company. From the collaborator's perspective, it helps in the progression
of professional life, in the improvement of individual capacities and
increases the level of employability in a competitive market. From the
company's perspective, it enhances the internal development of employees,
facilitates substitution in case of exits, reduces employee turnover,
decreases the risk of taking advantage of less than the employee can offer,
satisfies the collaborator's needs and supports the company's projects and
strategies. However, some studies point to the non-development of the
career due to lack of support from the company (Stahl, Miller, & Tung,
2002; Suutari & Brewster, 2003).

For Selmer (1999), when expatriates perceive that their career
expectations are different from the expectations of companies, they are
dissatisfied and seek other jobs, outside the company that expatriate,
corroborated by the study of Heijden et al. (2009) that demonstrate the
intention to abandon the company, when expatriates perceive lack of
support, by the company, in his career. However, when the company
demonstrates support in career management, expatriates present intent to
stay in the company (Lazarova & Cerdin, 2007).
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In the sporting context, Rodrigues (2010) points out that even
brazilian athletes demonstrate wanting to leave Brazil, as management of
their careers (51.5% of respondents), the process of expatriation and career
management is troubled. Even with the high wages offered, there is
something beyond that, as the cultural adaptation to the site, both the athlete
and his family. Moreover, the issue of repatriation of this athlete is
something that requires attention and care.

From the above, it is clear that organizations should adopt career
management practices within their IHRM strategy, providing success in the
expatriation process (Zhou, 2015). According to Guedes (2012), for the
employee to have a good career management, it is essential to adapt to the
new country. Thus, in the process of expatriation and repatriation, personal
and professional adaptations relate to intercultural adaptation.

FINAL CONSIDERATIONS

Following the objective of this essay, that was to conceptuate the
International Human Resources Management (IHRM) and to point out the
relationship of such phenomenon with the career management conducted
by the person participating in this process of "expatriation”, both in the
context And in the sporting context, we can observe some notes that
literature brings about IHRM and its relationship with career management.

After a review of the literature, it is observed that the IHRM is not
a simple process, on the contrary, it is complex, but extremely important
and necessary for success. It is important that programs and actions aimed
at assisting expatriates, whether in the corporate or sporting context,
promote intercultural adjustment as a fundamental part. This means saying
that intercultural training is of paramount importance (Tertuliano,
Machado, Deustch, et al., 2018).

If previously expected it was that an employee would build his
entire career in the same company, with globalization this reality changed.
The new work dynamics, where employees change jobs, functions and
frequent transfers, including to other countries, is a trend that much
resembles the professional athlete, who exchange clubs for many times
throughout their careers, not rarely with international passages.

However, apparently the IHRM is better developed in companies,
while in sports clubs appears as a secondary concern. Despite the growing
professionalization of sport and teams to increasingly adopt entrepreneurial
management models, the athlete continues to be understood more as a part
of the team than as an employee of a company (Machado, 2013; Tertuliano
etal., 2019). Therefore, the expatriate athlete does not receive the necessary
attention to the issues and difficulties that this expatriation process
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involves, and may lead him to countless problems of adaptation to the new
workplace (Branddo, Magnani, Tega, & Medina, 2013; Sebben, 2009;
Tertuliano, Machado, Oliveira, et al., 2018).

In this context, Tertuliano, Machado, Oliveira et al. (2018) affirm
that athletes need to develop some fundamental personal mechanisms to
maintain, improve and correct psychological skills and motivation after the
expatriation process and the uncertainties it entails, such as strategies of
coping. A preparation for athletes leaving their countries or regions should
be based on intervention models that prepare them, promoting the training
of psychological skills to deal with the new club. In addition, the team that
will receive the athlete should also be prepared to welcome him and be
aware of the athlete's adaptation period, with the awareness that his athlete's
performance may oscillate.

Finally, this essay presents the limitation of being a review study on
studies of the corporate area, which limits understanding in this context. In
addition, there are few studies on the subject in the sports field, which
demonstrates the need for further studies, but directed to the sporting
context. However, it is believed that the notes of this essay may contribute
to the studies aimed at understanding this phenomenon in the corporate
context and also in the sporting context, besides serving as a conceptual
basis for companies and clubs that want to plan assertively to the
international management of human resources, as well as athletes wishing
to have better management of their careers.
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IMPROVING THE COMPETITIVE IDENTITY OF MONTENEGRO
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Apstract: The paper covers a general cross-section of national branding, its importance
and relevance, and a literary background is presented in a section of already published
works in the field of nation branding. The second part of the paper presents the results of
the research conducted in order to test the established hypotheses, namely the general
hypothesis, which states: The development of a national brand is in the function of
improving the competitive identity of Montenegro, thereby ensuring its more efficient
international business and utilizing the potential it has, while also achieving a high
position in relevant international reports that rank national brands. In addition to the
general hypothesis, special hypotheses were tested. The subject of this research is the
analysis of the attitudes of respondents, relationships and relations, ie. functional and
causal dependencies between national brand and competing identity. The aim of this
research is to determine the level of image and perception of foreign and domestic
public when it comes to the national brand of Montenegro. The study was conducted on
a sample of 337 respondents. A simple random sample, an unrestricted sample, was
used, since this type of sample corresponds to the subject of the research.
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1. YBOJ

bpenaupame Kao  cTparemika = MapKeTUHT  OpHjeHTaIluja
MpeACTaB/ba JEIHY OJf HAJBAKHHUJUX aKTUBHOCTH KOj€ IUIAHHUPA]Y,
OpraHu3yjy U peain3yjy MOACPHU MPUBPEIHU CYOjeKTH Ha JIOKATHOM,
PETMOHAIHOM WJIM TJI0O0AJIHOM HHUBOY. BpeHmupame je y TMOCIeImHX
HEKOJIMKO  JelIeHHja MPOUIMPWIO JTOMEH CBOI oOyxBata ca
TPaIUIMOHAIHUX TPXKUIIHUX CyOjekara mpeay3eha u mpou3Boja Ha
cneunuyHe OONMKE W MUXOBE acmekTe. JemaH oa crneuupuIHuX
acriekara OpeHIUHra je W HAIMOHATHO OpeHIUpame, OJHOCHO
OpeHaMpame HalMje WU - KaKO C€ JOII Ha3WBa - Ipolec OpeHaupama
npkaBe, 3emibe. [lonazHa ocHOBa OBOT OpeHAMpama je y pa3Bojy OpeHaa
JECTHHAIIMje U OpeHa MjecTa Koja ce KacCHHje MPOIIMPWIA HA 3HAYAjHO
KOMIUIEKCHU]Y (OopMy - HAallMOHAJIHO OpeHaupame. Mmak, HaluoHaIHO
OpeHIMpame NPONCTUYE U3 KOHIENAaTa MO3HATHjUX Kao 3eMJba MOpHjeKiia
npousBoaa (enr. Country of origine - COO) u Made in. bpenaupame
Halje, 3ajeqHo ca Tiofanu3anujoM, MOCTaIo je pactyha aucHHIUIMHA
KOja KOMOMHYje BUILE AMMEH3U]ja OJP>KUBOCTH jesHe 3emibe. CMaTpa ce
BaOXHUM Ha4yMH CTBapama U yHanpujehewma BPHjeIHOCTH HaI[MOHATHOT
pa3Boja 3a KOHTEKCT KBAJIUTETA XKHUBOTA JbYIM U KOHKYPEHTCKA MPETHOCT
Ha mnobanHuM TpxkumtuMa. llltaBuiie, HanpoHamHO OpeHaUpame je
TEMEJbHU U CHa)XHU IOKpeTay Koju omoryhaBa 3emibaMa Ja MOCTUTHY
jenHakoct cBojux OpenmoBa Hamuje. [lorpeba 3a OpeHaAMpameM apxKaBe,
OJTHOCHO HaIlMje J0jla3d M3 HY)KHOCTU Ja CBe JAp)KaBe, a MOceOHO OHe
Mame pa3BUjE€HE W/WIM y Ipena3dy u3Mely ABa €eKOHOMCKa M JIpYIITBEHa
KOHIleNTa, MOpajy ucTahM M TNpUKa3aTH CBOje BPHjeIHOCTH U
MOTEHIM]jaJle KOJUM pacCIoJiaXy Kako OW U3rpaauie KOHKYPEHTCKHU
UJCHTUTET U CTEeKJIe KOHKYpPeHCKY npeaHocT. OBaj mpolec OpeHaupama
Ha3MBa C€ HALMOHAJIHO OpeHIupame W IpHUMaja HOBH]O] KaTEropHju
OpeHIMHT cTpaTeryja Koje ce cupoBoje. Tpeba umaTu Ha yMy J1a OCTOjH
BeJIMKa pasnuka u3Mel)y OpeHnupama mpou3Boia U OpeHIupama IpKana,
HE caMOo y o0MMY M 00yXBaTy CTPaTEIIKUX M ONEPaTUBHUX aKTUBHOCTH,
Beh M HOCWIIana 1mociioBa ¥ KOHKPETHHUX OTEepaIlMOHATHUX OJUTyKa, jep Y
Clly4yajy HallMOHAJIHOT OpeHJa TO pajie Blajae OAHOCHO apxkaBe. OCHOBHH
npo0JieM y pa3Bojy HallMOHATHOT OpeHIa cBake apskase, ma u llpue [Nope,
CaXXeT je y UMUILY KOjH je Ta JAp>KaBa 0 ceOM pa3Buja y LIUIJbHO] JaBHOCTH
WIH jaBHOCTUMa. BpcTa WMHUIIa TUPEKTHO je TPOMOPIHOHATHA HUBOY
nepreniyje Koju je m3rpaleH y CBHjeCTH TOTpoIlaya KOPHCHHKA
onpelheHnX MPOW3BOAA WM yCIyra Kaja ce paad O KIACHYHUM BpcTama
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OpenmoBa. Kaga cy y mnuramy cnenuuuHu OOMWIIM, Tj. ACHEKTH
OpeHaupama, MMO3UIMOHUPAHOCT je oapeleHa HUBOOM CBJECHOCTH O
MOjJeIUHUM  JpXKaBamMa W HbUXOBHUM  IPHUBPEIAHUM, KYITYPHHM,
MOJIMTUYKUM a ©  CIOPTCKHM  TOTCHIHMjalluMa, pecypcuMa W
nocturayhuma. Kako 6u ce 60sbe caryenany TEOPUjCKU alu U IPAKTUYHU
ACTICKTH HAI[MOHATHOT OpeHaupama, a mocedno nonoxaja Lpue [ope y
TOM TIPOIIECY, HEOIXOJHO je OMJIO CIIPOBECTH UCTPAXKUBAKE WHTCPHE U
eKCTepHEe jaBHOCTH ca LWJbeM yTBphUBama HWHUXOBHUX IepleNnuuja o
HanuoHaiaHoM Openay Llpue I'ope.

2. IIPEI'JIEJl JUTEPATYPE

JlaHac 3eMJbe IIMPOM CBHjETa Pa3MUILLIBajy O CBOM UMHIYy U TOME
KaKO BpPHjEHOCTH W HUJCHTUTETH YHYTap 3€MJb€ MOTY OMTH CTPaTEHIKH
npujeHeTdH  crmosbHOM  okpyxemy (Angell, & Mordhorst, 2015).
Hanmonanne BpHjeqHOCTH W HMISHTUTETH KOPHCTE C€ Ka0 PECYpCH y
r7100aTHOj KOHKYPEHIIMjH JIp>KaBa, U MPeCTaBsbajy BUILIEAMMEH3MOHATHH
COj eleMeHara Kao INTO Cy HUCTOpHja, NpPUPOAa, KyITypa W
UJICHTUTETCKU U3Pa3u KOjU 3ajeIHO YMHE 3eMJbY Kao Opena. bpenaupame
HallMje yKJbydyje CTBapame 3aMHUILbEHUX acollfjanrja Kpo3 cumooue,
BpPHUjEAHOCTH U TOHalllama, Koja Cy mocebHa 3a mojeauHa Mmoapydja Koja
Cy UCTOPHjCKH TIpeNCTaBJballa TPOU3BOJ MOJUTUIKUX Ojayka. JlaHac ce
TBPJU Jia TIOCTOjU MaJlo JUPEKTHE MOJIUTHYKE U J€MOKpATCKe KOHTpPOJIE
WIK YaK YKJbYYEHOCTH y 00JacT HaluoHajmHOr OpeHIupama (Satagen,
2019, ctp. 427). 3emibe, peTHOHU U TPAJIOBU CE NHTEH3UBHM]E€ TAKMHUYE 32
TaJICHTOBaHE NMUTPAHTE, OUJIO Ja Cy TO CTPaHM JIp>KaBJbaHH y MOTPa3y 3a
UJCATHUM COLMJATHUM, KYATYPHUM, (PUCKAITHUM U )KMBOTHUM YCJIOBHMA,
WU J1a Cy TO WIAHOBM JHjacrope Koju ce Bpahajy U Kelle Ja YIOXKE Y
CBOJy 3eMJby. Hamumonanno Openaupame ‘‘je MOKyIIaj 3eMajba Ja ce
OpeHIMpajy Ha HAUYMH U Yy CKJIaJy ca KOMEpLHjaIHUM aMmOulljama.
Hacrano je pneBedeceTMx TOAMHA NPETXOAHOI BHjeKa Kako Ou
3aJJ0BOJBHMJIA W HJEOJIOMIKE M TparMaTH4YHe TIOTpede HaIMOHATHUX
ApkaBa M TpaHCHanuoHamHuX kopmnoparwmja (Polanco, 2019, crp. 8).
Bpennupame Haluje moCTano je BakHA, ajld JOII YBHJEK CIIOpPHA Tema y
UCTpaXUBamy, MpHUBIauehy MHTEPIUCIUIUIMHAPHU UHTEpEC, U3 MOoApYyYja
MOMYT MapKeTUHra, MelyHaponHUX oOJHOca ¢ jaBHOUIhy W jaBHA
murutomaruje (Cheregi, 2018). Ca npyre crpaHe, HelaBHA UCTPaKUBamba
(doxycupajy ce Ha HaI[MOHAJIHO OpeHANpame Ka0 Ha CEMUOTHUKH PeCcypc
U CYIITHHCKH JHUCKYPC OKO je3WKa M HaruoHaimHor uaenturera (Burdick,
2016). Y 0BOM KOHKPETHOM KOHTEKCTY, HAIIMOHAJIHO OpEHAHMpame |
nparehn o0aMuM yhpaBbarkba OpEHJOM CXBaTajy Cce€ Kao CKyM
MeTanparMaTUYHUX TPAaKCH KOje MMajy 3a LWJb PEryjHucame jJaBHOT
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roBopa Kako 0m ce aeduHHCano ImTa ce cMarpa JIOMyIITEHOM jaBHOM
komyHnukarjom (Graan, 2016, ctp. 78). C mpyre cTpaHe AuO CTpydmaka
3a oJfHOCE ¢ jaBHOIINY MHCHCTHpa HAa KOHTEKCTyalIHM3allUjH MPOydYaBamba
HAIlMOHATHOT OpeHJa W aHaIu3upamy, MOpe] NMPOMOTHBHE KaMIIambe,
JIONPUHOC MOJIUTHYKUX, KYITYPHUX M HPUBPEAHUX cyOjexara y Mpakch
opennupame Haruje (Jordan, 2014). OxHocu ¢ jaBHOIINY OBE3aHU Cy ca
HallMOHATHUM OpeHAMpameM 300T Tora IITO OJIaKIaBaj)y KOOPAMHAIU]Y
u3Mel)y MHCTHTYIMja W aKTepa KOjU Cy YKJbyYeHH Y HAalMOHAJHEe
Kamname 3a OpeHaupame. M3rpaama Openaa 6asupa ce, u3mely ocrasior,
U Ha ynotpebu Jbyackux pecypca (Ormanosuh 2017, ctp. 69). [la 6ucmo
pasymjenH 3aimTo je OpeHIMHI MOJMTHYKM BaXkKaH, NPBO T'a MOpPaMo
Pa3MKOBATH O/ HEKOJIMKO CPOJHHMX KOHIENara u mpakcu. Mako je ycko
MOBE3aH M HACTOjU MX MCKOPUCTUTH Y CBOj€ CBpXE, KOHLENT OpeH/Ia HUje
CMHOHHMM 32 HAUMOHAJHY ,MMHI Wiu ,uaeHTuTeT . Hacympor tome,
HAIlMOHATTHU OpEeHJOBM HACTajy KpO3 JaCHO YyCMjepeHe Jp>KaBHE
aKTUBHOCTH Koje muibajy onpeheny myonuky (M3Bjemraj o OpeHmoBuMa
3emasba - Country Brand Report- 2010, ctp. 253). Bpenaupame je, nakie,
MIPOXKETO CTpATeHIKUM akmujama. Ocum Tora, OpeHaupame Ce pasiuKyje
OJl OMIITUX pEKIaMHUX KaMmIama 3a jeJHy Jp)KaBy, Koje Hajyemrhe
CIPOBOJIC FHHXOBE HAIMOHATHE TYPUCTHYKE opraHusanuje. Jlok oBe
KaMIlalke MPHUKa3yjy CIMKE JIMjeNUX MjecTa, JbyO0a3HUX JbYIU, PACKOIIHE
XpaHe W TOIUIOT BPEMEHa, HAllMOHAJIHE TYPUCTHUYKE 3ajeHHIIE KOPHCTE
7la MIPUBYKY IOCjeTHOLe, OPEHIUpPabEe Ce 01 BHUX PA3NIUKyje TEKHOM Ja
ce TpHBYYE EMOIIMOHAIHA pPE30HAHIA TPUBPKEHOCTH W BE3aHOCT 3a
Mjecto uiu npousBox (Browning, 2015, ctp. 201). Umuy 3emsbe je ckyn
KOHOTallMja Koje ce OONMKYjy y TJIaBama JbyJM Ha OCHOBY OHOTa IITO
qyjy, Kaxy 1 namte o onpehenoj necrunanuju (Eusebio, & Vieira, 2013).
OBo oOjammeme OTKpUBA J1a MU (hopMUpa BeUKH Opoj gaxTopa Koju
yTHUY Ha MOHAIIake Jbyau npema odjextuma (Campo, & Alvarez, 2014).
Hakon mporeca nepreniuje, MUY 3eMbe OONHMKyje ce y cjehamy
nojenuHua. JIMYHM Cya o cTBapuMa, JbyJIuMa, MpeAMETHUMa, KYITYpPHOM
MOpPHUJEKITy, MOJIUTUYKO] CTPYKTYpH, uctopuju utia. CBe ce mperBapa y
rnaBau nporec nepuenmuje (Echeverri, Molina, & Mohamad, 2019, ctp.
4). Tlo3uTBaH WMHIl HAIIMOHAIHOT OpeH/a, HY)KHO MOXKe OWUTH BakaH
rno0alHu TperoBapadyky MHCTPYMEHT 3a 3eMJby. Biane He xeme na
JaBHOCT MMa HETaTUBHE CTEPEOTHIIE O 3eMJbH, Tla OM 300r TOTa Tpebdase
Jla YTBpAE€ KaKO MHOCTpaHa JaBHOCT BUJM HUXOBY 3€MJbY U IIpeMa TOMeE
J1a pasBHUjy OArOBapajylle CTpATerje ynpaBibaba HALHOHATHIM HMULIOM
(Masango, & Naidoo, 2019, ctp. 54). Ilpema HekuMm ayTopuma
HalMoOHaMHU OpeHa 1moctoju U 0e3 crnpoBohema AaKTUBHOCTH Ha
Opennupamwy Hanuje. 3a KaneBy (2011, crp. 10) mpousBoau Kammama
HallMOHATHUX OpEeHJI0Ba y CTBApH Cy ‘‘CUMyJaIvjcke Haiuje”, cxBaheHe
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Kao "KOHTPAJAUKTOPHM HHU3 3HAKOBAa, KOjH Iposiaze Kpo3 TiIodaiHe
Me/IMjCKe KpyroBe, MoKymraBajyhu 3aBecTu paznuuuty nyonuky.” Kao
mro Kanesa (2011) wnHamomwume, YyoIIITE Cc€ Ta JHUTEparypa o
HAI[MOHATTHOM OpEeHIUpamy MOXE TOJSIUTH y TPU KaTeropuje:
, TEXHNYKO-€KOHOMCKH ~ TPUCTYIIU*,  JIUTepaTypa  HalWMcaHa W3
MEPCHEKTUBE MAPKETHHT MPaKTHYapa U MAPKETHHIIKUX CTPY4YHaka KOjH
Kene 00oJbe pasyMjeTH KaKo ce€ MOXKE KOPHCTHTH OpeHAupame y LUIbY
pa3Boja M IOCTU3ama KOHKYPEHTCKE NPEIHOCTH Halje, 3aTuM
JaUTEpaType Koja 3a OCHOBY UMa ,,[lonuTuyky npucTyn*, Koju ce 00MIHO
yCpeaoTouyje Ha OJHOC HAIMOHATHOT OpeH/Ia MpeMa jaBHO] TUTIIIOMATH]U
U y KojeM je OpeHAMHT Hallije YeCTO Be3aH 3a permyTalyjy U IocMaTpaH
Kao TMOTeHIMjaiHu oOnuk wmeke Mmohu (Soft power) wu ,,KynTypHH
npUCTyn, moceOHO Be3aH 3a UMIUIMKAIMje OpeHaupama Haluje 3a
MOJUTUKY HJCHTUTETa M KaKO HAIMOHAIHO OpEeHIUpAe MOXKE HWMaTH
MOCJBETUIIE HA YIIPaBJbatbe M UCIUILTHHOBAE ApyiiTaBa. Dinnie (2016,
CTp. 5), ayTop HAjONCe)KHHje W aKaJIeMCKH Haj3ByYHH]e KIbHIE O
HAallMOHAIIHOM  OpeHAMHTY, OBY JUCHMIUIMHY JeQHUHHUIIE  Kao:
,,JEIMHCTBEHY, BUIICANMEH3UOHAIHY MjEIIaBUHY €JIEMEHaTa KOjU HaIlUjH
npyKajy KyATYPHO YTeMeJbeHY TU(epeHInjalnjy U PeJIeBaHTHOCT 3a CBE
WBeHe mubHe mybnauke™. CKopo cBaka 3eMJba MOBE3aHa je ¢ TIO3UTHBHUM
Y HETaTUBHUM YOIILITABAKMMA U CTEPEOTUNUMA. YTIPKOC YHI-CHUIM J1a
CTEpEeOTUNH MOTy OuTHM 030MJbHAa TpernpeKa JA0oJacKy TypucTa H
MHBECTUTOpA, JI0 JlaHAC HUje YTBpPhHEHO Koje Cy e(uKacHe cTpaTeruje 3a
MOMPaBKy IITeTe Koja je Tako Hactanma (Avraham, 2018, ctp. 1). [a nm
TAaKO HEIITO MOXKE HEYTPaJMCaTH HaIMOHAJTHO OpeHAMpame je 4YecTo
MUTamkE KOje Ce IIOCTaB/ba y CTPYYHO) JaBHOCTH.  [[p>kaBa Huje HMIITA
Ipyro HEro JecTHHalMja Koja ce Tpeba MNpHOMMKUTH LHUIBHUM
JaBHOCTMMa M Yy TOM IIpaBIy C€ KOpHCTE CTpaTeruje OpeHIupama
nectunanuje. Kako ucruuy Uysal, Harrill ¥ Woo (2011), rinaBau 1nusb
MapKeTHHIa JeCTHHalMje jeé JABOCTPYK: moBehaTw TMOTpaxmy 3a
JE€CTUHAIMJOM U OJaKIIaTH e(UKACHO YIPaBJbalkbe JIECTHHAIU]OM.
[T03UTHBHY W HEraTUBHU CTEPEOTHUIIH YOIIIITE OMIIO KOj€ 3eMJbe U FeHOT
Hapo/a nocroje OmiIo Ja cy ucnpaBHU win norpemHu. Kao mro ce moxe
OYCKWBATH, OBE TEpLENIHje CIyKe Kao KJbYYHH MeXaHH3aM 3a
Kareropusauujy ¥ mnomoh mnpu mnpuiarohaBarky OTPOMHOM BOJIYMEHY
uH(poOpMaIMja Koju motuue u3 paznuautux usBopa (Adler-Nissen, 2014).
Anu xako Tpeba /1a pearyjy TProBlH, JUINIOMATe U JHJIEPU 3eMajba KaJa
OBH CTEpPEOTHIH TMPENCTaBIbajy TMPENpeKe TYpU3My, WHBECTHIIHjama,
tproBunu u mehynapognom craryc 3emsbe (Nikolova, & Hassan, 2013).
Dinnie (2016) mnojammaBa na WMHI Halje Beh TOCTOjU Yy yMy
noTpomiaya, W Ja Tra He Tpeba moceOHO cTBapaTh JOAATHUM
MapKEeTHHIIKMM aKTHBHOCTHMA. HammoHamHO OpeHaupame HamjepaBa
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oBy Beh mocrojehy cnuky oOJMKOBAaTH y KOXEPEHTHH]Y CIHMKY Kako Ou
MO3UTHUBHO YTUIIAJIO HA IEHY IMJbaHy jaBHOCT. [lojemHOCTaBILEHN M3PaA3
oBe ujeje camo ropopu ga: CBaka aprkaBa je OpeHn u aa je Behuna Hanuja
HampaBwia cBoje OpeHnmoBe. Pa3Boj HaumoHanmHor OpeHga W jadame
HAllMOHAIIHOT HMMHUIJA MOXE OHWTH 3HAYajHO MOAPXKAHO PA3THYUTUM
aJlaTIMa TIOIYyT JAPYIITBEHUX Mpexa u Onorosa. [IpymTBeHe Mpexe Ha
MHTEpHETY, CYIITHHCKH NpeHoce MHpopmanuje 3a Koje ce cMaTpa Ja
noceyjy KpeaIuOUIMTET OJHOCHO Ja HHUCY JUPEKTHO MOCenuIa HeKe
MEIWjCKE W MAapKETHHI KaMIlalkbe Beh Ja TpencTaBibajy peaiHo
3aJJ0BOJCTBO TMpHjaTejba M octanux pedepentHux rpymna (Mmmh, &
Mapxkosuh, 2016, ctp. 55). Jlpyrum peurma, y HHDOPMAIIHjCKOM
IpYITBY CBU mporecu cy Mmehy3aBucHu. Bumie Huje mutame xohe
HEeKo Outu wuHPOpMHUCAH, HEro KojoM he OpP3WHOM TO OCTBapUTH.
TpancHanmoHanHe Kopropamnuje y3 moMoh akymyiawpaHOT HOBHA H
MOJIepHE TEXHOJIOTH]j€ IIUPE CBOj YTHIIQ] M HACTOj€ J]a yIpaBJbajy CBETOM
(Munaunh, & Koctuh 2018, ctp.12). IlocToje U cynmpoTHa MUILBCHA
Kaga je OpeHAupame y MUTalky ald HAcyNpoOT MUILBEHY KOje HCTHYE
Klein a koja Openaupame I0XKHBJbaBa Ka0 HEMpPaBAy M Kao HEIITO
npoTuB uera ce tpeba Ooputh, Boxehm cTpyumanu 3a HaIMOHAIHU
OpeHIMHT TIPeIJIaXy JIa CHPOMAITHE JIP)KaBe YCBOj€ OBY CTPATErHjy Kao
CpencTBO Koje he ciy’)kutu y cBpXe IpuBllademha Kanuraia u Koje he um
oMoryhuTH na ce takmuue y riobanHoj koukypennuju (Weidner, 2011).
Axo je 3emiba 030MJbHA y HaMjepu Ja yHampHjeIu CBOj MehyHapoJHH
WMHII, OHJA OM ce Tpebana KOHIEHTPHCATH Ha pPa3BOj MPOU3BOAA U
MapKeTUHT, a HE Ha jJypmaBe 3a ,,JIpa3HUM MalllTambeM' OpeHIHpama.
Hema mpeunma. Camo jgocienaH, KOOPIAWHHCAH W HENPEKUJaH HH3
KOPHUCHUX, YOWBHMBHMX, U H3HAJ CBEra pelieBaHTHHUX MHJI€ja, MPOU3BOJA
CBETCKE KJIaCe M MOJIMTHKA, MOXKE OCTENEHO TIOBEIATH YITIe] 3eMIbe KOja
ux npoussoau (Anholt, 2011, crp. 2). Kao mro cy HaBenu Kotiep u
I'epTHEp, anM W MHOTH JIPYTH MapKETUHT CTPYUYHAIM, CBE MOXe OUTH
OpeHz, a ¢ 003UpOM Ha BaXXHOCT KOjy HMajy Halyje, HalMOHAIHO
OpeHaMpame NPUBYKJIIO j€ U UCTPaKMBaye U MpaKTHYape KOJU Cy y TOME
NpOHALUIM HMHTEpPEC, M Kpeupaad MHOIUTBO MHJEKCAa KOju Cy
MIPUMHjEHEHH IIUPOM CBHjeTa y mocjbeAmux 10 roguHa U HaMUjeHhEeHU
cy ynopehuBamy arpaktuBHOCTH MMuna Hanja (Hop. Anholt - Gfk Roper
Nation Brands Index, Bloom Consulting Country Branding Ranking, itd.).
(Papadopoulos, & Hamzaoui-Essoussi, 2015, ctp. 9). Kao mro cy
KOHCY/ITaHTH 3a Openaupame Stahlberg u Bolin mpumujetunu, vecto je
NoTpeOHU HAIOPHO PAJUTU Ja Ou Jbyse yOujeauiIn y CYIITHHCKE Uaeje y
JTUCKYPCY O HAIMOHAIIHOM OpEHANpABmY; /1a )KUBUMO Y CBHJETY Y KOjeM
CBaKM HapoJ MoOpa Ja Ipey3Me KOMaHAy M KOHTPOJIY HaJ CBOjOM
pernyTranujoM; JAa TYpUCTH W HUHBECTUTOPH MOpajy OUTH CYNTHIIHO
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npeBapeHu Ja Ou JOLUIM J1a MHBECTUPA]y WIH MOCjeTe Hally 3eMJby; Aa
OMaNa HHAYCTPHja MOXE M3BO3HTH CAMO aKO HGHH IPOM3BOIU MOTHIY
W3 aTPaKTUBHOI MjecTa OJHOCHO JApJKaBe;, Ja je 3emJba Hajuemhe
nepuunrpala ¥ MmoBe3aHa ca “TiorpelHiuM’ cTBapuMa Ha Mel)yHapoaHoM
HUBOY, OJHOCHO Ja MelyHapogHU Menuju U3BEITaBajy caMo O
HETaTUBHUM BHjeCTUMA WJIM O HUYEMY; U - TOCIEImE, all HE HajMambe
OoutHO - ma TO pamu cBaka apyra apskasa (Browning, & Ferraz de
Oliveira, 2017, ctp. 6).

3. HCTPAJKUBAUYKA METOJOJIOTUJA
3.1. Y3opak u nogauu

usb paga je Ouo 1a ce UCcuTa UMM U TIEPUENIHja HATHOHAIHOT
openpa Llpue ['ope kon nomahe u uHOCTpaHe jaBHOCTU. VcTpakuBame je
cpoBeficHO Ha Yy3opky on 337 wucnuranumka. Kopumhen je mpoct
CllydajaH y30pak, Tj. y3opak 0e3 orpaHuuema, ¢ 003UpoM Ha TO Ja Ta
BpCTa Y30pKa OJroBapa IpeAMETy HCTpakuBama. llpuje 3BaHMYHOT
UCTPaXMBama, CHPOBEAEHO je MPOOHO, T3B. NHJIOT HCTPaKUBAKHE Ha
ykynHO 50 ucnuTaHuKa (KOjU YMHE YUYECHHKE 3BAaHMYHOT HCTPAKHBAMHA)
na OM ce Ha Taj HA4YMH YTBPAWIO Ja JM Cy YIYTCTBA, NHUTama,
KOHCTaTallMje ¥ BpHUJEAHOCTH Ha CcKajJaMa JacHU. 3a MPUKYIJbamke
nojiaTaka KopuiiheH je CTpyKTypuCaHH YIUTHHK, a 3a MPOBjepy ciaramba
ca onpehenuMm craBoBuMa KopuurheHa je JlukeproBa ckana. [lomamu cy
npukymsann [JABU (CAWI) metodom, tj.putem online ankete, koja je
kreirana uz pomo¢ softvera Cypseylusmo (SurveyGizmo). Ilepuon
MpHUKyIUbamka noaaraka 15.10 mo 07.11.2018.roaune. O6pana noaaTaxa,
YKJby4yjyhu JOTHYKO padyHCKY KOHTpPOJIY, H3paay [ECKPUITHBHE U
unpepenuujaane craructucke, pahena je y CIICC (SPSS) softveru.
Texnuke nHpepeHnjaiHe CTATUCTUKE KOje Cy KOpUITheHe cy Xu KBajpaT
TEeCT U jenHocTpyka perpecuja. Ommre npernoctaske AHOBA (ANOVA
KOja ce KOPHUCTH y OBOM HCTpaXXMBamy) Cy cibeaehe: nma ce 3aBUCHa
IIPOMjEHJbUBA MjE€pPH HAa MHTEPBAJIHO)] CKaJlM, Jla Cy pe3yiTaTH A0OHjeHU
W3 CIIy4ajHOT y30pKa ToTMyJalije, orcepBaiuje (mocMarpama) o KOjux
ce cacToje mojalnu Mopajy OMTH y3ajaMHO HE3aBHUCHE, Tj. HM Ha jelHY
OTICepBaIlNjy WX MjepeHe He CMUj€ YTUIIATH HUjEIHA JpyTa OIrcepBalinja
WIM Mjepeme, a 3aTUM, Jla Cy MOMyJaluje U3 KOJUX CY Y3€TH Y30pLH
HOpPMAJIHO pacmnopeheHn, Te Jaa Cy Y30pId W3 JTOOWjeHUX MOIyJainja
jenHakux BapujaHcu. CTpykTypa yuemha HCIHUTaHMKa IO JAp)KaBama
MPEACTaBbEHO y pEeJaTUBHUM TOKa3zaTeJbuMa je cibeaehe: HajBuie
nporeHar ucnuranux je us Lipue ['opa 67,5%, 3atum cinujene CnoBenuja
8,2%, bocna u Xepuerosuna 7,4%, Cpbuja 4,5%, Xpsarcka 2,5%,
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Opannycka 1,2%, bemauka 1,2%, IlBeacka 1,2%, Aycrpuja 1,2%,
Wramuja 1,2%, I'puka 1,2%, CnoBauka 1,2%, Maxkenonuja 1,2%. Cem
CTPYKTYpE UCIIUTAHMKA T10 JpKaBaMma y HacTaBKy he Outu mpencraBbeHa
U CTPYKTYypa MCHHUTAaHUKA MO rpagoBuMma. Hajeuime ucrnuranuka je 6mio
u3 Ilogropune 46.1%, 3atum ciaujene JbyOsbana 5.8%, beorpan 5%,
Hukmuh 4.1%, CapajeBo 3.7%, Lerume 3.3%, bap 2.5%, 3arpe6 2.5%,
Moctap 2.5%, Xab6mak 1.6%, IlmweBma 1.6%, bepane 1.6%, ATuna
1.2%, bama Jlyka 1.2%, bpatucmaBa 1.2%, Lleme 1.2%, Knarendypr
1.2%, Mapub6op 1.2%, Ckorube 1.2%, Croxxomm 1.2%, Topuno 1.2%,
bepmun 1.2%, [Mapuz 1.2%, Ty3u 0.8%, Yamum 0.8%, LllaBauk 0.8%,
byasa 0.8%, Hanwmnosrpan 0.8%, Xepuer Hosu 0.8%, Kotop 0.8%,
Mojkogarg 0.8%.

3.2. XumoTe3e U MeTO10JI0THja

Y wucTtpaxuBamy c€ y LWy JOKa3MBama WIH OCIOPaBamba
U3HUJEeTUX CTaBOBa IOJIA3WJIO OJI jeJAHE TeHepallHe XHUIIOTe3e U IeT
MOCEOHMX XUTIOTE3A.

I'enepanna Xwumnore3a X0: Pa3Boj HanmmoHanHOr OpeHAa je y
¢bynkuuju yHampujehema KoHKypeHTcKkor uiaeHtureta Llpae ['ope, unme
ce 00e30jehyje meHo edukacHuje MehyHApPOAHO TMOCIOBAkE H
kopuinhewme MOTeHIMjajla KOjUM paclojiaxe, a YJeAHO ce IOCTHUXKE U
BHCOKA TO3MIMja y peleBaHTHUM MelyHapoIHUM H3BjelITajuMa KOju
paHrupajy HaloHaIHe OpEeH0BE.

ITocedne xunorese:

Xumnoreza X1: HuBo BumbnBocTH M mpeno3Hat/buBoctu Llpue [Nope y
MelyyHapoHUM OKBUpHMA j€ HU3aK.

Xwumnoreza H2: BumenBoct m mpenosHatieuBocT LlpHe ['ope moxke ce
YHaIpUjeIUTH Pa3BOjeM HALIMOHAIHOT OpeHaa.

Xumnoreza X3: Jeman wiaM BUIIE eleMeHaTa HAIMOHATHOT OpeHJa MOry
O6uTH cTy0OBH HOCAYM Ha KOjUMa C€ 3aCHHMBA CHara HallMOHAIHOT OpeHza
Kao KpOBHOT OpeHjia.

Xwunoteza X4: Pazpoj Haunonanxor 6penna Lpue ['ope je onpxkuB u uma
CBOjy TIyHY €KOHOMCKY, COIHjaJIHy, JpPYIITBEHY ¥ IOJUTHUKY
OIPaB/IaHOCT U YTEMEJbEHOCT.

Xumoreza X5: VIHTepHa © eKCTepHA IHJbHA JaBHOCT PAa3JIHMYUTO
NEepUUINPAjy UMHII U BPUjEIHOCTH Ha KOjUMa Ce MOTEHIHjaTHO 3aCHUBA
no3unrja HarpmonamHor 6penaa Lpue [Nope.
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3.3. Pe3yararu anaiuse

Y 1muiby TmpoBjepe IMOCTaBJbEHHX XHUIOTE3a MPUCTYIHIO Ce
UCIIUTHBaky craBoBa nomahe u wmelyHapomHe jaBHOCTH Ha 0a3u
cibenehnx mocraBibeHUX MuTama. Jla mu je mo Bammem Munubewmy pas3Boj
HalMoHamHOr OpeHna y ¢yHKuuMju yHampujehema KOHKYpEHTCKOT
unenruteta Lpue ['ope?

I'padpmuxm npuka3s op. 1.: Pa3Boj HamoHa HOr Openaa y GyHKuuju
yHanpujehema konkypenrckor ugenrurera Llpae I'ope

80 69,2
o274
20 - 1,7 1,7
0 —_— R
O P S
¢ & %@&Z’ <

H3zeop: Camocmanua ananusa aymopa

Bume ox 2/3 wmm 69,2% ykymHOr Opoja WCIHTaHWKA CE Yy
NOTIYHOCTH, a 27,4% IjelMMUYHO ClaXke ca MUILBEHEM Ja je pa3Boj
HaluMoHanHOr OpeHna y GyHKuMju yHanpujehema KOHKYpPEHTCKOT
unentutera Llpue I'ope, a camo 1,7% cmarpa na pa3Boj HallMOHAJIHOT
Openaa Huje y GyHKUMjU yHampHjehema KOHKYpEHTCKOT HUAEHTHUTETa
Lpue 'ope, 6e3 mumssema je 1,7%. Cxopo 2/3 unu 97% ucnutaHuka u3
Lpne ['ope cmaTpa na je pa3Boj HallMOHAJIHOT OpeH/Aa y MOTHYHOCTH Y
¢bynkuuju yHanpujehema koHKypeHTckor uaentutera Llpue I'ope, 1ok je
ucror craa 78,3% WHOCTpaHMX WCIUTaHUKA, a 29.8% momahe jaBHOCTH
cMaTpa Ja je JAjeIMMHUYHO pa3BOj HalMOHAJTHOr OpeHaa y (QyHKIuUju
yHanpujehema KoHKypeHTcKor wunaeHtutera lLlpue ['ope. Csera 2,4%
noMahux HCHHUTaHUKAa cMaTpa Jla pa3Boj HAIMOHAIHOr OpeHJa Huje y
MOTIIYHOCTH Yy (YHKIMJU YyHanpujehema KOHKYPEHTCKOI HUIAEHTHUTETa
pue T'ope; xon wuHOcTaHMX wucnutanuka 21,7% cmarpa na pasBoj
HallMOHAJTHOT OpeHaa jecTe jeTuMUYHO Yy (yHKOWju yHampehema
KOHKypeHTcKor uaentutera Lipue ['ope.

Kao m pesynraté oaroBopa Ha MPETXOAHO NMHUTAKE, TAKO M OBU
pe3yaTatd mokazyjy ga ce oko 97% ucnuTaHuKa y HOTIHYHOCTH WIH
TJeTUMUYHO CJaXKe ca CTaBOM Jia pa3BHUjeH HarumoHaiHu Openna llpue
I'ope o6e36jehyje eduxacuuje mehyHaponHo mociaoBame U Kopuurheme
noteHuyjana kojum pacnonaxe Llpna I'opa. Csera 1,7% wucnuranuka
cMaTtpa na pas3BujeH HauumoHanHu Openpa Llpre ['ope He 00e30jehyje
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edukacHuje MehyHapOoIHO TTOCIIOBakEe U KOpUITNEeHE MOTEHIH]ajla KOJUM
pacnonaxe Ilpua ['opa, a Takohe 1,7% HemMa MHUNIIbEHE WM HE XKEIU Ja
OJI'OBOPH Ha TIOCTABJHCHO MUTAME.

I'padpuuxm npuka3s op. 4.: yrunaj pa3sBujeHOCTH HAIMOHAJIHOT
openna Lipue I'ope Ha epukacHuje mel)ynapoaHo nocjioBame u
kopuinheme noreHunjaaa kojum pacnoJiaxke lpua IN'opa

100 70 -
50 ' 1,7 1,7
0 - [ ’ ’
Da, u potpunosti Djelimi¢no Ne obezbjeduje  Nemam misljenje/ne

zelim da odgovorim

H3zeop: Camocmanua ananusa aymopa

Pesynratn  nmobuwjerm 0o0pagoM OIroBOpa Ha IMHUTAmkE Yy
MOTIYHOCTH TOTBPhYjy MOCTaBJbEHY T€HEpaIHy XHUIIOTE3y KoOja IJIACH:
Pa3Boj mHammonasHOr OpeHma je 'y QyHknmju yHanpujehema
KOHKypeHTckor uneHtutrera Llpue ['ope, uume ce o06e30jehyje mweHo
edukacHuje Mel)yHapoJHO TIOCIOBaKkE M KOPHUIINCHE TOTESHIUjaIa KOJUM
pacroyiaxke, a yjeHO c€ MOCTHKE M BHCOKA TO3UIMja y PEIICBAaHTHUM
MehyHapoaHMM U3BjelITajuMa KOjU paHTHUPajy HallMOHATHE OpEHIOBeE.

VY by npoBjepe mpBe noceOHe XUITOTe3e MOIJIO0 Ce O] IPOBjepe
CTaBOBa WCIUTAaHWKAa Ha THUTame: KakaB je HUBO BUIJBUBOCTH W
npeno3HatibuBoctu Lpue ['ope y mehyHapoaaum okBupuma?

I'paduyxn npuxas op. 5.: HUBO BUIJbUBOCTH M NPENO3HAT/bUBOCTH
Hpue I'ope y mehynapoauum okBupuMa

110,8 245 = Osrednji
. Nizak
Visok
63,7

Uszeop: Camocmanua ananuza aymopa

Hajsehu mnponenar ucnuranuka (63,7%) oljemyje na je HHUBO
BUJJBMBOCTH M Tipeno3HaT/buBocTH llpHe Tope y wmehynapognum
OKBUpHMMA HHM3aK, a CBaKM YETBPTU MCIUTAHUK OOHOCHO BWuX 24,5%
cMmarpa Jia je Taj HuBo ocpenmwu; camo 11,0% ankerupaHux cmarpa Ja je
BUCOK HHUBO BUIJBMBOCTH M TnpenosHarseuBoctH LlpHe ITope y
MelyHapoAHUM OKBHpHUMA.
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I'padpuuxm npuka3s op. 6.: pesyjaraTu oaropopa nomahux
HCIUTAHUKA

Domaci ispitanici

100,0 631 19
23,8 ."—
50,0 ’
1,2 _ Visok
0,0 e Nizak
Osrednji

1
Nemam misljenje/ne Zelim da odgovorim
Uzeop: Camocmanua ananuza aymopa

Ja je HMBO BWMJBMBOCTU W mpemno3HatribuBoctu Llpue I'ope y
MehyHapogHMM OKBMpUMA HM3aK, cMaTpa TIOTOBO HCTH IpPOLIEHAT
ucnutanuka u3 Lpue ['ope (63,1%) u nHocTpanux ucnuranuka (65,2%).
Takohe, Hema paznuka y AUCTpUOYLMJU OJAroBOopa IO OCTAJIUM
MOJIAIMTETHMA, KaJia Cy Y IUTalky OBE JIBUj€ IPyIe HCITUTAHUKA.
I'padpuuxm npukas 6p. 7.: pe3yJITaTH OATOBOPA CTPAHMX MCIIUTAHUKA

Strani ispitanici

L

65,2

= Osrednji = Nizak = Visok

H3ze0p: Camocmanua ananusa aymopa

Cmeneha kpocraOynmamuja mOpeicTaB/ba YKpIITamba IO TOdY,
CTapoCTH, 00pa3oBamy, PaJHOM CTAaTyCy, ca NnuTameM - KakaB je HUBO
BUIUBMBOCTH M Tpeno3HarsbuBoctd Llpue lope y wmehyHapomHum
OKBHpHMA?
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Taoesapuu npuka3s op. 1.: Kpocradyaauuja pe3yarara oaropopa

HNCIIMTAHHUKA
Kaxas je HUBO BUJIUBUBOCTH u
MPENO3HATILUBOCTH Lpue T'ope y
MehyHapoHuM oKBHpHMA?
Hemam
MHIILEEE:€/HE Ocpenmu | Huzak | Bucox
JKENUM 1
OJITOBOPUM
o Kencku 1,6% 17,3% 65,4% | 15,7%
Mymku 32,7% 61,8% | 5,5%
On 26 10 35 228% | 60,9% | 16,3%
roauHa
On 36 no 45 0 0, 0 0
CTAPOCT rOHHA 2,8% 33,8% 56,3% | 7,0%
On 46 no 53 80% | 80,0% | 12,0%
roauHa
IIpeko 55 roguna 37,5% 62,5%
Cpenme 14,3% 35,7% 50,0%
Bucoxo (mactep, 202% | 62,3% | 13,6%
JIOKTOPAT)
Hezanocnen 55,6% 44.4%
[en3uonep 22,3% 77,7%
PAJTHA TToBpeMeHO
CTATYC sarocHeH 14,3% 62,3% | 23,4%
3anocieH y jaBHOM 18,6% 65.1% | 16,3%
CEKTOpY
3amocnen y 2,7% 32,4% | 62,2% | 2,7%
NPUBATHOM CEKTOPY
Jomahu 1,2% 23,8% 63,1% | 11,9%
HUCIIUTAHULIN
Crpanu 26,1% 65,2% | 8,7%
Totan 0,8% 24,5% 63,7% | 11,0%

Hzeop: Camocmanua ananusa aymopa
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Jla je HUBO BHJJBMBOCTH W mperno3HatibuBocTH LlpHe [ope y
MelyHapogHMM OKBHpHUMAa OCpEIbH, CTaB je, y NpOLEHTy BeheM on
MpocjeKa, MyIIKapama, UCIUTaHUKa CcTapocTH on 36 mo 45 roauHa U
HWCIUTAHWKA CTApOCTH IMpPEKO 55 roauHa, UCIHTAHUKA Ca CPEAHBUM
o0pa3oBameM, HCIHMTAHUKA KOJU Cy HE3aloCIeHH M 3aloClIeHUX Yy
npuUBaTHOM cekTopy. Takohe, cTpaHM HMCIUTAHUIM cMaTpajy, y Behem
IPOLEHTY 0oA AoMahux, Aa je HMBO BUAJBUBOCTH U NPENO3HATIBUBOCTH
Lpue I'ope y mehynaponuum okBupuma Hu3ax (65,2% nacnpam 63,1%).

Jla je HMBO BHJJBMBOCTH W mperno3HatbuBocTH LlpHe [ope y
MelyHapoaHMM OKBHPHMA HU33K, CTaB je y MpoueHTy Behem o mpocjeka
’KEHa, UCIIMTaHUKA CTapOCTH 07 46 10 55 roguHa, MCIUTaHUKA Ca BUILIUM
o0pa3oBameM, UCIIUTAaHUKA KOjU Cy TICH3MOHEPU M 3allOCICHHUX Y jJaBHOM
CEKTOPY M CTPAaHUX UCIHUTAHUKA.

Ja je HMBO BWMJBMBOCTU W mpemno3HaribuBoctu Llpue Iope y
Mel)yHapoAHUM OKBUpPHMA BHCOK, CTaB je y MPOIEHTY BeheM of] mpocjeka
KEHa, UCIIMTAaHUKA CTApOCTU oA 26 110 35 rogrMHa U UCIUTAHUKA CTaPOCTH
o1 46 no 55 roaMHa, UCHHUTAaHMKA Ca BHCOKMM 00pa3oBameM Kao U
WCIUTAaHUKA KOjH Cy TOBPEMEHO 3alOCICHH W 3allOCICHHX Yy jaBHOM
CEKTOpY.

Jlobujenn oxaroBopu mOTBphyjy mNpBYy NOCEOHY XHUIOTE3y U
Cyrepuilly /a je HUBO BHUJJBMBOCTH M mIpeno3HaribuBoctu Llpue I'ope y
MehyHapogHMM OKBHUpHMa HH3aK, TauHuje 65,2% crpanux u 63,1%
nomMahux  CIUTaHMKAa cMmarpa Ja jé HUBO  BUJJBUBOCTH U
npeno3HatsbuBocTH LpHe ['ope y MelyHapogHIM OKBHpHMa HU3AK.

ITpoBjepa npyre nmoceOHe XUMOTE3€ BpIIEHA je MPeKo MuTama: Jla
T ce BUAJBHMBOCT M Tpeno3HaribuBocT LlpHe ['ope Mory yHampujeautu
pa3BojeM HalMoHalHor OpeHaa?

I'padpmuxn npukas op. 8.: [la iu ce BUIbHBOCT U NPENO3HAT/LHUBOCT

Lpue 'ope mory yHanpujeauTn pasBojeM HallHOHAJTHOT OpeHaa
0.8

= Da, u potpunosti

= Djelimiéno

Nemam migljenje/ne Zelim
da odgovorim

Hzeop: Camocmanua ananusa aymopa

Bumie ox 4/5 ucnurannka omHOCHO BUX 77,6% ce y MOTITYHOCTH
ClIa)Ke M CBAKW METH MCIUTAHUK C€ JjeIMMUYHO CIIa)Ke ca CTaBOM Ja ce
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BUUBMBOCT W Tpeno3HaribuBocT llpHe [ope Mory yHampujenuTH
pa3BojeM HAIMOHAIHOT OpeH/a, IMITO Takohe yKasyje Ja je u mepreniuja
aHKeTHpaHuX rpahaHa y CKiIaay ca MmocTaBJbeHOM XHUIOTE30M X2.

Paqgu  mposjepe Tpehe mocTaBibeHEe ~1OceOHE — XMIIOTE3E
WCIIUTAHUIIM Cy Tpebanu 1a omjeHoMm o 1 10 5 ouujeHe AONPUHOC KOjU
HaOpojaHU CEKTOPH MPYKajy Y pa3Bojy HammoHanHor Operna L{puae ['ope.

Tabenapau npuka3s 0p. 2.: JOIPHHOC CEKTOPa y Pa3Bojy
HanuoHasHor Openna Lpue I'ope

CekTop Ounjena

Typuszam 4.31
H3Bo3 3,05
HuBecTunmje 1 ycJIOBH 32 MPHBJIavYer-¢ HHBECTUTOPA 3,53
Bnana u japuu cexrop Llpue I'ope 3,22
KyarypHo ucropujcko nHacbelhe 3,79
Jbyau 3,69
Cnopt 401

Uszeop: Camocmanua ananuza aymopa

Pesynratu oaroBopa Ha 0BO MUTame MOTBPhYjy 1a je Typusam (ca
npocjeyHoM o1jeHoM 4.31) cexTop Koju MOK€ HajBHILIE Ja JONMpPHUHECE
pa3Bojy HauuoHanmHor Openpga lLlpue Tope, a 3arum cy To cmopt
(mpocjeuna oijena 4.05), kyaTypHo-ucTopujcko Hacsbehe (3,79), 3atum
Jbynu (mpocjeuHa orjeHa 3,69), MHBECTHIIMjE€ M YCJIOBU 3a MPHUBIIAYCHE
nHBecTHTOpa (Tpocjeuna oijena 3,53), Bnana u jaBau cextop Lpue ['ope
(mpocjeuna oujeHa 3,22) u Ha Kpajy u3B03 (mpocjeyHa orjeHa 3,05).
Amnamuzupajyhu oaroBope, MoXxe ce 3aKJbYUUTH Ja TYpHU3aM TpPeICcTaBIba
TJIaBHU cTyO Ha KOjeM ce 3aCHHMBA CHara Hal[MoHaIHOT OpeHaa, jep 71,3%
rpahaHa cMaTpa Ja je Typu3aM OHAj CEKTOp KOJU MOX€ HajBHILIE Ja
JIONpPUHOCH pa3Bojy HamuoHanHor Openna Llpue Tope; 51,5% je
MUIIJbEHA J1a € Typu3aM 00JIacT y KOjy Tpeba ylaraTu y [ujby pa3Boja
HalMOHAJIHOT OpeHJa, Te Jla Typu3aM Kao CEKTOp HajBHILIE JIONPHUHOCH
pa3Bojy HanuoHanmHOr OpeHpa, wuma oujeHy 4,31, MjepeHo Ha
METOCTENEHO0] cKanu, he je | mpeacraB/baio HajHMXKY OIjeHy, a 5
HajBUIIY OIfjeHy. AHAIU30M OATrOBOpa AOOMJEHUX Y MPETXOJHOM MNTABY
NOTBpheH je CTaB KOju je U3HM]JET Kao YuMe je noTBphena Xumnoresa X3.

3a mpoBjepy 4YEeTBpPTE MOCEOHE XUIOTE3€ MOCTABJHEHO j€ MUTAME.
Ja nu je pa3Boj HaumoHaimHor Openna Llpue I'ope onpxuB U uMa CBOjy
MyHY €KOHOMCKY, COIMjajHy, APYIITBEHY W TOJUTHYKY OMpPaBIAHOCT U
YTEMEJbEHOCT?

32 Exonomcku nozneou, ISSN 1450-7951



Paszeoj nayuonannoe openoa y pynxyuju ynanpujeherba KOHKypeHmcKoe. ..

I'padpuuxy npuka3s op. 9.: /la jiu je pa3Boj HAMOHAJIHOT OpPeHa
Lpue I'ope oap:kuB U UMA CBOjy NMYHY €KOHOMCKY, COLMjaJIHY,
APYLITBEHY U MOJUTHYKY ONPABJAHOCT U yTeMe/beHOCT

11

4,6

m Da
Ne
Nemam misljenje/ne Zelim da odgovorim

H3zeop: Camocmanua ananusa aymopa

Ha ocHoBy ananmse nobujeHux oaroopa 3a qomahe n uHOCTpaHe
ucnutaHuke yrBpheHo je na je mwux 84,4% wmunubema 1a je pas3Boj
HaroHaiHor Opennaa Lpae ['ope onpkKuB 1 UMa CBOjy IMyHY €KOHOMCKY,
COLMjaJIHY, IPYIITBEHY U MOJUTUYKY ONPABIAHOCT U YTEMEJbEHOCT, IITO
Mpe/ICTaB/ba U EMIIUPHUJCKY OTBPAY XUIIOTE3E.

3a tectupame Xunoreze X5: IHTepHa U eKcTepHa I[UJbHA JABHOCT
pa3IMuMTO TMEPUUNMPAJy HMHL M BpPUJETHOCTH HA KOojUMa ce
NOTEHIMjaJTHO 3acHMBA MO3UIMja HanuoHanmHor Openaa Llpue Iope,
MPUMJEHWIN CMO T TE€CT HE3aBUCHUX Y30paKa KOJU HUje Yy MOTIYHOCTH
MOTBP/AMO MOCTaBJbEHY XUIIOTE3Y jep j€ pa3iuKa y MPOCjeYHUM OljjeHama
0,22, oqaocuo 110,35, jep Cur = 0,130.
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I'padpuuxm npuka3s op. 10.: T TecT HE3aBUCHUX y30paKa
Group Statistics

Hcnuranunm N Mean Std. Deviation Std. Error
Mean
Omjerom ox 1 1o 5 Jlomahin 168 3.17 .989 .076
Ollj€HUTE TPEHYTHH CTpaHu
nmun apxase Lpae 69 3.39 1.140 137
T'ope
H3zeop: Camocmanna ananusa aymopa
Independent Samples Test
Levene's Test for
Equality of Variances t-test for Equlity of Means
95%
Confidence
Interval of
Sig. the
(2- Mean Std. Error Difference
F Sig. t df tailed) Difference Difference Lower Upper
Omjernom Equal 9.770 .002 - 235 .130 -225 148 -516 .067
on 1 mo 5 variances 1.518
omujeHnTeassumed
TpeHyTHH Equal -112.138 .155 -225 157 -536 .087
HUMHUII variances 1.430

npxaBe not
Lpue assumed
T'ope

H3zeop: Camocmanna ananruza aymopa

[Toganm nuHEapHe perpecHje MokKa3yjy Ja He MOCTOjU 3HadajaH
yTUIa] CTAapOCTH MCIUTaHHMKA, Ka0 U HUXOBUX IpHUMama Ha OIfjeHy
nmuya Lpue T'ope, jep oBaj mozen objammaBa cera 1.3% BapujaHce
Bapujabiie kKoja je mjepuiia orjeny umuya Lipue I'ope.

I'padpuuxm npukas op. 11.: Jinneapuna perpecuja
Model Summary
Adusted R Std. Error of
Model R R Square Square the Estimate
1 1162 013 .005 1.035

a. Predictors: (Constant), Mjeceunu_npuxoau, Ctapoct

H3zeop: Camocmanna ananuza aymopa
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I'padpuuxn npukas op. 12.: AHOBA Tect

ANOVA?
Model Sum of Squares Df Mean Square F Sig.
1 Regression 3.426 2 1.713 1.598 .204°
Residual 250.810 234 1.072
Total 254.236 236
a. Dependent Variable: Orjenom o 1 10 5 orfjenure TpeHyTHH UMUL apkase [[pue

T'ope
b. Predictors: (Constant), Mjeceunn_npuxomu, CtapocT
Hseop: Camocmanna ananusa aymopa

I'pa¢uuxm npuxas o6p. 13.: koepuunjeHTH
Coefficients?

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3.279 074 44,578 .000
Crapoct .000 .000 -111  -1.706 .089
Mjeceunn _npuxomu -8.779E-6 .000 -.037 -.564 573

a. Dependent Variable: Orjenom oz 1 10 5 orjeHure TpeHyTHH uMuya apxxase L{pae
T'ope
Uszeop: Camocmanua ananuza aymopa

I'padpuuxm npuka3s op. 14.: Xu kBagpar Tect

Chi-Square Tests

Asymptotic
Significance (2-
Value df sided)

Pearson Chi-Square 16.1152 6 013
Likelihood Ratio 19.753 6 .003
Linear-by-Linear Association .006 1 937
N of Valid Cases 237

a. 7 cells (50.0%) have expected count less than 5. The minimum expected
count is .58.

H3ze0p: Camocmanua ananusa aymopa

CnpoBenieHe aHaim3e TOOHWjEHUX OATOBOpA y CBPXY TECTHpama
Xunoreze X5 koja rnacu: VHTepHa W eKCTepHAa IMJbHA JaBHOCT
pa3IMuMUTO TMEPUUNHMPaJy HMHL M BpPUJETHOCTH HA KOojUMa ce
MOTEHIMjaJTHO 3acCHMBA MO3UIMja HanuoHanmHor Openpaa Llpue Iope,
YTBphHEHO je TOoCTojarke pa3iuKa y TEepIHeniyju [UJHbHUX JaBHOCTH,
OJTHOCHO joMahe W MHOCTpaHe jaBHOCTH, KaJa Cy UMHUIl U BPUJEAHOCT Ha
KOjuMa ce 3acHuBa HauuoHanHu Opena Llpue I'ope y nuramy. MehyTum,
T€ pa3iMKe Cy 3aHEMapJbMBE, IIa CE€ HaBEJECHAa XWIIOTE3a HE MOXKE
MPUXBATUTU Kao MOTBpheHa, anmu HU Kao ondauveHa. Takohe, mocroju
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CTATUCTUYKY 3HAYajHA pa3/IMKa KaJja je y MUTamky Meplenirja roMmahux u
CTpaHUX HWCIHUTAHHWKA, IITO je YTBphEHO myTeM Xu KBaapaT TecTa. XH
kBaapar =16,155, np=6, n1<0.05

Kako je xox Xumote3e X5 yTBpheHO 1a HE TIOCTOjH CTAaTUCTHYKA
3HaYajHa pa3jiuKa y MEpIENIUji UMHIIa, MOKE C€ 3aKJbYYUTH Ja je
HaBeJCHA XUIOTe3a MjeIMMUYHO JOKa3aHa, W3 pPa3jiora IITO TOCTOje
CTaTUCTHYKM 3Ha4YajHEe pa3IUKe y TNEpUENIHju HWHTEPHE M CKCTepHE
JaBHOCTM KaJa TOBOPUMO O BpHjeIHOCTUMAa Ha KOjUMa IIOYMBA
HaroHanHu Openn Llpue ['ope, amu He mocroje pasimKe y TOTIERy
nmuya Lpue INope.

3AK/bYYAK

KonkypeHTHOCT Ap:KaBe je KpajiH IWJb CBUX HAmopa Koje jenHa
3eMJ/ba U HCHAa aJMHUHHCTpalldja CIPOBOJAE Kako OM HOJUIIH CBOj
MehyHapogau pejtuHT. bosbeM pejTuHry he gompuHHjeTH W jak
HAI[MOHATTHU OpeH/ W HEeroBa J00pa Mo3uIMja Ha INIOOATHUM JIMCTaMa
HAI[MOHATHUX  OpeHaoBa. YHampujeheme  HaIMOHATHOT  OpeHna,
NO3UTHUBHO he ce oApa3uTH Ha TypHu3aM, M3BO3, BIALy U jaBHY YIpaBy,
WHBECTULIMjE€ W UMHTpPAIje, KyITypHO HCTOPHjCKO Hacibehe, jbyne Kao
eJIEMEHTE HalMOHAJIHOI OpeHJa KOoju cy OJ KJbYYHOI 3Haudaja 3a
€KOHOMCKH pacT ¥ pa3Boj 3emsbe. KOHKYpEHTCKM HWJCHTUTET
HaIlMOHAJTHOT OpeHJa MMa HM3y3€THO BaXHY YJIOTY U Yy IpHUBIAYCHY
CTpaHuX MHBecTuUIMja. Haume, mTo je HanuoHaIHU OpeH] 3eMJbe jaud,
Behe cy u MoryhHoOCTH 3a pHUBIIaYehe CTPAHUX JAUPEKTHUX WHBECTHULIM]A
Kao jegHOr O]l HajBAXHUJUX KaHajma 3a MehyHapogHu mpeHoc
TEXHOJIOTHje, HITO je MOCeOHO 3HauajHO 3a ciabuje pa3BHjeHE 3eMIbe
KOjUMa HEJIOCTaje BPXYHCKa TexHosoruja, a Llpua ['opa mpunazga ynpaso
TOM Kpyry ap»kaBa. Pe3ynratu noOujeHn oOpazoM OAroBopa Ha MUTAHE
KOJUM C€ TecTHpasla TeHepaJlHa XMIOTe3a, y MOTIYHOCTH MNOTBphYyjy
MOCTaBJbEHY FeHepaliHy XuroTe3y. OUUINIeIHO je /1a je CTaB UCIHMTaHUKa
MO3UTHBAaH W Ja CMaTpajy Ja pa3BUjeH U T1j00amHO TOTBpheH
HaIlMOHAJHU OpeH]l JONPUHOCH OMIUTHM KOpPHCTHUMA 3a JIP)KaBy, HEHY
€KOHOMH]Y W 00Jpy Basopm3anujy mnoctojehnx morenunujana. Kipydanu
ayropounu 1ub Lpae I'ope Tpeba na Oyne jak HallMOHAIHU OpeH[ KOjH
ce HaJlla3W Ha 3HAYajHUM HHJCKCHMa HAalWOHATHHX OpeHmaoBa. HwuBo
BUIUBMBOCTH M Tpeno3HarsbuBoctd Llpue lope y wmehyHapoaHum
OKBUpHMa - TpeMa pe3ylTariMa J00HWjeHHM Ha OCHOBY OJrOBOpa
ucnuranuka u3 Lpae I'ope u apxasa wianuna EY: @pannycke, I'puke,
Bemauke, llIBencke, Uranuje, AycTtpuje, anu U JpkaBa W3 pPErvoHa,
nonyt bocue u Xepueroune, CrnoBenuje, Makenonuje, XpBaTcke H
Cpbuje - je HM3ak. 3akJby4yaKk KOJU C€ M3BOJU JECTE J1a CE€ CE€ MOpajy
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Paszeoj nayuonannoe openoa y pynxyuju ynanpujeherba KOHKypeHmcKoe. ..

rojayaTd  aKTUBHOCTH Yy  TMpaBIy jadyama  BHUIJBUBOCTH U
MPENO3HATJbUBOCTH JAp)KaBe U IHCHUX II0jeIMHAYHUX eJeMeHara Ha
EKCTEPHOM TP KHIITY.

AHanu3oM J00HMjeHHX OJroBopa HWHOCTpaHMX H jgomahux
WCIMTAaHUKA Ha MOCTAaBJbEHA INMUTama, MOTBpheHa je xumore3a X2, U Ha
OCHOBY TOT pe3yiaTara MOXe Ce€ TBPIUTH Ja C€ BHUIJBUBOCT H
npeno3HaribuBoct  Llpue Tope Mory  yHampujemuTd — pas3BojeM
HarroHanHor openna. Kao n y mpeTxoiHo MoCTaBIbEeHOj XUIOTE3H, U KO
oBe XHIIOTE€3€ MOXE CE JOJAATHUM HCTPaXKMBamkUMa MPEIU3UPATH HHUBO
BUJJBMBOCTH ¥ TPEMNO3HATIFUBOCTU W JEPUHHUCATH allaTH 32 HUXOBO
no0oJblllatbe Ha TU(PEPEHIMPAHUM I[MJBHUM TPXHUIITHMA. AHAIN30M
OJIrOBOpa JOOW|jCHMX HA MHTama Koja ce oxHoce Ha Tpehy mocebHy
XHIIOTE3y, MONUIO CEe 10 IMOTBPJC CTaBa KOJH j€ W3HHUJET M MOXE Ce
KOHCTaTOBAaTH Ja je W OBa xumore3a morBpheHa. Ha ocHoBy aHaimze
no0ujeHux oAroBopa 3a AoMahe U MHOCTpaHE UCIUTAHUKE YTBphEHO je aa
84,4% ucrintanuka cMaTpa Ja je pa3Boj HanuoHarHor Openma Lpue ['ope
OJP)KUB M Jla UMa CBOjy IyHY €KOHOMCKY, COILMjalHy, APYIITBCHY H
MOJUTHYKY ONPaBAaHOCT M  YTEMEJbEHOCT, IITO TMpPEICTaBba U
EMITUPHjCKYy IOTBpLy xunore3e. OBa MoTBp/Aa XUIoTe3e X4 uiae y npuior
MOTBP/IM OIIITE XUITOTE3€, U MOXKE CE TyMAayHTH Kao MPOBjepa UCKa3aHUX
CTaBOBa HCIUTaHUKa, Oynyhu na o0je uMMajy CBOjy 3ajeIHUYKY OCHOBY
0aszWpaHy Ha 3Ha4yajy W PEIIEBAaHTHOCTU KOj€ TIOCjelyje HallMOHATHU
OpeHl ca CBOjUM TMOTEHLHUjanuMa. 3a TecTUpame Xumorese X5
MPUMJEHEH J€ T TECT HE3aBUCHUX y30paka KOJU HHjE€ Yy IMOTIYHOCTH
MOTBP/IMO TMOCTABJbEHY XUIOTESY, JEP j€ pa3linKa y MPOCjeYHUM OljjeHama
0,22, ognocuo 11>0,5, jep Cur = 0,130. Ilomauu nuHEapHE perpecuje
MoKa3yjy Jla He MOCTOjU 3HayajaH yTHUIla] CTApPOCTU MCIUTAHMKA, Kao U
BUXOBUX TpuMama Ha oijeHy umupa llpue [ope, jep oBaj monen
o0jammana ceera 1.3% BapujaHce Bapujabie Koja je Mjepuiia oljjeHy
nmuna [pue T'ope. CripoBenene ananuse J0OMJEHHX OJIMOBOpA Y CBPXY
TeCTHpama XUIoTe3e XS5 yTBpheHo je MOCTojame pasiuKa y Mepleniuju
IWJBbHUX JaBHOCTH, OJHOCHO JomMahe M WHOCTpaHE jJaBHOCTH, Kaja Cy
MU ¥ BpUjE€THOCT Ha KOjUMa ce 3acCHUBA HalmoHaiHu Opena Llpue ['ope
y nutaky. MehytuMm, Te pasiuke Cy 3aHeMapJbuBe, I1a CE€ HaBeJIeHa
XHUIIOTE3a HE MOXKE MPUXBATUTH KA0 y MOTIIYHOCTH MOTBpheHa aji HU Kao
onbadeHa. Y J[ajbuM HCTpakMBamkuUMa Moryhe je 1oaaTHO MmoceOHO
UCIIUTATH MMHII, a TOCEOHO BPHJETHOCTH Ha KOjUMa C€ TMOTESHIIH]aHO
3acHUBA TMo3uinja HarmoHamHor Openaa Llpue I'ope xako Ou ce moOumun
OJITOBOPH 32 00je Bapujadiie 0JIBOjEHO.
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Opuzunanuu HayuHu pao UDC: 339.1: 338.48; JEL: M31; Z30

HUBO NPUMJEHE KOHHEIITA MAPKETUHI'
MEHAIIMEHTA Y PA3BOJY BPEH/IA TYPUCTHUYKE
JECTUHALMJE IIPHA I'OPA

THE LEVEL OF CONCEPT IMPLEMENTATION OF MARKETING
MANAGEMENT IN THE DEVELOPMENT OF TOURIST BRAND
DESTINATION OF MONTENEGRO

Josan Padpenosuh’
Jenonuja noo, [loaropuna, Lpua 'opa

Casxicemax: Aymop je y pady, npumjeHom HAy4YHUX Memood, aHaIu3upao HUo npumjere
MapKkemuHne MeHaumeHma y npoyecy OpeHOupara mypucmuyke oecmuuayuje Llpua
Topa. [loceban 3nauaj uzyuaearsy u npuMjeHu MapKemune MEHAuMenma y mypusmy oam
je Kkpo3 npeened aumepamype Kao meopemcke OCHO8e 0602 HAyyHop pada. VY
UCPAXCUBAYKOM Oujeny HayuHoe paoa noaasu ce o0 2eHepanre xunomesze: Hugo
npuMjeHe KOHyenma —MapKemuHe —MeHauymenma —oumHo  odpelyje  moeyhnocm
bpenduparba mypucmuuxe decmunayuje kao wmo je Llpna 'opa. Hcmpadsxcuearwe ce
000amHO  ynomnymyje mecmuparbem U  NojeOuHayHux xunomesa. Ilpeomem
UCIIPANCUBAFA CAOPHCAH je V AHATU3U HUB0A NPUMjeHe MAPKemuHe MeHAUMeHm Y
cexmopy mypusma. L{um nHayunoe paoa 6uo je 0a ce npumjeHoM HAYYHUX Memooa Kpo3
eMRUPUJCKO — UCmpasxcusarbe ymepoe CmMago8u O HUBOY NpUMjeHe MApPKemuHe
MEHAUMeHma y XOmeicKum npeoysehuma, yeocmumesncmgy U — MmMypuUcmuyKum
azenyujama. Pezynmamu 0obujenu ucmpadxicugarem y 3aKbYYHUM PAZMAMPArbUMA
Npeocmasberu ¢y Kpo3 u3goherve onuime 3aK/mbyyka yume cy joul jeOHOM UCmaKHymu
benepumu npumjene MapKemune MEeHAUMeHma y Cexmopy mypusma u mypucmuykux
npedyseha — wmo he y 6yoyhnocmu pesyimupamu yeeharem u360pHux npuxooa Ha
Husoy opoicage Llpue I'ope.

Kunyune peuu: mapxemune menayumenm, OpeHo MeHayumenm, mypucmuixa oecmurayuja,
Openo mypucmuyke decmuHayuje

Abstract: In this paper the author analyzed the level of application of marketing
management in the process of branding of tourist destination Montenegro by applying
scientific methods. Of particular importance is the study and application of marketing
management in tourism through the literature review as a theoretical basis of this
scientific work. The research part of the scientific work starts with the general
hypothesis: The level of application of the concept of marketing management essentially
determines the possibility of branding a tourist destination such as Montenegro. The
research is further complemented by testing of individual hypotheses. The subject of the
research is contained in the analysis of the level of application of marketing
management in the tourism sector. The aim of the scientific work was to determine, by
applaying scientific methods through empirical research, attitudes about the level of
application of marketing management in hotel companies, catering and travel agencies.
The results obtained by the research in the concluding observations were presented
through the drawing of a general conclusion, which once again highlighted the benefits
of applying marketing management in the tourism sector and tourism companies - which
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in the future will result in an increase in source revenues at the state level of
Montenegro.

Keywords: marketing management, brand management, tourist destination, brand of
tourist destination.

1. YBOJ

MapkeTHHI MEHAIMEHT WMa 3HadajHO MjeCTO Y EKOHOMCKO]
chepu cBake Jp)kaBe, MOCEOHO je 3Ha4ajHa HEroBa MPHUMjEHA 3a 3eMJbE
KOje MHTCH3MBHO paje Ha yHampujehemy cBOje TypHCTHYKE MOHY/IE,
OJTHOCHO jadyamy ceKTopa Typu3ma. Tpeba umatu y BUAY JJa UMHIL Ap)KaBe
U Typu3Ma KOjH pa3BHja 3HAYajHO 3aBHCHU O TEPIENIHje TYypHUCTHYKE
KIJIMjeHTelNe, MTo Tpeba 030MIJbHO y3€TH Y 003Up MPUIIMKOM IUIaHHpamba
aKTUBHOCTH KOj€ c€ Tpeny3uMajy y TypusMy, Ha HAIlMOHAIHOM W Ha
nokanHuM HuBouMma. IIpouec rimobanuzanuje u y3 To nmparehe TpKUIIHO
noBehame KOHKYpEHIIHMje Harjacwio je moTrpedy cBe omrTpuje ,,00poe’
npexyseha, rpamoBa U apkaBa |y 3anpxkaBamy wWin yBehawy
WHTEpECOBama 3a OHO IITO MMajy Ja TOHYJAE jaBHOCTH OWIO na je y
MUTaky Mpojaja MPOU3BOJIa M yCIyra, MpHUBIadeha KalmuTana Win 00Jbe
peryranuje. MapKkeTHHT MEHAIMEHT IPE/CTaB/ba CaBPEMEHY Mapagurmy
YCI[jEeUTHOT eKOHOMCKOT pasBoja. Tpancdopmarnuje y MapKeTHHT
MEHAIMEHTY MpaTUie Cy IpOMjeHe TI00aiHe eKOHOMH]Ee, TaKO J1a 3Ha4aj
KOJM JaHac Iocjeayje oBa o0JacT €KOHOMHjE NAJIeKO HaJIMaIllyje YJIory
KOjy je uMao MpeJ Kpaj npouuior Bujeka. Marpaama u pa3Boj TypUCTHUKE
MpUBpEIE He3aMHclIuBa je 0e3 MpuMjeHe CaBPEMEHUX MAapKEeTHHT
cTpaTeruja, Te CKOpO Jia HeMa JIp>KaBe Koja He yJake BeIMKe Harope y
MOJTN3amk-¢ HUBOA KOHKYPEHTHOCTH CBOje TypUCTHUKe ToHyAe. Omrydnuja
IpUMjeHa MapKeTHHI MeHaMeHTa y Typusmy Llpue ['ope mpousson je
nojacka Beher 6poja HHOCTpaHHUX XOTEJICKUX KOMIIaHUja KOj€ KyTIOBUHOM
nocrojehux WM U3rpajlb-OM HOBHUX XOTeJda JOHOCE CaBpEeMEHE TPEHIOBE
y NpUBJAuEHy U 3a/pKaBamy roctujy. [I[poMjeHe y eKOHOMHUjU U CEKTOPY
Typu3Ma y 3eMJbaMa peruoHa, aju ¥ NpOMjeHEe y IJ100aIHO] eKOHOMMjU
YCIIOBHWJIE Cy KBaJHTATUBHE W KBAaHTUTATHBHE IMPOMjeHE TYPUCTUUKOT
cekropa Llpue I'ope.

2. IIPEI'JIEJL TUTEPATYPE — TEOPUJCKA OCHOBA

MapKeTHHI MEHAIMEHT U HEroBa MPHMjEHa Yy CEKTOpY Typu3Ma
ca TEOPHjCKOT acleKTa YecTa Cy TeMa HaydHe U eKCIEPTCKE ITepaType y
nocJbelbe TPU JIelleHHje. Y HacTaBKy paja he OUTHM JaT OCBPT Ha
Haj3HAYajHUj€ CTAaBOBE ayTropa y oOJacTH MapKeTHHTa, Typu3Ma u
OpeHmupama TYpUCTHUKe jecTHHanuje. Zaitseva, Goncharova wu
Androsenko (2016) u3Hoce mogaTak 1a je pa3Boj TYPUCTUYKE HHAYCTPHUjE
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Hueso npumjene xonyenma mapxemune meHaymeHma y pazeojy opeuoa...

y CaBpEMEHO] €KOHOMHjU JO0KMBHO E€KCIAH3HM]y YCJbEI 4era JOIPUHOC
CBJETCKO] CEKOHOMHjH OJ Typu3Mma 3HauajHo pacte. I[Ipema World
Economic Forum typuctiuku cekrop reHeprcao je 10% cBjerckor 6pyTo
nomaher mpousBona. To je Buiie Hero ayromobwmicka uaaycrpuja (7%),
na yak M xeMmujcka uHuaycrpuja (8,6%). Typusam je ocrtBapuo 5,4%
MehyHapoaHOT u3B03a ¥ roToBO 30% M3B03a yciyra mpeMa CTaTHCTHKama
y 2014. Typuzam ctumynuiie MHOTe TmpaTehe mHaycTpuje 300r edekra
yMHOKaBama. Kao pesynrar nonpuHoca Typu3Ma €KOHOMHjH OUYEKYje ce
na he ce ykyIHa 3amocieHoCT y CeKTOpY Typu3Ma 3HaTHO moBehatu u na
he cBako jemaHaecTo pagHO MjecTo OWTH y oapeeHOj MjepH MoBE3aH0 ca
typuctiuukom unayctpujom (The Travel & Tourism Competitiveness
Report, 2017, ctp. 3 - 4). Typuszam mpatu HUBO 3aHMMara 3a MOCjETy
3eMJbU WM TIPUBJIAYHOCT HEHHUX MPHPOJIHUX M BJEIITAYKHX TYPUCTHUKUX
arpakuuja (Feinberg & Zhao, 2011, ctp. 75). Typusam je auHamMu4HA,
MIPOMjEHJbHBA MPUBPEIHA IjeNaTHOCT Koja, mpaTehu morpede moTpormraya
TYPUCTHYKUX yclyra, Tmpwiarohjasa cBojy TOHyny Hyzaehum wum
nudepenimpane npousBoge. lonel cmarpa ma ,jaHac Typuszam wurpa
BOXHY YJIOTy Yy €KOHOMHjH, Y3 3HA4ajaH JIONPHHOC pacty. 3a
3aJI0BOJbaBame NOTpeda TypucTa MOTpedaH je HU3 yciayra, Kao IITO Cy
MPEeBO3, CMjeIlTaj, XpaHa, CI000JHO BpHjeMe, 3a0aBa W OcCTaje yciyre
KOje ce mpyxajy oBHCHO o MmoTuBaijama typucra" (lonel, 2016, crp.
187). Jeano ox moxapydja TIje je MApPKETUHIIKHA CEKTOp IPOHAIIA0
IIMPOKY TNpHUMjeHy je Typu3am. MianeHoBuh u Apcuh wuctuuy na
,,KOHIICTIT 3eJIeHe €KOHOMHje MMa TMOTEHIIM]jall Jia TTOCTaHe HOoBa Bojecha
rnmo0anHa eKoHOMcKa cTpaTeruja. Kao moce6HO 3HauajHa Hamehe ce
aHanM3a yTUIaja WHIUKATOpa 3€lIeHE EKOHOMHje Ha KOHKYPEHTHOCT
HallMOHAJIHE EKOHOMMje, Kao M MOryhHOCTH UHIMKaTopa 3eleHe
€KOHOMH]€ J1a MOCIIy)KE€ Kao ajlaT 3a Mjeperme KOHKYPETHCKE NMPEAHOCTH
HanoHanHe exkoHomuje (Mmagenosuh, & Apcuh, 2017, ctp. 90).
Typuszam cnaga y rpyny OUTHUX MHAMKATOpa pa3Boja 3eJIeHE EKOHOMMU]E.
ITocBeheHocT oapeauInTa )KMBOTHO] CPeUHM he yTUIIATH Ha NOTEHIMjal
3a OJpXKMBY KOHKYpeHTHOCT Ha Tpxwumry (Hassan, 2000, 241-242).
Buhalis nedunume TypucTHuKy IeCTHHAIM]Y Kao ,,reorpacKy perujy
KOJy TOCJETHOIN JO0KWBJhABA]Yy KAO jEUHCTBEH CHTHUTET, Ca BIACTUTUM
NOJUTUYKAM U 3aKOHCKMM OKBHpUMa Yy OOJIACTH TYPHUCTHYKOT
MmapkeTuHra W rianupama’ (Buhalis, 2000, ctp. 98). Girma u Singh
(2019, ctp. 2) cy MunUbeHma ,,Jia OM ce MOCTUTA0 IUJb KOHKYPEHTHE
TYPUCTHYKE JCCTUHAIM]E, UMHUII 3eMJbE j& KIJbYIHHU (HaKTOp KOjU yTHUE Ha
pa3Boj M YCHOpaBa pacT TPXKUIIHUX MOTYRHOCTH M MPOTOK TYpHUCTa Y
10j. VI3 Tor pasznora HEomxoaHO je Ha epUKacaH HAYMH MPOMOBHUCATH U
CAOMNIUTUTH MOPYKY IMJBHUM jaBHOCTUMA. Y ToMe Tpeba NMPUMHjEHUTH
TeXHUKE OpeHIupama JIECTHUHAIMje KPo3 HACHTHU(UKAIN]Y acolujaryja
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KOje pa3BHjajy TMO3UTUBHY CIUKY O camoj jAectuHamuju‘. Morgan,
Pritchard u Pride (2002, ctp. 20), cy munubema ,,Moryhe na je TepMuH
JECTHHAIMja HajBAXXHHMjU 32 MApKETHHIIKE CTPY4YHaKe U aKaJIeMCKY
JaBHOCT M Ja JeCTHHalUje MocToje camMo y MapketuHry“. Ilojam
yIpaBibamke JECTHHAIMjaMa, OIHOCHO JECTHHAIMjCKA MEHAlIMEHT,
umenoBao je Phil Lee (ocumBau California Leisure Consultants) 1972.
rogune. Franch u Martini (2002) ra aedunumIny ,,Ka0 IPOIEC JOHOIICHA
CTPATEeTHjCKUX, OPraHU3allMOHMX M OINEPATHBHUX OJJIyKa na Ou ce
yIpaBJbajo MpoIecoM neduHUCcama, MPOMOIMje U KOMEPIIHjaIr3alije
TYPUCTHYKOT TPOM3BOJA JECTHHALIMjE W KPEeHpao YpaBHOTEKEHU U
OJP’KHMBHU TIPOMET IOCjeTHIIaNa KOjH je T0BOJbaH Ja 3370BOJbH EKOHOMCKE
norpede JoKaIHUX ydecHuka y aectuHanuju (Franch & Martini, 2002,
crp. 5). Msrpagma OpeHza TypHCTHYKE ACCTHHALU]C MPEICTaBIba
KOMIUICKCHY MapKETHHI aKTHBHOCT KOja y CeOM CaapKH CBE CICMEHTE
MapKeTHHI MeHayMeHTa. lloctoju BuIe cTpaTerwja m3rpagme OpeHzaa
Typuctuuke aecrunamuje. Baker (2012, ctp. 37) cmarpa na ,,4ak u mehy
JIeCTUHAIIMjaMa, TOCTOjM HEKOJIMKO MpaBalla KOoju ce Mory uzabpartu‘.
[locroje naBHMje KJbydyHE TIPEMHUCE 3a YIPABIbAKE TYPUCTHUYKOM
JECTUHALIM]JOM: a) caJallllbocT perynuiie Oynyhxoct, u 6) emouuja je
KJby4Ha KOMIIOHEHTA jecThHanuje kao openma (Jurin, 2008, ctp. 123 -
143). 3a pectuHanujy y pasBojy, OpeHI CIyKHU Ja IpeMOCTH ja3 usMely
JaBama | Mepleniyje NoTeHujanHux nocjerunana (Morgan et al., 2002,
ctp. 3). Buhalis oGjammaBa KOHIENT TYpUCTHYKE ICCTHHALUjE KpPO3
OJIP)KUBE pecypce M HarjallaBa YWEHHILY JIa MAPKETHHT JECTHHAIUja
Tpeba Jna Oyae cCTpaTellKd LWJb CBHUX 3aWHTEPECOBAHUX CTpaHa.
JlecTuHanMje U HUXOBU MeHayepu Takohe Tpeba na MCKOpUCTE HOBE
texHosoruje u VHTepHer kako Ou moeehamu koHkypeHtHOcT (Buhalis,
2000). bpenn TypucTHYKe JeCTHHAINMje Tpeba /a cepBUpa JBHjE TJIaBHE
byukuuje: naeHtndukanujy u audpepenmjannjy. (Konecnik & Gartner,
2007). Girma u Singh (2019, ctp. 1) cy Munubewma 1a je ,,AMHI
JieCTUHAIMja jeJaH O]l HajBaXHUjUX (hakropa 3a OpeHIUpame crora ce
CBE JpkaBe TaKMHUYe 3a YO KOJ pa3IMYUTUX BpCTa IyOJIHKe:
CTaHOBHMIIM, IIOCj€TUOLIM, WHBECTUTOPH, MPUBPEIAHUIM CBU OHH
MHU]J€HaJy JAPYLITBEHO - EKOHOMCKO OKpYXe€me OHTHO Yy MOCTYIKY
u3rpaame umuna aecruHanuje’. Kaga ce rosopu o BpujenHocTu OpeHia
JIECTUHAIIM]E, aKO TYPUCTHU TIOKa3zyjy Behy HaKJIOHOCT mpema jelIHO]
JeCTUHAIMjU Of] Jpyre, cMarpa ce Ja je KamuTaja Tora OpeHjaa BHIIU
(Jayswal, 2008, ctp. 254). I'peropuh u Ckenmposuh (2012, ctp. 47)
cMartpajy Ja je 3a ,,yCIjelHO M jeIMHCTBEHO OpeHIMpame IeCTHUHAIH]je
Ba)KHO 3HATH TKO CY HOCHOIIM TYPHCTHYKE TIOHY/E, KOja j& IlhUX0Ba yjora,
KOj€ Cy aTpakTUBHOCTHU JIECTHHAIMje U 10 YeMy Ce JeCTHHAIMja MOXKe
nudepeHnrpaTi o KOHKypeHuuje.” Pa3Boj TypUCTHUKe NECTHHALUjE Y
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HOBHUje BpHjeME YeCTO KOPUCTH MOTECHLHjall 3APABCTBEHOT TypH3Ma.
,» | P)KUIITE 3paBCTBEHOT TypH3Ma YIJIaBHOM je MOBE3aHO BE30M u3Mely
TypHU3Ma U 3[paBjba Kao JIBa HE3aBHCHA MOAPYYja. Y KIACHYHOM CMUCITY,
3IPaBCTBO W TypH3aM HUMajy pa3IMuUTe [HJbEBE MocTojama. [[ok je
Typu3aM YIJIaBHOM pe3yiNTaT JApYIITBeHE U 3a0aBHE TPHPOJE,
3[IpaBCTBEHE YCIyre Cy JOOMWHAHTHO IIPETO3HAaTe Kao eJeMEHTapHe
notpebe morpomavya. Mehytum, oBa BpcTa TpXKHINTa HacTaje 300r
pactyhux morpeba morporraya, MHTErpUIIyhH TiIaBHE KapaKTEPHCTUKE
o0je aKTMBHOCTH, aJM TIPETeKHO TOJA YTHIAjeM TPOIIKOBA U
pacriostoskuBoctu (Morgan, Pritchard, & Pride, 2015, ctp. 21). babuh u
XomoBuh (2014, crtp. 53) 3akipyuyjy nAa ce ,Jpolec Kpeupama
JeCTUHAIM]CKOT OpeHaa o/BUja y ABHje (haze: pasBHjambe TYPHCTUUKOT
OpeHIa u yHpaBbamke OpPEHIOM, OIHOCHO OJpXKaBame OpeHma“.
Bpennmupame mpencraBjba CaBpeMEH M BEOMa YCIjellaH KOHIENT Yy
OCTBapelmy OBUX IHJbEBA IOCEOHO Yy JOMEHY pa3BOja HAlMOHAIHOT
OpeHna npkase, Kao M OpeHaa TypUCTUYKE JECTHHAIM]e Ipaja, pernoHa
win apxaBe. CaBpeMeHH KOHIICTIT M3TPaibe TYPUCTHYKE JECTHHAIU]Ee
3Ha4YajHO CE OcCllarhba Ha MApKETHHT aKTHBHOCTHMMA KOj€ Ce peanu3yjy Ha
ApymTBeHMM Mpekama. O 3Hayajy APYIITBEHHX MpeXa Kao BaKHOT
MapKEeTUHT ajaTa 3a MapKeTHHI MEHallepe TOBOPH M HUCTPAKHUBAHE
CIIPOBE/ICHO HA TPH KOHTHHEHTA U y HEKUM O/ Haj3HAUajHUjUX CBjETCKHX
exkoHomuja. Pesynratu cy cibenehu: ,,Hajsehu Opoj ucnuranuka (92%)
KOjH Cy y4ECTBOBAIM y UCTPaKUBAKy CHPOBEICHOM Ha y30pKy on 3700
mapkeTuHr MeHanepa (CAL 52%; YK 9%; Kanana 6%; Ayctpanuja 5%)
TokoM 2015. roawHe, W3jaCHWIM Cy C€ Ja Cy JAPYIITBEHE MPEKE M
IPYIITBEHH MEIUjH YONINTE OJf W3Y3eTHOI 3HAdaja 3a IIOCIIOBAambE
BHUX0BUX opranm3anuja‘ (Mmuh, & Mapkosuh, 2016, ctp. 63). IIpema
Papadopoulos u Heslop (2002, ctp, 310) ,,Openaupame TypUCTHUKE
JECTHHAIIM]€ O/l CTPaHe BJIaJe M TYPHUCTHUKUX YIPYKeha I0Ipa3yMHjeBa
MAacOBHM MAapKETUHI MPUCTYI (OrjallaBamkbe y MeIWjuMa), Kao U JaCHO
nepuHucaH M (OKycHpaH NPUCTYH (Kao MTO Cy JMYHA Npojaaja u
MOJCTUIA] 3a I[yTOBaWke areHara) yapyXkema ¢ I0JeIUHAYHUX
npexnyseha®. Moxke ce 3akJby4uTH ja ,,JECTHHAIM]CKU TypHU3aM HAacTOjU
cauyyBaTH paBHOTEXY H3Mel)y OIPKMBOCTH W pa3Boja, a OJTrOBOPHE
TYPHCTHYKE TIpaKCe MOTYy TO0O0OJbIIATH HAMope OAPKUBOI pa3Boja
Typusma. To 3ay3BpaT MOxke M0OOJbIIATH KBAJIMUTET JKMBOTA 3aje/IHULIA,

UMUII U KOHKYpEeHTHOCT Typuctuuke aectuHanuje” (Mathew & Sreejesh,
2017, ctp. 88).
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3. METOAOJIOIIKE HAITOMEHE

HctpaxuBamke © HHUBOY TNpUMjeHE KOHIIENTa MAapKETHHT
MEHAIMEHTa y pa3Bojy OpeHma Typuctuuke necruHanuje Llpua Topa
CIIPOBEJICHO je Ha y30pKy ona 78 mpuBpemHux apymrasa. CBoje cTaBoBe
W3HHjEIT Cy MEHAlIepH CBHUX 3HAYajHUjUX XOTelckux npenyseha y LpHoj
l'opu, TypUCTHMYKHX areHIlMja W YrOCTHTEJhCKUX oOOjekaTa. BakHo je
HATlOMEHYTH J1a Cy y30pKoM Onina odyxBahena xorencka mpenyseha Lipue
I'ope mo kputepujymy ocTBapeHOT mIpuxoja U Opoja Hohema, 3aTUM
TYPUCTHYKE areHIMje U YTOCTHTEJbCKa Mpeny3eha koja cy y mpeTxogHux
meT ToAMHAa uWMaia HajBehe ocTBapeHe mpuxoze. [Ipuimkom
aucTpuOyrpama YIUTHHKA BOAMIIO CE€ padyHa Ja Oyay 3acTyIJbeHE CBE
Tpu peruje (jy)kHa, LEHTpasHa W cjeBepHa peruja). [Ipu omxabupy
MPUBPEIHUX APYIITAaBA KOja Cy aHKETHpaHa KOPHUIITCHU CYy 3BaHUYHH
CTaTUCTHYKHU MoJany MoHcTaTa. 3a NPUKYILUbake MoJaTaka KOPHUILTEH je
aHKETHM  YNUTHUK KOju  caapku  mpubmmkHo 30  muTama
3aTBOPEHOI/OTBOPEHOT THIIA, MHTaka Ca JTUXOTOMHHM H300pOM, Kao U
nuTama ca Bume Moryhux omroopa. Takole, 3a mpoBjepy ciarama ca
onpehenum craBoBuMa KopuiiheHa je JlukeproBa ckama. [lomamu cy
npukymbanu myreM PAPI u CAWI merone, Tj. myTeM OHJIAjH aHKETe,
Koja je kpeupana nomohy SyrveyGizmo codrsepa. [lepuoa npukymsbama
mogataka ox 15.08. mo 07.11.2018. romamne. OOpanma mnopaTaka,
yKJbYyuyjyhu JIOTUYKO padyHCKY KOHTpONY, H3paay IECKPUITHBHE
cTaTucTuke, ppekBeHiuja, kpoctadbymnamuja, ANOVA u T-tect pahena je
y SPSS codraepy.

4. PE3YJITATHU UCTPA’KUBAIBA U TECTUPAIBE XHUITIOTE3A

VY neHTpamHoM aMjeny Ap:kaBe Hanazu ce 48,7% npenyseha koja
cy Omia mpeaMeT ucTpaxkuBama, jyr Lipae ['ope je 3actymsben ca 28,2%,
a 23,1% wucnuraHuKa CBOjy NMPHUBPEAHY aKTHUBHOCT 00aBJba Ha CjeBepy
npkase. [Ipemy3eha koja cy yuecTBOBajlia y HCTPaKUBaWky MOAN]eJbeHA CY
y TpU CEKTOpa MOCJIOBamba M TO: MPBU CEIMEHT Cy YMHWIIA XOTeJCKa
npenyzeha, APyrd CErMEHT Mpe/CTaBibalie Cy TYPUCTHUKE areHIHje U
Tpehu cerMeHT uWCHUTaHWKAa OwWiaa Cy YrocTuTesbcka mpeayseha.
UctpaxuBame je oOyxBatmio 41% xortenckux mnpenyseha, 23,1%
TypuUCTHUYKUX areHuuja u 35,9% yrocruressux mnpenyzeha. Bucuna
MPOCjeYHUX TOAWIIBUX NPHUXOJa NPUBPEIHUX JpyIITaBa Koja Ccy
aHanmu3upana cy cibeneha: 15,4% ocTBapyje mpHuxojie Ha TOJUIIEM
HuBoy oa 400 xuspaga no 1 mumumon eBpa; 12,8% octBapyje nmpuxone
m3mehy 1 m 15 mMwimoHa eBpa M TO je rpyma HajBehMX XOTEICKHX
npenyseha y apkaBu. 3HauajHO je Ja je rpyna OHMX KOJU HHjecy
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OrOBOpUJIM Ha 0BO nurtame 10,3%, mTO HaBOAM Ha 3aKJby4yak J1a MO
BUX OCTBapyje mpuxoje Behe on HaBeaeHux. [IpuBpemHa apymTea cy
HaBeJla ¥ Opoj 3aIloCiIeHUX Tako J1a Hajehu Opoj 3amocieHux, npeko 250,
uMma 2,6% npenyseha, 30,8% uma ox 10 mo 49 3amocineHux, Kao u a OKO
50% wucnuTaHux opraHuzanuja uMa on 1 mo 9 3amocieHux. XHIOTE3e
UCTpaKMBamwa Iiace:

I'enepasina xumnore3a rjacu:

* HuBO mnpuMjeHe KOHIENTa MapKeTHHI MEHalIMeHTa OWTHO
onpehyje MmoryhHocT OpeHaupama TYpUCTHYKE JACCTHHAIU]jEe Kao
urro je Lpua [opa.

IHojenunaune xumorese riace:

* Pa3Bujenu OpeHI CHTHUQUKAHTHO YTHYE HA KOHKYPEHTCKO
MO3UIMOHUpamke TypucTuuke nectuHanuje Lipua [opa;

* bpenn typuctnuke nectuHanuje LlpHa ['opa mosehaBa HHBO
MO3UTHUBHUX OYEKHBamha TYPUCTUUYKUX MMOTPOIIIAYa;

* bpenn typuctuuke nectuHanmje Llpna ['opa OuTHO yTHue Ha
noBehame npojaje cMjelTajHIX KanauTeTa,

Tectupame  TeHepanmHe  XUIOTE3€  M3BPIICHO  j€  Kpo3
UCTPKUBAYKU JHO KOJU CAApPXKH aHalUW3y HEKOJMKO MNuTama. lIpBo
MUTake HA KOje Cy aHKETHPAHW MEHAIEpH Al OATOBOP OJHOCHIIO C€ Ha
TPEHYTHH HHMBO NpPHUMjEHE MapKeTHMHI MEHaliMeHTa y Typusmy LlpHe
I'ope. [Ipema wuxoBUM cTaBoBUMa (opMupaH je rpaduxoH 1.

I'paduxon 1.: TpeHyTHH HUBO NPpUMjeHe MAPKETHHIA MEHAIMEHTa y

Typusmy Lipue I'ope
100.0 61.5
500 17.9 12.8 5.1 2.6
oo N I - — o

Nizak Osrednji Visok Vrlo  Vrlo
nizak  visok

Uszeop: Camocmanua ananuza aymopa

Ckopo 2/3 ucnuraHrvka cMarpa /a je HUBO NMPUMjEeHE MapKEeTHHT
MeHayMeHTa y TypusMmy Llpae T'ope Ha ocpenmem HHUBOY, a Aa je Ha
HUCKOM WJIM BPJIO HUCKOM HHBOY cMmaTpa 23,0% ucnuranuka. [la je HUBO
IpUMjeHe MapKeTHHI MeHayMmeHTa y TypusMy Llpae 'ope Ha BuCOKOM
WIK BpJIO BUCOKOM HHMBOY cTaB je 15,4% wucnuranuka. TpeHyTHH HUBO
IpUMjeHe MapKeTUHT MeHayuMmeHTa y TypusMy Llpue T'ope momatho je
aHaJIM3MpaH M KpO3 CEKTOp IMOCIOBamka M BEJIMYMHE MPUBPEIHUX
JpyIITaBa, Kao U peruje y Kojoj 00aBibajy MocioBHy jAjenarHoct. Hajsehu
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MPOICHAT HMCIUTAaHUKA KOjU CMaTpa Jia je HUBO INMPHMjEHE MapKETHHT
MeHayMeHTa y Typusmy Lpae ['ope Ha OcpeameM HUBOY je U3 peia OHUX
KOJH Cy M3 CEKTOpa YrOCTHTEJhCKUX Ipeay3eha, 3atum u3 npeayseha xoja
umajy o 1 1o 4 3amocieHa pagHuka, Kao u npeay3eha u3 jyxhe peruje.
Ha HuCKOM HHBOY cMatpajy lia je y CEeKTOpY YroCTUTEIhCKUX mpemyseha,
3atuM U3 npeayseha koja umajy mpeko 250 3amocieHux pagHuKa, Kao u
npenyseha w3 neHTpanHe perwje. Ha BHCOKOM HUBOY MAapKETHHT
MEHAIIMEHT je KOJI MeHalepa U3 CEeKTopa XOTeJICKUX npeayseha, 3aTum u3
npeayseha koja umajy ox 5 mo 9 3amocineHux pagHuKa, Kao U npemyseha
U3 JyKHE peruje. YKpIITameM, Tj. KpocTadyialnujoM OArOoBOpa Ha
MUTake O TPEHYTHOM HHUBOY NPUMjEHE MapKEeTUHT MeHauMmeHTa y LlpHoj
lopy m oOHUX O YTHIA)y pPa3BHjeHOT TYPUCTHUKOT OpeHga Ha
KOHKYPEHTCKO IO3UIIMOHUPAkE, JOOMjEHH Cy pEe3ylTaTH Koju Ccy
HaBeseHH y Tabenu 1.

Ta6esa 1.: OgHOC TPEHYTHOT HUBOA NPUMjeHe MAPKETHHT
MeHapMmeHTa y L{pHoj 'opu 1 yrunaja pa3BujeHor TypucTHYKOT
OpeH/1a HA KOHKYPEHTCKO MO3UIHOHNPame

Trenutni nivo primjene marketing menadzemnta u CG
Nizak | Osrednji | Visok | 7 Vilo visok
nizak
Ne zna/B
Uticaj ¢z 00% | 00% |1000% | 00% 0.0%
- odgovora
1azvijenog
ruristitkog Nizak nivo uticaja | 0.0% 66.7% | 333% | 00% 0.0%
brenda na Srednji nivo . -
12.5% 50.0% | 125% | 12.5% 12.5%
konkurentsko uticaja ° ’ ’ ° ’
POZICIOMIANE | yricok nivo uticaj | 22.2% | 66.7% 7.4% 3.7% 0.0%

Uszeop: Camocmanua ananuza aymopa

JlBuje TpehumHe ucCnUTaHMKA KOjU CMaTpajy JAa je HU3aK HHUBO
yTullaja  Pa3BHjEHOr  TYpPUCTMYKOr  OpeHJa Ha  KOHKYPEHTCKO
MO3UIIMOHUpamke TypucTHuke nectuHanuje [{pHa ['opa, Mmunusema je na
je TPeHYTHH HHBO IpUMjeHe MapKeTHHr MeHaumeHTta y LlpHoj 'opu Ha
ocpeameM HUBOY. McTor craBa cy M MCHUTAaHUIIM KOJH CMAaTpajy Jaa je
BHCOK HMBO yTHIlaja pa3BUjE€HOT TYPUCTHUKOT OpeHJa Ha KOHKYPEHTCKO
MO3UIIMOHUpamke TypucTuike nectunanuje Llpue l'ope. Hapenno nurtame
KOJUM je TecTHpaHa I'eHepajHa XHUIOoTe3a 3a IIJb jeé UMaJIo J1a YTBPIU
CTaBOBE O KBAINTETY TPUMjeHE TOjeMHUX eJeMeHaTa MapKETHHT
MEHalIMEHTa Y IPHOTOPCKOM Typu3My. MeHayepu KOju YIpaBbajy
npeay3ehnma, Koja Mociayjy y CEKTOpYy Typu3Ma, Naiu cy cibenehe
oarosope: HajBeha mpocjedHa oIfjeHa 3a KBAIUTET NMPUMjEHe MOjeTUHUX
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eleMeHaTa MapKeTHHI MEHAlIMEHTa y L[PHOTOPCKOM TYpU3MY Jara je 3a
OpraHu30Bambe MapKeTUHT akTUBHOCTH (3,05), TOK ce Ha IPYroM MjecTy
Hajla3e IUIaHMpame MapKeTMHra U pyKoBoheme MapkeTwHrom (2,92),
HajMamy MPOCjeuHy OlljeHy MEHAIepH Cy AU 3a KOHTPOJIY MapKeTHHTra
(koHTpOJIA peanu3alMje MapKeTHHT IulaHoBa) 2,72. VYKpIITamem
MPETXOJHOT THTalka ca KaTeropvjama Koje Cce€ OJJHOCE Ha CEKTOp
MOCJIOBaka, BEIMYHMHY mpeny3eha W perujy, HOOHJEeHH CYy OITOBOPH
npeMa KojuMa Hajsehu Opoj MCHHUTAHUKA KOjU CY NPOCJEYHOM OIjeHOM
WCKa3aJll MUIUBCHE O KBAIUTETY IMOjEAMHUX IPUMjeHA eJeMeHara
MapKETUHT MEHAIMEHTa Yy IPHOTOPCKOM TYpU3MYy, a OJHOCH ce€ Ha
OpraHM30Bamkbe¢ MAapKETHMHI AaKTHBHOCTU j€ W3 pela OHUX KOju Cy W3
CEKTOpa TYPUCTHUYKHX areHIMja, 3aTUM Ipeay3eha koja uMajy ox S5 mo 9
3aMoCJIeHUX paJHuKa, Kao u npenyseha us cjeBepue peruje. Hajsehu 6poj
UCIUTaHUKA KOjU CYy MPOCJeYHOM OI[JEeHOM HCKAa3ald MHUIUBEHE O
KBAIUTETY NPHMjEHE TOjeIMHUX elieMeHaTa MapKeTHHI MEHAIMEHTa Y
[PHOTOPCKOM TYpU3MYy, a OJHOCH C€ Ha IUIaHHpame MapKeTHHTa je U3
pena OHHMX KOjU INpUMNanajy CeKTOpy TYPHCTHYKHMX arcHIuja, 3aTHM U3
npeny3eha koja umajy ox 1 10 4 3amocieHa pagHuka, kKao u npenyseha us
cjesepue peruje. Hajsehu Opoj ucnuTanuka KoOju Ccy, MPOCj€YHOM
OL[jJEHOM, WCKa3aJll MHUIUBECHE O KBAIUTETY NpPHUMjEHE TI0jeAMHUX
eleMeHaTa MapKEeTHHI MEHAIMEHTa Yy IIPHOTOPCKOM TYpPH3MY, a OJHOCH
ce Ha pYKoBOhewe je U3 peJa OHMX KOJU TOCHY]y y CEKTopy
YyrocTUTeJbCKUX Tpeny3eha, 3atum u3 npeayseha koja umajy ox 5 mo 9
3aloCJIEHUX paJiHuKa, Kao U npeayseha u3 CjeBepHe peruje. [Iperxoano
NUTakbe U OJTrOBOPH Ha MCTO aHanu3upaHu cy u kpo3 ANOVA Tecr.
Pesynrtartu cy npencraBibeHn y Tabenu 2.

Tabesa 2.: Onjena ejjeMeHaTa MAPKETHHI MEHAIIMEHTA y OIHOCY Ha
perujy ANOVA - peruja

Sum of

Squares df Mean Sgquare F Sig.

Planiranje marketing  Between Groups 890 2 445 516 599

Within Groups 64.649 75 862

Total 65.538 7
Organizovanje Between Groups 122 2 081 089 915
marketing aktivnosti  Within Groups 51673 75 689

Total 51.795 77
Liderstvo Between Groups 909 2 455 0 499
(implementacija) Within Groups 48,629 75 648
marketinga Total 49538 7
Kontrola marketinga  Between Groups 3663 2 1.832 3113 .050
(kontrola realizacije  Within Groups 44.132 75 588
marketing planova) Total 47795 77

H3zeop: Camocmanna ananuza aymopa
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ANOVA TecT je moka3ao Ja He MOCTOJM CTaTHUCTHYKH 3HadajHa
pasznuka u3Mmely MpUBpeIHUX JOpyIlITaBa MO PETHOHUMA M CEKTOpUMA
nocnoBaba y llpHoj T'opu, kama je pujed o KBamuTeTy oapeheHux
eneMaHata MapkeTHHr MeHayumeHTta y Llpuoj I'opu. ANOVA Tect je
NPUMHUJEHCH W 32 aHAU3y [0 CEKTOPHMAa IIOCIOBaMka W BEIMYWHH
npenyseha. AnHanmza pesynaTara CEeKTOpa IIOCIOBama IpHKa3aHa je
Tabenom 3.

Taoesa 3.: KBajgurer npuMjeHe ejieMeHATa MAPKEeTUHT MEHAIIMEHTA
Y HPHOTOPCKOM TYPH3MY NpeMa aHAJM3H U3 CEKTOPA MOCT0BaAKa
ANOVA — cexkTop nocjioBama

Sum of Mean
Squares df Square F  Sig.
Flaniranje marketinga Between 832 2 416 452 619
Groups
Within Groups 64706 75 863
Total 65538 77
Organizovanje marketing aktivnosti Between 684 2 342 502 603
Groups
Within Groups 51111 75 681
Total 51.795 77
Liderstve (implementacija) marketinga Between 1681 2 841 1.7 274
Groups
Within Groups 47857 75 638
Total 49538 77
Konirola markeiinga (kontrola realizacije marketing Between 3081 2 1540 2584 082
planova) Groups
Within Groups 44714 75 596
Total 47795 77

H3ze0p: Camocmanua ananusa aymopa

ANOVA Tect je moka3ao Jja HE IOCTOJU CTaTUCTUYKU 3HadyajHA
pasnuKa y CTaBOBMMAa aHKETHPAaHUX MEHalepa U3 CEKTOpa MOCIOBama Y
Hpuoj T'opu, kama je pujed o KBaIUTETYy oapeheHux enemaHata
MapkeTHHr MeHayMeHnta y llpuoj Tl'opu. Tpeha ananmza mnpumjeHe
MapKETHHT MEHAlIMEHTa 3aCHOBaHA Ha pe3yJITaTHMa OJroBOpa MEHalepa
3alOCIEHUX Yy MajuM, CpedmHM HIM BETUKUM mpeay3ehuma
MpeACTaB/bEHA j€ Y HapeIHO] Tabenu 4.
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Taoesa 4.: KBajgurer npuMjeHe ejieMeHATa MAPKEeTUHT MEeHAIMEHTA
Y HPHOTOPCKOM TYPHU3MY AHAJM3HPAH 10 KPUTEPHjyMy BeJTHYUHE
npeayseha ANOVA — Beimunna npenyseha

n

sum ot Mea
Squares df Square F Sig.
Planiranje marketinga Between Groups 11.281 4 2823 3798 .007
Within Groups 54,248 73 743
Total 65.538 7
Organizovanje marketing aktivnosti Between Groups 6.217 4 1.554  2.489 051
Within Groups 45578 73 .624
Total 51.795 I
Liderstvo (implementacija) marketinga Between Groups 6.465 4 1616 2739 035
Within Groups 43.073 73 580
Total 49538 7
Kontrola marketinga (kontrola Between Groups 722 4 180 .280 890
realizacije marketing planova) Within Groups A7.073 73 645
Total 47.795 7

H3ze0p: Camocmanua ananusa aymopa

C npyre crpane, ANOVA TecT mokasyje J1a ocToje CTAaTHCTUYKE
pas3iMKe 10 OBOM IUTamy y 3aBUCHOCTH O]l BeIMUMHE Ipeayseha, u To
Ko IulaHupawa MapketuHra (p=0,007) u nugepcTBa MapKeTHHra
(p=0,035). Eta BpujeaHocTH MOKa3yjy Ja je yTHIlAj BeauunHe npemyseha
Ha (hopMHUpame oljeHa Koj mianupama Mapketunra (0.172) u nunepcra
mapketrurra (0.131) cpenmwer unTe3uTera. JlogaTHa aHaNMM3a TeHEpaTHE
XHIIOTe3¢ O0yXBaTHJIa je W THTamka KOja Ce OJHOCE Ha IUIAaHHPAHE
HacTyna W M300pa LMJBHUX TPXKUINTA, HCTPAXKHUBAKE TPXKUIITA U
IpUMjeHy HHQPOPMALMjCKUX TEXHOJIOTHja Yy (YHKUMJU MapKeTHHra Yy
Typu3My. Y HACTaBKy je CBAaKO O] NMUTama IMOjeIUHAYHO aHAJIH3UPAHO.
Menayepu aHkeTupaHux npenyseha u3 cekropa Typu3Ma Jdaid cy
OIroBOpe Ha THTamke — KOIMKO Ccy MapKeTHHI MEHalepyd HHXOBUX
NPUBPEHUX JpYyIITaBa YKJbYYEHHM Yy TMpolLeC IUIaHUpama HacTyna H
n3bopa mmwibHUX TpkumTa? OAroBopu M00Mj€HHM HAa OCHOBY aHAIIM3E
OBOTI'a MUTama MPE3EHTOBAHU Cy IpaUKOHOM 2.

Jla cy MapKeTHHT MEHallepH BUXOBUX MPUBPEIHUX JIPYIITABA TEK
MOBPEMEHO YKJbYUEHH Y Mpollec IJIaHUpama HacTyna U u3bopa HUIJbHUX
TpkuiuTa ctaB je 38,5% wucnuranuka, 35,9% ucnuraHuKa ce M3jacHUIIO
Jla Cy MapKeTUHI MEHallepd HHXOBHX MPUBPEIHUX JIPYIITaBa PUjETKO
YKJbYUYEHHU Yy TIpoIIeC, 0K je camo 7,7 % yBHjeK je YKIbYUEHO YHaBeIeHE
nporece.
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I'paduxon 2.: Yuemhe MapkeTHHI MeHaiepa aHKeTUPAHUX
NPUBPEIHUX APYLITABA Y NPOLECY IVIAHUPAKA HACTYNA U U300py
HM/bHUX TPKUIITA

ripenco I .o

Fovremeno I 5.
~e, nikad [ 1s.4

Da, uvijek - 7.7

Ne zna/ Bez odgovora/Odbija da . 2.6
odgovori >
0,0 5,0 10,0 15,0 20,0 25,0 30,0 35,0 40,0 45,0

H3eop: CamocTasHa aHaIH3a ayTopa

[IpeTxogHO TmUTame je YKPIITEHO C€a CEKTOPOM IMOCIOBamba
IPUBPEIHOT JIpYIITBA KOjU o0yxBaTa XoOTejcka npenyzeha, TypucTuuke
areHIyje u yroctutesbcka mnpeayseha. Jlobujenu cy pe3ynratd 3a CBaKy
on Bpcra mpexayseha. Takohe, ykpuitame je M3BPLICHO M Y OJHOCY Ha
BenMUMHY npeayszeha m perujy y kojoj oHo mociyje. Jla cy MapkeTuHT
MEHallepy NPUBPEIHUX JpyIITaBa pPHUJETKO YK/bYYEHH Y IPOLEC
IUIaHMpamka HacTyna W HU300pa LMJBHMX TpP)KUIITA, CTaB je y Hajsehem
NPOLEHTY MCHHUTAHUKA KOJU Cy U3 CEKTOpa YroCTUTEJbCKHX INpeayseha,
3atTuM U3 mpenyseha xoju umajy ox 1 g0 4 3amociieHa pajHHKa, Kao U
WCIHUTAaHUKA U3 IIEHTpajJHe peruje. Jla cy HoBpeMeHO YKJbYUeHH, CTaB je y
HajBeheM MpOLIEHTY HCIUTAaHUKAa KOJU Cy U3 CEKTOpa TYPUCTUUYKHUX
areHiuja, 3atuM u3 mnpenyseha koju umajy mpeko 250 3amocieHux
paaHHKa, Kao MCIUTaHuKa u3 npeay3eha u3 jyxHe peruje. Jla MapkeTuHr
MEHallepy HBUXOBUX MPUBPEIHUX JpPYyIITaBa HHUKaJa HUCY YKIbYYEHH Yy
mpolec IUIaHMpama HacTyna M u300pa LMWJbHUX TPXKUIITA, CTaB je y
HajBeheM NpOLIEHTY MCHUTAHUKA KOJU Cy M3 CEKTOpa YrOCTHTEJbCKUX
npeayseha, 3atum u3 mpenyseha koja uMajy oa S5 nmo 9 3amociieHHx
pajHUKa, Kao M HCHOUTAaHUKAa M3 Jy)XKHE peruje. 3HadajHy oOiact
MapKeTHHTa TPEJCTaBJba UCTPAKMBamke TpKUIITa. HOBUM muTameMm ce
J0ZIaTHO TECTHpalla TeHepaHa XUIoTe3a, a b je OMO YTBPAUTU KOJIUKO
opraHuzanyja 4Mju Cy MEHajepu AaHKETUPAHW TPUIMKOM Kpeupama
HOBHX IPOM3BOJIa KOPUCTH MCTPAKUBAE TPIKUIIITA Ka0 BUJ YTBphUBama
norpeba u »kejba Typucra. JloOMjeHH OAroBOpU Cy NpPEICTaBLEHU
rpaduKoHOM 3.

Y mnoctrynky yrBphuBama mnoTrpeba u keba Typucta 35,9%
UCIHUTAaHUKA je PEeKJIO Jla HHUXOBAa OpraHu3aldja MPHIUKOM Kpeupama
HOBUX TPOM3BOJA PHUJETKO KOPUCTU HCTpakuBame TpxkuiuTta, 33,3%
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WCIUTAHKUKA C€ U3]JaCHUJIO JIa TO YMHE MOBPEMEHO, 0K 5,1% ucnuranuka
je craBa Ja HE KOPHCTE HHKAJa HCTPAXKUBAKLE TPHKHINTA KAO BHUJ
yTBphuBama norpeda u jxesba TypHUCTa.

I'paduxon 3.: Ynorpeda ucTpakuBamba TPKUIITA NPUITHKOM
Kpeupama HOBHX MPOU3B01a KOPUCTH

35,9
35,0 33.3

25.6

Da, uvijek Ne koristi nikad Povremeno Rijetko

Uszeop: Camocmanua ananuza aymopa

OnroBopu n00OMjEeHU HAa OBO THTAKE JIOJATHO CY YKPIITCHU ca
CEeKTOPOM IOCJIOBama M BEJIMYMHOM Ipeay3eha, Kao U ca perujom y Kojoj
npeny3ehe mociyje. [lodujenn onroBopu ¢y cibenehu:

Jla opranu3zaigja, y K0joj UCIUTaHUIM pajie, IPHUINKOM Kpeupama
HOBHX MPOM3BOJIa UCTPAKMBAHE TPXKHUINTA Ka0 BUJ yTBphHBama morpeda
U )KeJba TYPUCTA, y HajBeheM NpPOILeHTY YBHjeK KOPUCTE UCIIUTAaHHUIIM KOja
MOCITY]y Y IEHTPAIHO] PErHju MPUIIAa]y CEKTOPY TYPUCTUUKUX areHIU]a
kao u mpenyzeha umajy mmajy mpeko 250 3amocneHux. Mcrpaxupame
TP)KUIITA PUJETKO KOPHCTE HCIHUTAHWIMA M3 CEKTOpPa YTrOCTHUTEIHCKHX
npenyseha, 3aTum u3 npenyseha koja umajy ox 1 g0 4 3anocnenux. Cras
Jj€ ucnuTaHuka u3 npenyseha u3 nentpaine peruje. [loBpemeno kopuctu
UCTPAXUBAE CErMEHT HCIUTAHUMKA KOJU CYy M3 CEKTOpa TYPUCTHUKHUX
areHIiyja, 3aTUM U3 mnpeay3eha koja umajy oa 5 m0 9 3amociieHux, Kao
UCIHUTaHUKa u3 mpeayseha u3 cjeBepHe peruje. Y (QyHKIMjU TecTUpama
reHepalHe XWIIOTe3€ aHajlu3upaHa j€ W NpUMjeHa HHQPOPMAIM)jCKUX
TEXHOJIOTHja Y aHKETUpaHUM Ipeay3ehrmMa TOKOM aKTHMBHOCTH BE3aHHMX
3a TPOMOIM]Yy TIOHYJE, Tponaajy W yHampujeheme mpojmaje. Pesynratu
aHaJM3e cy MpeJICTaB/beH! cibesiehuM rpagukonom 4.
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I'paduxon 4.: Ilpumjena nunGopManmnjcKuX TEXHOJOTHja y
aHKeTHPAaHUM npeay3ehnMa TOKOM AaKTHBHOCTH Be3aHMX 32
MPOMOIMjY MOHY/e, IPoaajy U yHanpujeheme npoaaje

Da, uvijek 48,7

Povremeno 41,0

Rijetko 7,7

Nezna/ Bez odgovora/Odbija da

odgovori 2,6

H3zeop: Camocmanua ananusa aymopa

Ckopo nonoBuHa ucnutanuka (48,7%) je onropopmia jaa mHUX0Ba
opraHmsanyja yBHjeK KOPHUCTH HH(OpPMAIHMjCKE TEXHOJOTHje Yy
aKTUBHOCTHMA BE3aHHMM 3a IPOMOIIH]Y MOHYAE, MPOJajy U yHanpujeheme
npoaaje, 10k je 41% ucnuTaHuka OArOBOPHIIO Jla TIOBPEMEHO KOPHCTE
nHpopmanujcke TexHonoruje. Ceera 7,7% ucnUTaHUKA je OJTOBOPUIIO J1a
BUXO0BA OpraHu3alfja pUjeTKO KOPUCTH MH(OpMAIMjCKe TEXHOJIOTHje Y
aKTUBHOCTHMA BE3aHUM 3a IIPOMOIUjY MOHY/Ie, IPo/iajy U yHanpujeheme
npoxaaje. IlperxoaHo mnHTame A0AATHO j€ aHAIM3UPAHO NPUMjEHOM
MeToja yKpiutamwa. HakoH oBe aHanu3e [00MjeHH Cy NpEeUU3HUjU
OJITOBOPH BE3aHU 3a TEMY YKpIITama NuTama. Pesynratu cy cipenehm:
YBHUj€K KOPUCTH MH(OpMaIMjCKe TEXHOJIOTH]E Y HajBeheM MpOIeHTY CTaB
j€ MCIUTaHMKAa KOjU Cy M3 CEKTOpa TYpPUCTHUYKUX areHiuja, 3aTUM U3
npenyseha koja umajy on 1 g0 4 3amocieHux, Kao HUCHUTAHHMKA W3
npenyseha u3 jyxse peruje. [loBpemeHo kopucT y HajeheM MpOLEHTY
CTaB j€ WUCIUTAaHMKA KOJU Cy M3 CEKTOpa YroCTHUTEJhCKHX Mpeny3eha,
3atuM u3 Tmpeayseha koja umajy ox 10 mo 49 3amocieHux, Kao
WCTIUTaHWKa U3 Tmpeay3eha w3 cjeBepHe perwje. Kommko decto
opraHusaije, Koje cy Ouie 10 UCTPaKUBamba, KOPUCTE UH(pOpMAIIH]jCKe
ajaTe y aKTHBHOCTMMA BE3aHWM 3a TPOMOIM]Y TOHYyHEe, TpONajy H
yHanpujeheme npozmaje? Ilurame je Ha Koje cy Takole CBOje CTaBOBE
W3HUjeIN MEHalepu. AHaJIa3UpaHH OJTOBOPH Cy y Tabemu 5.
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Taoesa S.: [lpuMjena uHGOPMALUjCKUX AJIaTa Y AKTUBHOCTHMA Koje
Cy Y Be3H ca IPOMOIIHjOM MOHY/ie, MPoaajoM u YHanpujehemem

npoaaje
Uvek Cesto Ponekad Retko Nikada
E-marketing 38,5 33,3 15,4 12,8 -
Web sajtovi i portal 43,6 33,3 17,9 51 -
Drustvene mreze 56,4 20,5 20,5 - 2,6
E-mail marketing 25,6 25,6 30,8 15,4 2,6
Baze podataka 20,5 20,5 25,6 25,6 7,7

H3zeop: Camocmanua ananusa aymopa

HpywtBene mpexe, Web cajTtoBu U mopTanu Cy HajupUCYTHUjU
MH(OPMALIMJCKH allaTH y aKTUBHOCTHMA KOj€ CYy Yy BE3H ca MPOMOLIHjOM
MOHYZE, TPoJajoM U yHanpujehemem mpojaje, jep ce oBaj ajaT yBUjeK U
gecto (76,9%) KOpHUCTHM y HUXOBOj OpraHM3alMjH, a 3aTHUM IO
YUECTaloCTH (PpEKBEHIMje OAroBOpa CIHjelle €-MapKeTUHT U e-Mauil
MapKETHUHT.

Ha ocHOBy aHanm3e reHepaigHe XUIOTe3e 3akJbydyje ce na 77%
UCIHMTAaHUKA CMATpa Ja jé HUBO INPHMjEHE MapKEeTUHI MEHalIMEHTa Yy
IPHOTOPCKOM TYpU3MYy OCpEIbH, BUCOK M BpJIO BHCOK. Ha ocCHOBY
OBAKBOI' CTaBa MCMUTAHUKA 3aKJbY4yjeMO J1a Y OCHOBH UMajy MO3UTHBaH
CTaB O BAXHOCTH NPUMjeHE MapKETHHI MaHajMeHTa y Typusmy LlpHe
I'ope, omHocHO &a MMajy jacHO JAedUHUCAaHAa ca3Haka O 3HAYajy
MapKeTHUHI MEHalIMEHTa y ceKTopy Typusma. Mmajyhu y Buay na je oBaj
CerMEHT HUCTpakKMBama YTBpHHUBAO CTAaBOBE MeEHallepa y LPHOTOPCKUM
MPUBPEIHUM JIPYIITBUMA KOja MOCIyjy Yy 00JacTu Typu3Ma, BUIJBUBO j€
7la cy BHUXO0BA NMPAKTUYHA 3HaKka O HUBOY MPHUMjEHE KOHLIENTa MapPKETUHT
MEHAIMEHTa y CEKTOpY TypH3Ma peJleBaHTHA 3a 3aKJbyUHBAmE Jla HUBO
MpUMjeHe KOHIIeNTa MapKeTUHT MEeHaIMeHTa OUTHO ojapelyyje MoryhHOCT
OpeHnupama TypucTHUKe jaecTuHarje kao mto je [lpua 'opa. OBome
Tpeba nomaTH M pe3yiTaTe aHajau3e IMpPUXOAa y CEKTOpy TypuU3Ma
ocTBapeHuX y nperxoanux 10 rojmHa Koju Cy ce KOHCTAaHTHO yBehaBaiw,
KaKo Cy ce rnoBehaBana ynarama aHKETHMpaHHX MPUBPEIHHUX cyOjekara y
MapKeTHHI. Y HCTOM TIepUOJly CBa HUCTpaXkuBameM oOyxBaheHa
npenyzeha yBoje cucreMaTH30BaHa pajiHa MjecTa MapKeTHHI MeHalepa
WIH 1Mjelie MapKeTHUHT CEKTOpe, IITO je ydemhe MapKeTHHra U Mpojaje
ca 15,3% y 2010. ronunu ysehano na mumjenux 27,1% y 2017. roaunu.
Pesynrar motBplyje cTaB ca KOjUM Cy aHKETHpaHU carjacHU Ja je
IpUMjeHa MapKeTHHI MaHayMeHTa OuTHa y Typusmy Llpue I'ope m na
onpehyje TpaBlle HErOBOT pa3Boja W 3HAYAJHO yTHYE Ha MOTYhHOCTH
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OpeHIMpama TypUCTUYKE JAeCTUHANMje. Bpiio Maium mporeHar Hecnarama
UCIHUTAHUKA Ca J]ATOM KOHCTATalldjOM TOBOPH Yy HPUJIOT YMEHEHUIM J1a
MPUBPE/IHA JIPYIITaBa U3 00JIACTH TypU3Ma, TaYHHjE HHUXOB MEHAIIMCHT,
MpEro3Haje 3Hayaj MPUMjEeHE KOHIIeNTa MApPKETHMHI MCHAIIMEHTa W
MMIUTAKAIFja 0 KOJUX JOBOJM HEroBa NMpaKTHYHA NMpumMjeHa. Takohe,
IajboM aHanmu3oM MOTBpheHo je na y Behem mporeHTy mpemy3eha u3
CEKTOpa Typu3Ma NpPUMjEHYjy MapKETHHI MEHAIMEHT, Kao W Ja je
HajBUIIA TMpOCjeyHa OljjeHa 3a KBAIMTET TIOjeMHUX eJeMeHaTa
MapKETHHT MEHAIMEHTa y I[PHOTOPCKOM TYPHU3MY JlaTa 332 OPraHU30BabEC
MapKETUHT aKTHBHOCTH, JIOK C€ Ha JPYrOM MjecTy Hajas3e IUIaHHparbe
MapKeTHHra U pykoBoheme mapkeTuHroMm. OOpana nqoOujeHuX mojaTaka
W aHajm3a pe3yirara ynyhyje Ha 3akJpydak J1a je reHepaiHa xunoresa X0
— nomephena. Hueo npumjene Konyenma mapKkemuHz MeHAuMeHmMa
oumno oopelyje mocyhnocm openouparwa mypucmuuke oecmuHayuje
kao wmo je Lpua I'opa.
Ilojennunayne xumnorese:

Xunomesa XI: Pa3BujeHn OpeHI CUTHU(PUKAHTHO yTHUYEe Ha
KOHKYPEHTCKO IMO3UIIMOHUpamke TypucTnuke necturanuje Lipaa ['opa

3Hayaj pa3BHjama TYPUCTHUKOI OpeHsia y caBpeMEHO] EKOHOMUJU
cBakogHEBHO pacte, LlpHa ['opa (Typu3am je jemHa oIl TpH CTpaTeIIKe
rpaHe pas3Boja ekonomuje y LlpHoj ['opy) HHTEH3UBHO paau Ha CTBaparmby
yCcJioBa 3a pa3BOj TYPUCTHYKE TOHYAE Koja he reHepucatu yBehame
NpUXOoJa M jadyaTH HMMHUI JpkaBe. MeHayepu KOju Cy Y4ecTBOBAIH Y
HCTpaXUBaWky JaIM Cy CBOj CTaB O TOME Jla JIU Pa3BUJ€H TYPUCTHUKHU
OpeH yTH4Ye Ha KOHKYPEHTCKO  IO3MIHOHUPAKE  TYPUCTHYKE
nectunanuje Lpua [Nopa.

I'paduxon 5.: YTruaj TypucTuuKor OpeH/ia HAa KOHKYPEHTCKO
NO3MIMOHMPamke TypucTHuke necrunanuje lipua I'opa

Visok nivo uticaj 69,2

Srednji nivo uticaja 20,5

Nizak nivo uticaja 7,7

Nezna/ Bez odgovora/Odbija da

odgovori 2,6

0,0 10,0 20,0 30,0 40,0 50,0 60,0 70,0 80,0

H3zeop: Camocmanna ananuza aymopa
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Hajsehu mnponenar ucnuranuka (69,2%) cmarpa na pasBujeH
TYPUCTUYKH OpeHJ HMa BHCOK HHUBO YyTHIAja Ha KOHKYPEHTCKO
MO3UIMOHUpake TypucTHuke nectuHanuje llpua ['opa, mro gokasyje
xunome3y XI: Pa3zeujenu 0Openo cucHuguKkanmnHo ymuue Ha
KOHKYPEeHMCKO Ro3uyuoHupere mypucmuuke oecmunauuje ILlpna
TI'opa. Jla pa3BujeHu TYpUCTHUYKU OpEeH]I MMa CpEeIby HUBO YTHIIaja CTaB
je cBakor meror ucnurtanuka. Camo 7,7% aHKeTHpaHuUX cmarpa Ja
TYpUCTHYKH OpeHJ HMa HHU3aK HHUBO YTHIAja HA KOHKYPEHTCKO
no3uiuoHupame Typuctuuke necrunanuje Lpua ['opa. Ilojenunauno he
y HacTaBKy OWTH JjaTa aHaIM3a CTaBOBAa MCIIMTAHUKA y OAHOCY Ha CEKTOP
MOCIIOBaka, BEIMUMHY Tpeay3eha u perujy y xojoj o0aBibajy MOCIOBHE
akTuBHOCTH. ['padmkoHOoM 6. je TpeAcTaBbeH CTaB MeHajepa
MPUBPEIHUX JIPYIITaBa y OJHOCY Ha MUTAKE J1a JTU Pa3BUjE€H TYPUCTHUKH
OpeHI yThYe Ha KOHKYPEHTCKO  TIO3WIIMOHUPAE  TYPUCTUUKE
necrunaunuje Lpua [Nopa.

I'padgukon 6.: CTaBoBH y 0JHOCY HA CEKTOP MOCT0BaKbA

Odgovori u odnosu na sektor poslovnja

88.9
100.0 62.5 64.3

500 363220 11.1 14214
0.0

Hotelsko preduzece  Turisticka agencija Ugostiteljsko preduzece

Ne zna/Bez odgovora m Nizak nivo uticaja
Sredniji nivo uticaja Visok nivo uticaj

Uszeop: Camocmanua ananuza aymopa

Hajsehu mporeHaT ucnuTaHuKa KOjU j€ MHIBEHA Jla pa3BUjeH
TYpUCTHYKM OpeHJ ¥Ma BHCOK HHBO YTHIIaja Ha KOHKYPEHTCKO
NO3UIMOHMpame TypucTuuke aectuHauuje LlpHa I'opa je u3 pena oHMX
KOJU Cy U3 CEeKTOpa TYypUCTHUYKHUX areHiuja. Hajpehm mnporenar
UCIHUTAaHUKA KOjU je MMIUBbCHA Ja Pa3BHjeH TYPUCTUYKH OpeHa nMma
CpelmH HHUBO YTHIAja HA KOHKYPEHTCKO ITO3WUIIMOHHPAE TYPHCTHYKE
necruHanuje Llpna ['opa je u3 peaa oHUX KOjU Cy U3 CEKTOpPa XOTEICKHX
npenyseha. Hapeanu rpadukoH 7. WiaycTpyje CTaBOBE HCIIUTaHUKA Y
OJIHOCY Ha Opoj 3amocieHux y npemaysehy.
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I'padpuxon 7.: CTaBoBHU y 0HOCY HA BeJIUYUHY npeay3eha

QOdgovori u odnosi na veli¢inu preduzeca

Preko 250 zaposlenih 100,0
QOd 50 do 249 zaposlenih 42,9 57,1
0d 10 do 49 zaposlenih 25,0 75,0
0d 5 do 9 zaposlenih  |TTRIIIIN22)2 11,1 55,6
0d 1do4zaposlena 10,0 10,0 80,0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Ne zna/Bez odgovora Nizak nivo uticaja ™ Srednji nivo uticaja 1 Visok nivo uticaj

H3e0p: CamocTtanHa aHaiau3a ayropa

Wcnmrannnu u3 cBux npenyseha, 0e3 o03upa Ha BEIWYHMHY, Y
HajBeheM MpOIeHTy cMaTpajy Aa pa3BHjeH TyPUCTUYKU OpEH/ UMa BHCOK
HUBO yTHIAja HAa KOHKYPEHTCKO MO3HUIHOHHPAKmE TYPUCTHUYKE
necrunanuje Llpra ['opa. OBakaB craB MeHayepa I0JaTHO MOTBphyje
xurore3y X 1. Takohe cy aHanmM3upaHu CTaBOBH NMPHUBPEIHUX CyOjekara y
OJIHOCY Ha perujy y Kojo] TMOCHyjy, a OATOBOPH Ha TO TMHTamE
MIPEJCTaBIbEHU Cy rpaukoHOM 8.

I'paduxon 8.: CtaBoBH y 01HOCY HA perujy nocJa0Bama
Odgovori u odnosu na region Crne Gore
120,0

100,0

80,0
57,9
60,0 81,8 77,8

40,0

316

20,0
[——— =z -
0,0 53

Centralni dio Crne Gore Jug Crne Gore Sjever Crne Gore

Ne zna/Bez odgovora m Nizak nivo uticaja = Srednji nivo uticaja = Visok nivo uticaj

H3zeop: Camocmanna ananuza aymopa

Kana je y nutamy peruja, MCIMTAaHUIU U3 IPUBPEIHUX JIPYIITaBA
u3 cee Tpu peruje y Lpnoj ['opu noMuHaHTHO cMarpajy l1a pa3BHjeH
TYpUCTUYKM OpeHJ KMa BHCOK HHBO YTHIIaja Ha KOHKYPEHTCKO
MO3UIIMOHUpamke Typuctuuke nectuHanuje lpua ['opa. butan gompunoc
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MOTBPIY XUIIOTE3€ Jajy U UCIIUTAHULIU U3 CEKTOpa XOTEJICKUX mnpeayseha,
KOjU Cy MHUIUBEHA J1a Pa3BHjCH TYPUCTUYKH OpeHJ MMa CpelbU HUBO
yTHIIaja Ha KOHKYPEHTCKO MO3UIMOHUpame TYpPUCTUYKE JAEeCTHHAIU]e
Ipua I'opa. Ha ocHOBY HaBeneHOT 3akJpydyje ce aa je xunomesa X1 —
nomephena. Pa3zeujenu  Openo  cucnHugpukammmno - ymuue Ha
KOHKYPEeHmMCKO no3uyuoHupare mypucmuuke oecmunayuje ILlpua
Topa.

Xunomesa X2: bpenn typuctuuke paectuHanuje llpua [opa
noBehaBa HUBO MO3UTHBHHUX OYEKHBama TYPUCTHUKHX IMOTpolaya. Y
pa3Bojy Openaa Typuctuuke aecruHarnuje lpua ['opa, a Ha ocHOBY Beh
notpeljeHe TeHepaliHe XWUIIOTe3€, MAapKETUHI MEHAIMEHT Yy4YecTBYyje Yy
CTpaTelIKOM U ONEepaTHBHOM rmorjeny. KakaB je cTaB MapKeTHHT
MEHalepa M YOIITe MeHajepa npeny3eha koja mocnyjy y CEKTopy
Typusma (KaJ je y NuTalky KOHCTaralMja Ja OpeHJ TYpUCTHUYKE
necrunanuje llpua [opa noBehaBa HHMBO MO3UTUBHHX OYEKHBaba
TYPHCTHYKUX NOTpoinaya) Ouhe npesenroBano cibeaehom rpapuxonom 9.

I'padukon 9.: Yruuaj openaa rypucruuke gecrunanuje Lipua I'opa
Ha noBehame HMBOA MO3UTUBHUX 0YEKHBAKHA TYPUCTHUKUX

NoTpomaya
Uglavnom sam saglasan 33,3
Uglavnom nijesam saglasan 7.7
U potpunosti sam saglasan 48,7
Neznam/Nemam misljenje 10,3

0,0 10,0 20,0 30,0 400 50,0 600

HM360p: CamocTtanHa aHaiau3a ayropa

Ca koHCTaTamujoMm, Koja TMpeACTaBjba JEIHY OJl XUIOTE3a OBOT
UCTpaKUBama, na OpeHn Typuctuuke aectunanuje L{pra ['opa moBehasa
HUBO TTO3UTHBHUX OYCKUBamba TYPUCTHUKHX MOTPOINAYa y MOTIYHOCTH je
carmacio 48,7% wucnurtaHuka, yriaBHOM carimacHux je  33,3%
WCMIUTaHWKA, TOK je 7,7% WCIUTaHWKA PEKJIO Ja YIJIaBHOM HHjeCy
carjJjacHM ca TOM KOHCTaTtanujoM. Jlakie, MOXe ce 3aKJbyuuTd Ja je
TepIieniiMja UCTMTaHWKa KOMIUIEMEHTapHa XHUIOTe3H paja, Oynyhu na je
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82% wncnuTaHuka carnacHo (y MOTIYHOCTH M YIJIABHOM) Ca TBPAHOM J1a
Openn typuctuuke nectuHauuje Llpae I'ope mosehaBa HUBO MO3UTHBHUX
OYCKUBamba TYPUCTHUYKUX IOTpolIaya. AHaJIM3a NPETXOAHOI NUTama je
JI07aTHO ypaheHa y CEKTOpHMMa IOCIOBama, perrjaMa M y OJHOCY Ha
BeNMuMHY npenyseha. Pesynratu cy cibenehu: Jla OpeHn TypucTuuke
necruHanuje Llpaa ['opa y mormyHoctn moBehaBa HHBO TMO3UTHBHHX
OUYCKHBamba TYPUCTHUKHMX IOTpollaya MHUILbEHE je, y Hajpehem
MPOIEHTY UCITUTAHUKA KOJU CY U3 CEKTOpa TYPUCTHUYKHX areHIja, 3aTUM
n3 mpenyseha koja mmajy ox 10 go 49 3amociieHMX pagHUKA, Kao
UCIUTaHuKa U3 npenyseha u3 jyxue peruje. [la yrmaBHom nosehaBa HUBO
MO3UTUBHUX OYEKHBaWka TYPUCTUUYKUX IOTpOIIaya MUILBEHE je, Y
HajBeheM MpOIEHTY HCHUTAHWKAa KOjU Cy U3 CEKTOpa TYPUCTHUYKUX
areHuyja, 3aTuM u3 npeny3eha koja umajy oa 1 mo 4 3amociena pajHuka,
Kao ucnuTaHuka w3 mnpenayseha w3 uentpamHe perwje. Ha ocHOBY
HaBEJICHOT 3aKJbydyje ce Aa je xunomesa X2 je nomephena. bpeno
mypucmuuke decmunayuje Llpna I'opa noseehasa nugo nosumugnux
0YeKUugara MypucmuyKux nompowaua.

Xunomesa X3: bpenn typuctmuke paectunHanuje llpaa Iopa
OutHO yTH4e Ha moBehame TMpoJaje CMjEIITajHUX KalaluTeTa.
MapKkeTUHI MEHalepu 3alociieHH y CEeKTOpY Typu3Ma HW3HHUjEIH CYy
CTaBOBE W O TOMe Ja M he yHampujehewme OpeHAa TypUCTHUKE
nectunanuje llpua T'opa OuTHO yTumatu Ha moBehame oOuma mpojaje
BUXOBUX CMjeINTajHUX Kamanurera y OyayhHocTH. AHamu3upaHu
OJITOBOPH TIpe/ICTaBJbeH! Cy Tpaduxonom 10.

I'paduxon 10.: YTunaj ynanpujehema 6pena rypuctuuke
pectuHanuje lipua I'opa Ha nmosehame o0mma npoaaje

17,9

Srednji nivo uticaja

Visok nivo uticaja

82,1

H3zeop: Camocmanna ananuza aymopa

Hla he ynampujeheme Opennma Typuctuuke aecTuHaiuje [lpHa
l'opa y O6yayhHOCTH WMaTH BUCOK HHMBO YTHIIaja Ha moBehame oOuma
nmpojaje kamanurera cmarpa 82,1% umcnuranka, 1ok mux 17,9% cmarpa
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na he umartu Cpeamwu HUBO yTulaja. [lepueniuja MeHaepa NpuBpeIHUX
npymraBa y llpuoj T'opu momymapa ce ca jeIHOM OJ XHIIOTe3a
MOCTaBJbEHHUX y OBOM pany — X3: bpenn typucrtuuke nectuHanuje LpHa
I'opa OutHO yTHue Ha moBehame Mpojaaje CMjelITajHUX KaraluTera, ca
KOJOM je y MOTIYHOCTH caryiacaHo 82,1% ucnuranuka.

JlonaTHO cy aHaJuM3MpaHU OJrOBOPM MEHallepa Yy OJHOCY Ha
CEKTOp mocioBama. Pesynraru cy npeacraBibenu rpaduxonom 11.

I'paduxon 11.: YTunaj ynanpujehema Openaa rypucruuxke
nectuHanuje Lllpua 'opa na nosehame o6mma npoaaje npema
MapKeTHHI MeHallepuMa U3 cBa TPH CEKTOpa

QOdgovori u odnosu na sektor poslovanja
120,0

100,0
100,0

78,6
80,0 75,0
60,0 Sredniji nio uticaja

40,0 Visok novo uticaja

25,0 21,4

20,0

0,0
Hotelsko Turisticka agencija  Ugostiteljsko
preduzeée preduzeée

U3eop.: CamocTasHa aHaIH3a ayTopa

Hcnuranuim U3 cBa TpU CEKTOpa MOCIOBama, Koja cy ooyxBaheHa
UCTpaKMBameM, y HajpeheM mporeHTy cmarpajy na he yHampujeheme
Openaa Typuctuuke nectuHanyje L{pna ['opa umaTtu BUCOK HUBO yTHIIaja
Ha noBehame obKMMa npojaje kananuTera y OyayhHoctu.

JloaTHO je M3BPUICHO YKPIITamke MpeMa KPpUTEpUjyMy BEITUYHUHE
npenyseha u peruje y Kojoj mociyjy ta mpenyseha. Mcror Munubema cy
MPEACTAaBHUIIM TPUBPETHUX JpylnTaBa 0Oe3 o003upa Ha BEJIUYHHY
npenyszeha u perujy y kKojoj cy perucrpoanu. OHu, Takohe, y Hajpehem
MPOIEHTY cMmaTpajy naa he yHanpujeheme OpeHma TypHCTHUKE
necruHanuje Lpua ['opa nMaT BHCOK HUBO yTHIIaja Ha oBehame oOuma
nmponaaje kamanutrera y Oyayhnoctu. [la he ynampujeheme Openna
Typuctuuke aectuHanuje Llpna ['opa MMaTtu BHCOK HMBO yTHIlaja Ha
noBehame oOumMa mponaje kamamurtera y OynyhHoctu cmartpa 82,1%
UCIHTaHKa, 10K Bux 17,9% cmarpa na he umatu Cpeamy HUBO YTHIAja.
HUcnurannmm u3 cBa TpU CEKTOpa IMOCIOBama Koja cy oOyxBaheHa
UCTpaXuBameM, y Hajehem mporeHTy cMmatpajy aa he yHamnpujeheme
Openaa Typuctuuke aectuHanyje L{pra ['opa mmaT BUCOK HHBO yTHIIaja
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Ha noBehame oOmMma mponaje kananurera y 0ynyhnoctu. Takohe, ucror
MUIIJbEHa Cy MpencTaBHULIM mnpeny3eha 6e3 o003upa Ha BEIWYMHY U
perujy y Kojoj ¢y perucrpoBanu. HakoH cnpoBe/ieHe aHaIu3e 3aK/bydyje
ce na je xunomeza X3 y nomnynocmu nomeplhena emnupujcKum
ucmpascuearwem. bpeno mypucmuuxke oecmunayuje Ilpna Iopa
oumno ymuue na noeehare npooaje cmjewimajuux Kanayumema.

5. 3AK/bYYAK

Pesynratn wucTpaxkuBama TOKa3add Cy BHCOK HHBO 3Hadaja
IpUMjeHE MAapKeTHMHI MEHalIMeHTa Yy cekropy TypusMa. OHu
MPEJICTaBbajy BaXXHY OCHOBY 3a MpaBlle y Kojuma he ce ycMmjepurtu
J0JlaTHE MapKETUHIIKE aKTUBHOCTU Ha HUBOY Hpeay3eha M JpkaBe Kao
KpeaTopa amMOMjeHTa 3a Pa3BOj TypuU3Ma H XOTelujepcTBa. PesynraTtu
UCTPaXHMBaka TOBOpPE Yy MPWIOI YHMEHCHUIM Ja jé HHBO IpUMjEHE
MapKEeTUHT MEHalIMeHTa y Typu3My Llpue ['ope peraTuBHO BHCOK, UnMe
je moTBpheHa OCHOBHa HJeja paja Jla CEKTOp LPHOTOPCKOI Typu3Ma U
mopex HEMHWHOBHUX TpoOiieMa, Ha TpaBM HAYMH U y3 CTPYYHOCT
MeHalepa paaud Ha OpeHaupamwy TypuctHuke aectuHauuje Llpna I'opa.
OBakaB pe3ynrar moceOHO A00Hja Ha yTeMeJbeHhy aKO Ce MMa Yy BUIY
YHIHCHUIIA J1a Cy aHKeTUpameM Ounn oO0yxBaheHu mMeHaiepu cBux Behux
xotena W Xxortenckux JaHana y lpuoj T'opu, kao u MeHayepu
TYPUCTUYKUX AareHuyja M MpeJCTaBHUIM YTOCTUTEJHCKOT CEKTOpa.
Emnupujcka npoBjepa M NOTBpJa T'€HEpallHE XUIOTE3€ YHANpUjeauIa je
nocrojeha ca3Hama O 3Hauyajy MAapKeTHHI MEHalIMEHTa Yy pa3Bojy
Typuctuukor Openna llpua I'opa. lana je moTBpAy UCTUHHUTOCTH CTaBa
Ha KOjeM ce 3acHHMBa TeHepallHa XHUIoTe3a 4yuMe he ce OCHaXUTH
HACTOjarha MapKEeTHHT MEHallepa M CBHUX 3aIOCICHUX Y TYPUCTHUYKOM
CeKTOpPY Ja ce TMpeKO CTPaTeTHjCKH OCMUIJBEHOT U JOCJbEIHO
MIPUMHJEHEHOT KOHLIENTAa MapKETUHI MEHalMeHTa OuTHHje yTHuYe Ha
Opennupame Typuctuuke nectuHanuje Llpua I'opa. HuBo mnpumjene
MapKeTHMHI MaHaliMeHTa OuTHO ojpehyje MoryhHocT OpeHaupama
Typuctuuke nectunanyje Lpua 'opa mto he, mpumjewmyjyhu ananorujy,
3Ha4YajHO yTUIIATM HA pa3Boj jakor OpeHaa Koju he wuMatu
CUTHU(HUKAHTAH YTHIA] HA KOHKYPEHTCKO MO3MIIMOHHMpAHmE TYPUCTHUKE
nectunanuje Llpra T'opa. Tako pasBujen Openg omoryhwmhe moBehame
HUBOA TIO3UTUBHUX OYEKHBama TYPUCTUUKHX MOTpomiaya M rnosehame
npojaje cmjelTajHux kamamnurera. Kpo3 pesynrare HCTpaxuBamba
YCIIjeIIHO je aHaIM3hpaHa MPUMjeHa KOHIIETITa MAPKETHHT MEHAlIMEHTa Y
TYPUCTUYKOM CEKTOPY U MOTBphEH yTHIIa] KOJU OH MMa Ha pa3Boj OpeHaa
Typuctuuke necrunanyje Lipuaa opa.
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Abstract: The modern economy is qualified as an economy dominated by knowledge,
creativity, high technology, or intangible assets. Intangible assets are a key determinant
in the creation of value and cash flows of an enterprise. The brand plays a significant
role in positioning the company, as intangible assets that have not yet been adequately
formalized in financial accounting. A brand is a composite of intangible items such as
copyright, patents, customer relationships, know-how, quality, company image.
Accounting treatment for brand as an intangible asset is an attractive field of study,
where the interests of contemporary researchers gravitate towards finding an adequate
accounting treatment model. Accordingly, the main objective of this paper is to consider
the accounting treatment of a brand as an intangible asset.

Key words: brand, intangible assets, accounting treatment

INTRODUCTION

In the new knowledge economy, enterprises are significantly
enriched with knowledge-intensive intangible assets such as sophisticated
technology and knowledge and established software systems in
enterprises, enthusiasm, creativity, and competence of the workforce and
strong reputation (Upton, 2001, p. 6). The definition of an intangible asset
is interpreted in international accounting conventions as non-monetary
identifiable assets without physical substance (IAS 38, paragraph 8). The
treatment of intangible assets through accounting conventions is partial,
covering only that portion that meets the criteria for recognition. By
treatment, we mean the qualification or recognition of an intangible asset,
its measurement, and disclosure in the reports. As a result, numerous
alternative treatment models have emerged (Pastor et al., 2017, p. 391).

The brand, as a fascinating category of intangible assets of a
company, largely dictates the market value of the company. Brand
valuation is becoming a significant topic in academic accounting,
marketing, and financial professionals. The process of brand
operationalization in accounting opens a wide field of discussion on how
to treat this part of the intangible assets of the company. Given that brand
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value strongly reinforces the disparity between the book value and the
market value of an entity, its inclusion in the financial statements is an
indispensable need.

This paper examines the importance of a brand in a company and
its valuation as an intangible asset in financial statements. Brand
accounting treatment could be considered in two ways, first is brand
recognition as an intangible asset, and brand as intangible asset that is
recognized in business combinations within goodwill or separated from
goodwill. The normative basis thet interprets accounting treatment of
intangible assets is mainly defined, according to situation, in International
Accounting Standard IAS 38 - Intangible Assets and in International
Financial Reporting Standard, IFRS 3 - Business Combinations. These
standards also represent a relevant accounting approach to this issue.

In accordance with the set goal and the subject of the research, the
paper is structured as follows. Following the introductory considerations,
attention will be paid to the importance of the brand as an intangible asset
of the company. Next, the method of accounting for the brand as an
intangible asset will be descriptively analyzed in ways that we previously
mentioned. The concluding considerations will synthesize the key
findings of the research.

1. BRAND AS AN INTANGIBLE ASSETS OF THE COMPANY

Intangible assets have been analyzed in the scientific literature
within the innovation economy. Technological change is defined through
a trilogy made up of invention (research that leads to the generation of
new ideas), innovation (implementation of new products) and diffusion
(the spread of products through the market). Innovation is a fundamental
source of wealth, and in this respect, businesses need to allocate their
resources to R&D in order to gain a higher level of knowledge and
improvement, which in turn increases their competitive advantage.
Investments within the internal R&D sector, investments in software,
people, design, marketing, create positive improvements to products and
processes, it also increase the reputation of the firm itself (Canibano et al.,
2000, p. 103). In developed economies, investments in intangible assets
are strongly tangible to the interest of lenders and investors. Within
intangible assets, there is usually a distinction made in the literature
between identifiable intangible assets and non-identifiable assets (Cohen,
2011, p. 9-22).

Identifiable intangible assets include intellectual property, such as
patents, copyrights, trade secrets, and trademarks. There are also
intangible assets that exists, but in most cases, accounting conventions do
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not providefull accounting treatment for them in financial statements as
assets, such as brand, design, partner relationships and software code
(Cohen, 2011, p. 9-22).

Non-identifiable intangible assets are included in goodwill, as a
residual that is created when one enterprise purchases another enterprise
at a higher cost than fair value of identifiable net assets (Cohen, 2011, p.
9-22). So these, unecognizable assets, remain hidden, at least in
accounting terms, until some transaction (for example, an acquisition)
indicates the existence of goodwill.

The word brand is derived from the old Nordic language from the
word brand, which meansburn. According to the American Marketing
Association (AMA), a brand is "a name, meaning, symbol or design, or a
combination thereof, to identify the products and services of one seller or
group of sellers and differentiate themselves from competitors.” When
market participant creates a name, logo or symbol for a new product, he
created the brand in a technical sense (Keller et al., 2011, p. 31).

The success of a modern company is largely driven by branding.
A brand is an intangible asset in the form of a reputation that an enterprise
has with its customers. Brand as part of a company's capital determines its
market value (Ognjanovic, 2017, p. 70). The brand gives the company a
personality that helps consumers to create certain expectations about the
quality of the company (Wasserman, 2015, p. 12). The brand can
significantly affect the value of the product and its market position,
especially in industries such as pharmaceutical or cosmetic (See more:
Sharma & Dharni, 2017). Such a claim actually provides us with evidence
that the brand generates economic benefits, as well as other assets, which
makes it necessary to value and recognize it.

Production processes and design can be copied, but the
impressions of individuals and organizations over the years of marketing
activity and product experience cannot be easily created. In this sense,
branding can have a strong influence on ensuring competitive advantage
(Keller et al., 2011, p. 35).

An indispensable topic that speaks to a brand is its value. In the
marketing and finance literature, there is a strong differentiation between
brand equity and brand value. Brand equity is based on the specific
perception of a particular brand by consumers, which, thanks to the brand
name, creates a differentiated effect expressed through marketing results
as opposed to results that would result if the product did not have that
name (Starcevi¢, 2013, p. 68). In simpler terms, brand equity represents
the added value that the brand name gives to the product, because of the
company's marketing activities (Starcevi¢, 2013, p. 68). Brand value is a
financial category, which is defined by reducing it to the present value of
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cash flows based on the monetary benefits that a given product carries in
the future. The two concepts are in a causal consequence. The financial
value of the brand is the monetary value of the brand and at the same time
the outcome of managing brand equity. Consumers use strong brands as a
tool to reduce risk and uncertainty and reap social and emotional benefits
from their choices (Datta et al., 2017, p. 4).

Beginning in the 1980s during the massive emergence of mergers
and acquisitions, analysts were fascinated by the discrepancy between the
market value and the book value of individual companies when buying or
merging. This problem has been recognized in the context of the need for
brand valuation, as an asset that plays an extremely important role in
shaping the overall value of a business. Today, brands are largely
positioning global entities on the marketing platform. The following table
shows the brand value within individual companies today.

Table 1.: The most valuable brands in the world, 2018.

Company name Brend value
(in bilions of
dollars)

Apple 214,480
Google 155,506
Amazon 100,764
Microsoft 92,715
Coca-Cola 66,341
Samsung 59,890
Toyota 53,404
Mercedes-Benz 48,601
Facebook 45,168

Source: http://interbrand.com/best-brands/best-global-brands/2018/ranking/

Table 1 illustrates the value brands of specific global leaders.
However, these figures are not included in the financial statements of
these companies.

2. THE BRAND IMPORTANCE FOR FINANCIAL REPORTING

Given that the financial statements of the company do not indicate
the value of the brand, there is a myopia of users of accounting
information. In this regard, the necessity of adjusting accounting
mechanisms and reducing the discrepancy between the value of an entity
recorded in the financial statements and the value manifested in the
market.

68 Exonomcku noeneou, ISSN 1450-7951


http://interbrand.com/best-brands/best-global-brands/2018/ranking/

Accounting treatment of brand as an intangible asset of enterprises

Symptoms of decadence within the normative accounting
treatment of intangible assets have led to a stronger gravity of researchers'
interest in creating certain alternative accounting mechanisms in the
treatment of intangible assets. The volume of literature has grown
exponentially within the scope that covers intangible asset disclosure
procedures (Castilla-Polo & Gallardo-Vazquez, 2016, p. 330).

Accounting treatment of intangible assets is normatively defined
in professional regulative in form of conceptual framework and standards
which are published by International Accounting Standard Board - IASB.
Particular standard which determine the treatment of intangible assets is
Internatioanl Accounting Standard 38 — Intangible Assets. Accounting
treatment of intangible assets include recognizing, evaluating and
reporting particular intangible asset in financial statements. According to
this standard, assets are generally interpreted as assets controlled by an
entity arising from past events and on the basis of which it is expected
that future economic benefits will flow to the entity. Intangible assets as a
sub-category of assets are defined as non-monetary assets that can be
identified without physical substance. The synthesis of these definitions
reveals the essential criteria of an intangible asset that are manifested in
IAS 38 in order to implement accounting treatment. Criteria that qualify
intangible asset for accounting treatment are folowing: it can be
identified, controled by an entity, and entity expects inflow of future
economic benefits on the basis of those assets.

For an intangible asset to be identifiable, it must be separable and
come from contractual or legal rights, whether those rights are
transferable or separable from the entity or other rights or obligations. The
separability criterion is a crucial element that explains the ability to
identify an intangible asset in an enterprise. Intangible assets that cannot
be separated from an entity and sold, transferred, licensed, leased or
exchanged with or without a related contract do not adhere to the
recognition criteria (Ernst & Young, 2019, p.1218; Cohen, 2011, p. 49).
Control as criteria for accounting treatment of brand means the exclusive
right for entity to obtain future economic benefits and to restrict others for
obtaining such benefits. This ability arises from legal rights that entity has
(1AS 38, paragraph 13). In that sense, it is difficult to prove the existence
of such control. For example, a firm may have partial control over the
intangible assets of employees. Engaging employees in other entities will
result in an overflow of economic benefits from that intangible asset to
another entity, thereby impairing the accounting control clause. The
pursuit of future economic benefits relates not only to future revenues but
also to cost savings or other benefits that result in the use of the intangible
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asset in the entity. Thus, using intellectual property production process
may reduce future production costs (IAS 38, paragraph 17).

IAS 38 in paragraph 21 confirms that, an asset that complies with
the above criteria for qualifying an intangible asset qualifies for
recognition if, upon initial acquisition, its cost can be measured reliably,
with expected future economic benefits arising from that intangible asset.
Such accounting treatment of recognition in accounting books can be
easily manifested in the separate acquisition of an intangible asset or its
acquisition in business combinations. However, the recognition problem
becomes more intense in the case of internally generated intangible assets
such as software, patents or intangible assets created as a result of
research and development. According to IAS 38, since the recognition
and measurement criteria (cost can be reliably determined) are respected,
the entity begins the decomposition of the intangible asset generation into
the research and development phases. Once such internally generated
intangible assets have reached the development stage, the costs incurred
during that stage can be capitalized. When development phase is reached,
it provides evidence that internally generated intangible assets enable the
entity to hold future economic benefits (Zéghal & Maaloul, 2011, p. 264).
On the other way, a brand is difficult to even define because it covers
intangible assets such as copyrights, patents, customer relationships,
know-how, quality, company image (Cohen, 2011, p. 21). It is clear that
some internally generated items of intangible assets can be recognized,
while for some it is not possible, such as goodwill and brand. Accounting
argues that it is impossible to separate the cost of such intangible assets
from the usual costs of running and developing a business so that these
intangible assets cannot be measured reliably.

Paragraph 20, IAS 38, takes the view that subsequent expenditure
on trademarks (trademarks), impressions, titles, customer lists, and items
similar in content (whether internally generated or externally acquired) is
always recognized in income statement when they arise, because such
expenditures do not differ from the development costs of a single
enterprise.

3. BRAND ACCOUNTING

The mechanism of brand coverage in financial accounting is
defined by the fact that it is segmented into a portion that is deferred
through goodwill and a portion that is contained in intangible assets that
can be recognized. There is also a portion of intangible assets that are
recognized under business combinations but separately from goodwill.
Considering this, brand accounting can be analyzed through: treatment of
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the brand as an intangible (identifiable) asset and treatment of the brand in
business combinations within and separated from goodwill.

3.1.  Accounting treatment of a brand as identifiable intangible
asset

The role of accounting is also reflected in the coverage of all
brand-related items. For monitoring of brand value from the point of view
of accounting, it is necessary (Brle¢i¢ Val¢i¢ & Hodzi¢, 2016, p. 136):

1. to define a brand structure that includes parts of intangible assets
that can be easily captured in accounting,

2. to establish a link between the brand structure and the general
ledger accounts,

3. to approve brand structure accounting by managers,

4. to account brand-related business changes.

Defining the parts of a brand structure that can be accounted for
involves defining all the business changes that are associated with the
brand. If a company produces several different products that are closely
related to brand equity and fall into different product categories (food,
beverage), the first step is to define the business segments in which they
arise. Once defined, the brand structure is linked to the general ledger
accounts, thereby creating an information base forreporting in
management accounting (Brle¢i¢ Val¢i¢ & Hodzi¢, 2016, p. 136). Based
on the financial and management accounting information, the company
management analyzes the profitability of further investment in the brand
and the development of such capital.

Table 2 shows an example of accounting the purchase of
promotional material for brand development from Supplier 22, according
to the defined brand structure, in the amount of RSD 3,500.00. The
example shows us that all business changes are linked to brand structure
analytics so that they can be analyzed later. The code S001 under the item
"Segment™ represents the segment of business within which the brand is
produced, while under the item "Brand structure™ the code 01 represents
the brand code and 03 in the structure represents the number of the work
process for the development of the brand (procurement of promotional
material that connects with brand development, in this example).

For determining fair value of intangible assets in business
combinations, number of approaches are used, which can be grouped into
three basic groups (Spasi¢, 2012, p. 149-151): the market approach,
income approach, and the cost approach.
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Table 2.: Example of posting by defined brand structure

Account Business | Debt Claims Segment | Brand
Partner Structure

Promotional 22 | 3.500,00 S001 0103

material

Liabilities to 22 350000 | S001 0103

suppliers

Source: Brleci¢ Valcié, S. B., & Hodzié, D. (2016). Racunovodstvo Brenda u funkciji
ocuvanja vrijednosti poduzecéa. Ekonomska Misao i Praksa, 25(1), p. 137.

The market approach, as the highest level in the hierarchy of
procedures for determining the fair value of assets and liabilities, consists
of methods based on the use of market data for a given asset or liability.
The most reliable measurement of a particular item of intangible assets
could be made if it were traded on the market, if the price on the day of
the business combination reflected the amount that could have been
reached at that moment in the exchange of the asset, between the notified
willing parties in an independent transaction. If a particular item is not
traded on the market, the alternative is to use active market prices that
were obtained in a similar transaction for the same or approximately the
same intangible asset item. This approach involves the use of the method
of comparison, that is, the method of analogy (Spasi¢, 2012, p. 149).
However, it is very difficult to identify this part of identifiable intangible
assets, as there are almost no transactions on the market for it. The reason
is that most often such assets are created according to the specifics of the
entities.

Income approach methods are based on determining the present
value of income (or profit), cash-flow, or cost savings that can actually or
hypothetically be incurred by a market participant owning a given asset.
The known methods are (Spasi¢, 2012, p. 150): the royalties savings
method, the surplus yield method, and the incremental cash flow method.

The royalties saving method implies that the intangible assets are
in the possession of the entity, thus avoiding the payment of the licensing
costs of the asset. The estimated value of an item is equal to the present
value of the expected savings from non-payment of the license fee
(royalties) plus tax amorrtization benefit - TAB. The application of this
method is possible for valuation of a trademark, patents, existing
technology, software, etc. (Spasi¢, 2012, p. 150).

The surplus yield or residual value method determines the present
value of the net cash flow that can be attributed to a given asset, after
excluding the net cash flow contributed by assets within the entity to
which the intangible asset belongs. Depending on the period of use of the
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asset, the method may be separately applied for a period of one year
(single-period excess earnings method) or multiple accounting periods
(multi-period excess earnings method) (Spasi¢, 2012, p. 150).

The incremental cash flow method is defined by comparing the
expected cash flows or other benefits that would be made at defined level
of business doing, with the same level of business doingbut without that
particular intangible asset. The difference between these two flows of
cash and benefits is then reduced to the present value with discounting
rate, aiming to obtain the estimated value of the intangible asset (Spasic,
2012, p. 150).

The cost approach of valuation of intangible assets can be used in
the case of procurement or production of the same asset. It is a method of
determining the fair value of an asset that uses the ,,re-procurement cost
method* in the case of the ,,exact copy* of a given intangible asset, while
the ,,cost of production method* is used in the case of the production of a
functionally the same asset (Spasi¢, 2012, p. 151).

Although proper accounting treatment of a brand as an internally
created and developed asset would provide numerous benefits to the
enterprise (for example, greater borrowing power), financial accounting
did not find a satisfactory form of balancing it (Brleci¢ Valci¢ & Hodzi¢,
2016, p. 129). The brand, therefore, is not included in the balance sheets
or in any financial statements, which is problematic for investors,
creditors and other external users (Wasserman, 2015, p. 15). In addition,
brand as an intangible asset raises the problem of determining its useful
life, since it is not known for what period the economic benefits will flow
to the entity. This also raises the issue of depreciation of such a portion of
the property. Recognizing a brand as an internally acquired intangible
asset would greatly increase the value of the property, thereby creating
situation for more progressive taxation by the country in which the
company is resident. How complicated this really is, tells us the dilemma
whether to include brand equity or brand value within the balance sheet.
(Wasserman, 2015, p. 23).

Brand value is interpretation of financial significance of brand, but
when we consider brand equity it includes a premium value that entity
obtain from assets and liabilities that makes brand visible. Brand equity is
more complex and it means a value in customers eyes. According to data,
Apple still has the highest brand value.
(https://www.forbes.com/powerful-brands/list/#tab:rank)  while brand
equity is measured respecting the type of products or service that
companies provide. For example, according to data from 2019, in audio
streaming service Apple Music holds fist place, when we consider digital
paying and receiving service PayPal is on the first place, considering
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luxury auto industry Lexus holds first, BMW second and Mercedes-Benz
third place (https://theharrispoll.com/equitrend-ranking-page/) .

Brand as intangible asset includes intangibles that can be reported
in financial statements, and intangibles that cannot be reported, because
they don't meet criteria for financial accounting treatment. For example
product design is not object of accounting treatment, relations that entity
has with partners and expertise of human reasources also. We are sure
that investors, creditors and other external subjects are willing to pay for
this intangibles, so these unidentifiable intangibles have value.The main
symptom which represent this is a huge gap that today occurs between
book  value and market value of business  entities
(https://www.multpl.com/s-p-500-price-to-book). Considering this, brand
is composit of identifiable and unidentifiable intangibles and could be
accounted partially in financial accounting. Hovewer, when one entity
purchases another entity as a whole, this business combination includes
transfer of identifiable an unidentifiable intangible assets.Unidentifiable
intangible assets are embodied in goodwill. Intepretation of Goodwill was
defined in International Financial Reporting Standard, IFRS-3 - Business
Combinations. So, we can say that brand in true sense cannot be
separately sold, transferred, licensed etc.

Current accounting professional conventions also defines
intangible assets that can be recognized separately from goodwill and
which have not previously been recognized. IFRS 3 recognizes customer
relationships, that is, the portfolio of customers as intangible assets, but in
a business combination and separately from goodwill. This view is
justified by the fact that the acquirer can expect that due to the business
entity's efforts in customer relations, customers will continue to do
business with the entity (Anselmsson & Bondesson, 2015, p. 58-70).
Intangible assets, which can be recognized separately from goodwill, are
mainly but not all based on recognition in the contract that defines this
item. Intangible assets are thus materialized by contract providing
information to assess the future benefits of such an item. The objective of
recognizing intangible items separately from goodwill is to determine
more precisely the synergistic effect of a business combination (Spasié,
2012, p. 142, 146).

3.2. Brand accounting treatment within goodwill

Goodwill occurs when an entity purchase another and it represents
high portion of the gap between purchase price and book value of
purchased entity. Goodwill is an intangible asset and an expression of the
future economic benefits that accrue from assets acquired in a business

74 Exonomcku nozneou, ISSN 1450-7951


https://theharrispoll.com/equitrend-ranking-page/
https://www.multpl.com/s-p-500-price-to-book

Accounting treatment of brand as an intangible asset of enterprises

combination that cannot be individually identified and separately
recognized. The difference between the cost of acquisition and the
acquired fair market value of all identifiable and unidentifiable net assets
is the goodwill acquired in the business combination.

Etymologically, goodwill is a word of English origin that means
goodwill, friendship and reputation. The connotation of the term from the
accounting-economic point of view has undergone certain changes over
time. They define the first definitions of goodwill as a business advantage
that results from a good relationship with customers (Budimir, 2014, p.
71). Goodwill represents the difference between the purchase price of a
company and the sum of the book value of its net assets (Staréevi¢, 2013,
p. 65). In the contemporary definition framework, it is expressed as a
form of intangible asset, represents a value above the fair value of net
assets realized within the business combination (acquisition, merger or
participation in the equity determined by the acquirer) or when purchasing
the company (Stani¢, 2014, p. 562). Buyers of a subsidiary recognize the
value of internally acquired unrecognizable intangible assets that can
bring them synergetic economic benefits. When purchasing a subsidiary,
internally acquired intangible assets are converted to goodwill (Cohen,
2011, p. 59). After identifying intangible assets in a business combination
according to IFRS-3, intangible asset shoul be recognised if it will cause
inflow of future economic benefits and the cost of the asset can be
measured realiably. The costs of intangible asset is its fair value on
aquisition day.

When it comes to brand valuation, we can say that companies that
often make acquisitions in their business are at an advantage. They are
able to recognize a portion of the brand's value in the form of goodwill, in
the course of an acquisition or merger process. For example, when Disney
merged with Marvel and Pixar, it was able to gauge the value of both
companies. Marvel's acquisition is estimated at $ 4 billion and Pixar at $
7.4 billion. Both companies are included in the company’s financial
statements. However, a brand created within Disney along with divisions
IS not recognized as an asset because it is internally created and does not
appear to be sold (Wasserman, 2015, p. 17). Here we note another task of
accounting regulation, which is the process of codifying a brand as a
consolidated value of the parent company and its divisions. Take Apple,
for example, which has separate brand lines that are separately identified.
iPhone, Ipad, iPod, and Apple Watch are brands that add value to Apple.
Johnson & Johnson owns the following brands: Tylenol, Neutrogena,
Aveeno, Band-Aid, and Listerine. Johnson & Johnson does not add as
much value to the brands it produces. There is also an example in the
domestic market, in 2004 Agrokor from Croatia bought the Idea
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company, which was owned by Mercator. At the time of purchase, the
Idea had a negative equity of -50,000 EUR. On the other hand, Agrokor
paid 7 mEUR for the company. The reason for the purchase is explained
in Agrokor's annual report: ,,Goodwill stated includes customer
relationships, ie. intangible assets in the form of contracts with
customers.* (http://mcb.rs/recnik/equity-kapital/)

CONCLUSION

Intangible assets in companies are divided into identifiable and
unidentifiable according to accountint treatment criteria. The vitality and
strength of business entities largely depend on the configuration of their
identifiable intangible assets in the financial statements. However,
intangible assets that have not yet been adequately accounted in financial
accounting have a decisive role in positioning the company.

An example of such intangible asses is brand. The first and main
difficulty that accounting is facing is the separation of a brand item from
other intangible assets. A brand is actually a composite of intangible items
such as copyrights, patents, customers relationships, partners relationships
know-how, quality, company image. Some of these items that meet the
accounting treatment criteria under IAS 38 may be internally recognized,
while others may not. That means that brand has partial accounting
treatment in entity. Intangible items that cannot be recognized as
internally generated can be recognized through business combinations, in
the godwill value. Goodwill is substantial part of brand. The normative
basis for goodwill accounting treatment is defined by IFRS 3.

Based on the above, we can conclude that the accounting
profession needs to improve the existing brand reporting mechanism
created internally. One way is to adopt international accounting standards
in conjunction with marketing professionals or to create alternative
mechanisms for brand involvement through supplementation with
financial statements. In the case of business combinations, recognition of
goodwill and items of intangible assets separately from goodwill results in
significant improvements in accounting.
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TPAHCO®EPHE IMJEHE KAO CABPEMEHMH
PET'YJIATOPHHU U3A30B 3A 3BEMJBE Y PA3BOJY

TRANSFER PRICING AS A CONTEMPORARY REGULATORY CHALLENGE
FOR DEVELOPING COUNTRIES

Jbubana Tanacuh!
VYuusepsutet y Uctounom CapajeBy, Ekonomcku ¢akynrer bpuko,
bpuko (buX)

Casxxcemax: Y paody je masnaueno 0a 3a 3emme y pasgojy mpancepmne yujene, Kao
2NABHU HOCUOYU C8e U3PAdCAjHUjec M36. NOCI06ARA YHYMAp 2pyne, Npeocmasnsajy
HEeO0B0/bHO  PA3PUJEUEHO RUMAFe a4 CMAHOBUWMA 3AKOHCKO2 —Ppecyaucard u
KOHMPOIUCARA buxose npumjene. M3 moe pasnoea npukasamo je Koju cy mo OCHOGHU
cecMeHmu UOeHMUPDUKOBARA 2IAGHUX U3A3084 MPAHCHEPHUX YujeHa 3a 08e Kamezopuje
3eMana, Kao u Koju cy mo onwmu, wupoxo npuxeahenu Kopayu, 0OHOCHO cMjepHuye 3a
ogradasarse mum usazosuma. Mehymum, ysumajyhiu y o63up O0a 3emme y pazeojy
VenagHoM Hemajy oo2oeapajyhe 3Harbe U CHOCOOHOCMU 34 Peanu3ayujy npeocimas/beHux
Kopaxa, y 3a6puHoM Oujeny paoa yKazauo je na Koju Hauun mefjynapoone opeanuzayuje
NPUCIYNAJY U ROMNOMAICY Y pjeuasarsy 08oe enobannoe npobnema 21. sujexa.

Kwyune pujeuu. mpancgepune yujene, 3emme y paseojy, MehyHapoOHu npocpamu
noopuixke

Abstract: The paper states that for developing countries transfer pricing, as the main
carriers of increasingly expressive so-called doing business within the group, represent
an insufficiently resolved issue from the point of view of legal regulation and control of
their application. For this reason, it is shown the basic segments of identifying the main
challenges of transfer pricing for these categories of countries, and the general, widely
accepted steps, or guidelines for mastering these challenges. However, taking into
account that developing countries do not generally have adequate knowledge and skills
for the implementation of the presented steps, the final part of the paper outlines how
international organizations approach and support the resolution of this global problem
of the 21st century.

Keywords: transfer pricing, developing countries, international support programs

YBO/JI

VY nocibeamUX HEKOJIMKO TOJMHA €BUJACHTHA je pactyha cBHjecT
3eMajba y Pa3BOjy O HEraTUBHUM H3a30BHMa IpHUMjeHE TpaHCchepHUX
[IjeHa, Kao JIOMMHAHTHOT CpEJCTBa 00aBJbara MOCIOBHUX TpaHCAKIIMja
n3Mel)y moBe3aHNX NMpaBHUX JIMIIA U O HEOMIXOIHOCTH yBOl)ema mpormuca o
TpaHcdepruM 1MjeHama (mornexatu Zinn et al., 2014). OcHoBHM 1HIB
3eMajba Y pPa3Bojy y MOrjeay 3aKOHCKOT yoOlmn4yaBama hUXOBE IPUMjEHE
CYIITUHCKU C€ HE pa3jiHKyje OJ OCHOBHOI LMJba Pa3BUjEHHX 3eMasba.

ljiljana.tanasic.efo@gmail.com
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3almTUTOM jaBHUX IPHXOJa, IYTeM O4YyBama IOPEeCKe OCHOBHIE, Y3
NpUBIIAYCHE CTPAHUX JUPEKTHUX HWHBECTUIMja M  OJAKIIABamba
NpEeKOrpaHNYHE TProBUHE, OCTBApYyje ce TUPEKTaH MO3UTHBAH YTHIAj] HA
€KOHOMCKH U APYIITBEHO-COIMjaJTHH CTaTyC CBAaKe 3eMJbE.

Cam mpomec riobanuzamyje je y 3HadajHOj] Mjepu omMoryhumo
MHTCH3MBHpAmE MPOMETa MPOU3BOJa M yciyra usmely apxasa, Kao U
MOJICTUIIAbE WHBECTUIIM]A Y APYTe 3eMJbe Y OOIMKY CTPAaHUX JUPEKTHUX
ynarama. [lpy Tome, jemaH oOJf TJIaBHHX HOCHJAIla KOHIIENTa
modanu3alnyje y KOHTEKCTy moBehama MehyHaponaHe pa3MjeHe jecy
myntuHamonanne kommnanuje (MHK). 70-ux roxmHa mpouuior Bujexka y
cByjety je nmocrojano 7.000 MHK, 1998. ronune Ouio ux je HEMTO BUIIE
ox 53.600, na 6u ce 2006. rogune Taj 6poj moneo Ha 78.000, ca HajMambe
780.000 peructpoBanux ¢unmjana mupom ceujera (Rixen, 2011, p. 207).
Ca moBehamem Opoja MYITHHAIIMOHAIHHX TIOCIOBHUX cyOjekaTa
noBehana ce M KOJMYMHA TPrOBUHCKHX TPAHCAKIMja Y OKBHUPY jeIHOT
MOCJIOBHOT cyOjekta Ha MelyHapogaom HuBoy. Ilpm Tome, MHK cy
MyTeM CTPaHUX JUPEKTHUX Yylarama (LITO je HAPOYUTO H3PAXKEHO Y
MOCTIeIIbUX HEKOJIUKO JIeIeHHja), MOCTale 3HavajaH aKkTep Yy TMOrJeay
noBehamwa ydemha 3emasba y pasBojy y wehyHaponHoj pasmjeHH
npou3Bosia u yciayra. M ympaBo ysumajyhu y o03up BUXOB TI00aTHU
pacT, BeIMYMHY M 3Hayaj 3a MPUBPEAHU Pa3Boj 3eMajba y Pa3Bojy, Kao U
CTaB Jla ce OHE Hayiase "Ha Yeiy riobamHor u3djeraBama mopesa” (Sikka,
2018, p. 9), y paay je maxma ycMjepeHa Ha carjie/aBambe HealeKBaTHE
npuMjeHe TpaHC(hepHHX LHjeHa y JIOMEeHY MelyHapoJHUX TpaHcakiuja
u3Mel)y moBe3aHux MpaBHUX JIMIA.

Mehytum, Kon 3emMaiba y pa3Bojy moctoje ojapeheHe mperpeke
Koje  oHeMmoryhaBajy  yCHjellHO  OBJaJaBamkbe  MPOOIEMATHKOM
JIeBUjaHTHOT 00payyHa TpaHC(EepHUX 1IMjE€Ha, a TO CY: OJICYCTBO 3aKOHCKE
peryinatuBe y OBOj oOjacTu, ca jeiHE CTpaHe, a ca JApyre CTpaHe, y
3emJpaMa Trjje je 4yak o0e30ujeheH perymatopHu OKBHpP, HE IMOCTOje
aJIeKBaTHU MEXaHM3MM KOHTPOJI€ MCIPABHOCTU peasin3allfje 3aKOHCKUX
mpomuca off CTpaHe MOPECKUX OOBE3HHMKA KOJH IMOCIY]y Kao IOBe3aHa
NpaBHA JINIA.

W3Hoc  W3ryOJheHWX  TMOPECKMX  MNpHUXOJa IO  OCHOBY
MaJiBep3allfjcke MpuMjeHe TpaHC(EepHUX LiMjeHa y 3eMJbama y pas3Bojy,
rZje He MOCTOje KOMIUIETUPAaHU 3aKOHCKH W KOHTPOJIHH MEXaHU3MH 3a
HBUXOBY perynaunujy, Temko je yrBpauTi. Mehytum, nocroje oapehene
MpOoLjeHe Jia 3eMJbE Y pa3Bojy, 10 TOM OCHOBY, MOTY TYOUTH U mipeko 150
MUJIMjapId aMEepHUKUX JIoJlapa TMOPECKOr MPHUX0/a Ha TOAUIIHEM HUBOY
(Jansky & Prats, 2015, p. 275). U3 tor pasnora TpaHchepHe IHjeHE
MIPEJICTaBJbajy OTBOPEHY OMACHOCT 3a OUyBame IMOPECKUX MPUX0Aa y
3eMJbaMa y pa3Bojy M HEperylvcaH M3a30B 3a BUXOBE MOPECKE YIpaBe.
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Ha taj HaumH, npenuBameM onope3nBe T00UTH, ITUPOM CBHjETa, Y 3eMJbE
ca "MpUXBaT/BMBHjUM" TMOPECKUM IPOIMUCHMA, IUPEKTHO CE€ YrpokaBa
PaBHOIIPABHOCT 3eMajba Jla 3aIUTHTE CBOjy IMOPECKY OCHOBHILY H IIO TOj
OCHOBH CBOj €EKOHOMCKH U JIPYIITBEHO-COIIHjaJTHU Pa3Boj.

Bonehu ce  HaBemenum, MehyHapogHe M perroHaiHe
opraHusaije, Koje cy OBOM MHTamy Jaje eMUTeT IIo0alHor npodiema,
Kpeupaje cy oAronapajyhe cMmjepHHIle, TPUPYIHUKE, AKIHMOHE IUIAHOBE,
KOJZIEKCe U JIpyre myOiInKaliyje Be3aHe 3a leroBO 3aKOHCKO YOOJIN4aBambe.
Mehyrtum, Harmamasajyhu 1a  yCIjeIHO pjelllaBalkbe  IPUMjEHE
TpaHCc(epHUX [MjeHa 3axTHjeBa KOHTHHYHpaHy capaamy wu3Mmely
pa3BHjEeHUX 3eMajba U 3eMajba y pa3Bojy, OBE OpraHu3alije akTHBHO pajie
Ha ITUCTpUOYHpamy BjeUITHHA, 3HAMma W UCKYCTaBa 3eMajba KOje Cy ce y
IPOIUIOCTH Cyo4Hyie ca oapel)eHuM HeraTUBHUM HM3a30BHMa 3aKOHCKOT U
KOHTPOJIHOT PETYJIHCamka MPUMjCHE TpaHCPEPHUX [IH]jCHA.

1. POPMAJIHA UAEHTUH®UKAILINJA NU3A30BA
TPAHC®EPHUX IUJEHA

CarnenaBajyhu u3azoBe TpaHCepHHX IMjeHA, HEOMXOIHO je
HazHauuTH T1octojehn ja3 wm3mel)y padyHOBOACTBEHHMX U TOPECKUX
npaBWwia NpH YTBphuBamy OCTBapeHe TOOUTH TOCIOBHOT CyOjeKTa.
PauyHoBo/cTBEHAa  mpaBWiia  TpPEACTaB/bajy  NPHUMjEHY  KOHIENTa
00pavyHCKOT pauyHOBOJICTBA, ca BehUM CTENEeHOM TUCKpeLHje, OJHOCHO
dbnexkcuOUITHUJUM TIpaBUiIMMa (J03BOJHEHO j€ BHUINE OINIMja M YecTa
yrnoTpeba MpoljjeHe), AOK ce IMopecka MpaBuia Tpebajy OazupaTtu Ha
MPUMjEHH TOTOBHHCKOT KOHIIENTAa Ca MajiM CTEIEeHOM JHCKpelHje,
OJTHOCHO Ha TPHMjEHU PUTHIHHMX, 3aKOHOM yTBpheHux mnpomuca. Te
pa3NMKe y TOTJiely padyHOBOJICTBEHOI M IOPECKOT MPHUCTYIa
yTBphuBamy JOOMTH JOBOJE JI0 M10jaBe CTAIHUX U MPUBPEMEHUX pa3jIvKa
n3Mel)y pauyHOBOJACTBEHE U onope3uBe J00uTH. CTallHe pa3siuKe HACTa]y
ycaujell HemogyJapHOCTH PAayyHOBOJICTBEHUX M IOPECKHUX IMpaBuiIa y
noryieny (He)Mpu3HaBama OJpeeHUX CTaBKU MPUXOJAa M pacxoia u
BUXOB KapakTep je aeduHUTHBaH M KoHaudaH. IIpuBpemeHe pasnuke,
Takohe, oapakaBajy HEMOIYAApPHOCT PAYyHOBOACTBEHUX W IOPECKHUX
NpaBuUja, aId caMo Yy TMOIJIEey BPEMEHCKOr Npu3HaBama ojapeheHux
CTaBKM Tpuxoja W pacxoma. Hamme, oHe HacTtajy kama ce oapehena
No3MIIMja MPUX0/a M pacxoja MpHU3HAje M y MOCIOBHOM U Y MOPECKOM
OWjaHcy M TO Y HCTOM H3HOCY, ald Yy pa3jHdUTHM OOpPaAuyHCKHM
nepuonuma. Ha Taj HauMH HacTajy OJUIOKE€Ha IIOpEecKa CpelcTBa M
OJIJIO’KEHE TIOpecKe obaBe3e Kao "M3HOCH Tope3a Ha JT0O0UTaK, TOBPATHUBU
Wi TuiaTuBM y Oyayhum mepuoanma, HacTaad Kao IOCIbEAMIA
MPUBPEMEHUX pa3iinka u3Mel)y BpHjeHOCTH y TIOCIOBHUM W TOPECKAM
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eBHJCHIIMjaMa, HEUCKOPHITNEHMX TOPECKHMX TyOuTaka M IOPECKHX
kpeauta" (Bpxxuna, 2018, ctp. 88). Behuna 3emassa, Kpo3 cBoje mpormuce,
3aXTHj€Ba JaCHO pacCBjeT/haBalke¢ M3BOpa pasziivka u3Mel)y ornopesuBe U
pPauyHOBOJCTBEHE JI0OUTH, C IIMJbEM J100Wjarba TPAHCIAPEHTHOT YBHJA Y
nojpy4ja raje 0OJHOCHE pa3juKe HAcTajy, Kako OW ce MaxKma yCMjepuia,
yIpaBo, Ha OHE TOpPECKe TpHjaBe U OHE pa3lIMKe KOje ce cMaTpajy
HEKOPEKTHO MCKAa3aHUM Ca CTAHOBHIITA IIOPECKUX BJIACTH.

JonomemeMm MelhyHapoaHux padyHOBOJACTBEHHMX CcTaHaapaa /
Melhynaponnux crangapaa puHaHcujckor usBjemraBama (MPC/MCDN)
MOCTUTHYTA je Yy 3Ha4ajHO] MjepH  yjeaHadeHocT oOpadyHa
pPavyyHOBOJICTBEHE JOOUTH Ha INI0OOATTHOM HHMBOY, alld IOPECKU MPOIUCH
yTBphHBama OMOPE3UBOT JTOOUTKA OCTAIN Cy OTBOPEHO, HEYjeIHAYCHO U
HEJIOBOJBHO PEryJIMCAHO ITO/IPYYje, IIOrOTOBO Kaja Cy y MUTalky 3eMJbE Y
pa3Bojy.

[Tpouec rnobanuzanuje je "oTBOpHO BpaTa"' 3a UHTCH3UBHU]E
KpeHpame W LIHPEHhe IOCIOBakba MYITHHALMOHAIMX IOCIOBHHUX
cyOjekara u omoryhmo um pa Oupajy '"mpuxBarjbuBHja" MOpecKa
OKpyXema, Bomehw ce craBoM Ja je "CBeTO MPaBWIIO IOCIOBHUX
cy0jekara Ja ce Mo CBaky IMjeHy ocTBapu ITo Behu nmpodut, npu uemy
1uJb onpasaasa cpeactso” (Mumaunh & Koctuh, 2018, crp. 5).

N3 Tor pasnora mpBM W TJIaBHU KOPaK 3eMajba y pa3BOjy jecTe
yrBphuBame Opoja M BpcTa MYJITHHALMOHAJIHUX MOCIOBHUX CyOjexara
KOjU TIOCIY]y Y OKBUDPY HaJUIEKHOCTH HUXOBE MOPECKE JYpPUCAMKIIH]E, a
3aTUM U TpolijeHa (akTopa pu3MKa TpaHCPEpHUX LIMjEeHa, KOje ce IO0
OCHOBY TOT TOCJIOBaWa MOTY jaBHTH, kao mrto cy (OECD, 2013, pp. 11-
13):

- IPEKOrpaHNYHE TPAHCAKILIK]je KOje c€ KOHTUHYHUPAHO MOHABJbAjJy
— PpH3HWK je YCIOBJb€H WHTEH3UTETOM YUYECTAJOCTH TpPAHCAKIIH]e,
IIPUPOJIOM TPAHCAKIIMjE€ M UIACHTUTETOM IOBE3aHUX JIMIIA KOja YYECTBY]Y
y TpaHCaKIUju;

- BEJIMKE MJIM CJOXEHE jJeJHOKpAaTHE TpaHCaKLUje — DPU3HK je
MOBE3aH ca OJHOCHMMa W3Mel)y dYjaHOBa Tpyne y TOAMHaMa Koje TeK
no7ase;

- IOHAIIAke TOPECKOT OOBE3HMKA Yy TIOTJIEAY yIpaBibama,
MOpPECKE CTpaTeruje Wi CIOoCOOHOCTH 3a capajmby — PU3UK Ce Be3yje 3a
MCTOPH]jY HEaJCKBATHOT TOPECKOT TOHAIIAka U HEIOBOJFHE CIIPEMHOCTH
00BE3HHUKA J1a Ce MTOBHHY]je N0CTOjehuM MOpecKuM Mponucuma.

OpHOCHA TIPOIjeHa peCTaBJba MOJIa3Hy TaYKy Ka OCMUIILJbaBaky
U U3rPaAlbU aJeKBAaTHOI CHCTEMa MpUMjeHe TpaHC(PEepHUX LHjeHa Y
CKJIay ca CTpaTEeIIKHM MoTpedama caMor MOPECKOT OKPYKemba.
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[lpy Tome je, reHepaaHO, MNOTPEOHO carjegaTd HEKOJIMKO
¢dbyngamenTanHuX (PakTopa, Ka0 OCHOBHHUX IPEAYCIIOBa 3a OBJAJlaBarbe
npuMjeHoM Tpanchepuux mujena (United Nations, 2017, pp. 493-522):

- onHoc u3Mel)y mopecke MOIUTUKE U MTOPECKE aJIMUHUCTpAIH]je —
KpEeHpame IOpecKe IONUTHKE, Yy BEhMHM IMOPECKHX jypUCIUKIHja, Y
HAJJIKHOCTH j€ MHUHHUCTapCTBAa (DMHAHCHja, OJBOJEHO OJ TOpPECKe
agAMUHUCTparje (ITO je YIJIaBHOM CJIyda] W ca OCTaJIMM OpraHuMa
BJIACTH KOjU TEHEPUIIY NPUXOA), T€ je HEONXOJHO MPEMOCTHUTH Taj ja3
n3mely GyHKIHje Kperpama MOJTUTHKE U TOPECKE aJIMUHUCTPAIIH]E;

- mocrojehe mopecke MOryhHOCTH M TIpa3HHHE KOj€ je MOTPeOHO
MOMYHUTH — MOTPEOHO je MPOLMjEeHUTH CTBApHU HHUBO MOCTOjeher 3Hama
(moctojehn HIUBO 00pa3oBama U CTPYYHOCTH, MIPABHO OKPYKEHE, MPEXKe
CBCOOYXBaTHUX  OWJIATepaIHUX IOPECKHX  YTOBOpa, JOCTYIHOCT
nHpopmaimja y MIOPECKO] AJIMUHHUCTPALIH]H, JOCTYITHOCT
MHQOPMALIMOHUX  TEXHOJOTHja  WTA.) W  yIBPAUTH  HajO0OJbU
OpTaHU3aIMOHY MPHUCTYII 33 U3rPAABY HEJ0CTajyhNX KanamnureTa;

- BU3Wjy, MUCH]y U KyIATypy MOHaIlama IOPEecKe jeIUHHUIE 3a
TpaHcepHEe I1HMjeHe — OCHOBHU IIMJbEBU  YCIIOCTaBJbakha U
(GyHKIIMOHKCAka TIOPECKE JeAMHULIE 3a TpaHC(hepHE LUjeHe MOopajy OUTH
jacHO MOCTaBJbEHH, KAKO 32 YWIAHOBE THMA, TAKO H 32 MOpPECKe OOBE3HUKE
U IbUXOBE CaBjeTHUKE;

- OpraHU3alMOHY CTPYKTYpY IOpECKe jeAUHMIIE 3a TpaHCcepHe
LHjeHe — pa3HKyjy ce JBa MoJieJla OpraHM3alllOHE CTPYKType, U TO:
LEHTPATN30BaHU MOJel (JeAMHCTBEHA MOpecKa jeMHUIA 3a TpaHchepHe
IIMjeHe Koja MOKpMBa CBE MHIYCTPUjCKE TIpaHe M cBa reorpadcka
MoJipyyja) U JEILEHTPAIU30BaHU MOJeN (1MoceOHe MOopecKe jequHUIE 3a
TpaHc(epHe LHjeHe 3a CBaKy MHAYCTPHMjCKY I'paHy M CBako reorpadcko
nozpy4je);

- IPUCTYIE 32 U3TPaamby CIOCOOHOCTH TUMa — 00yka mocrtojeher
KaJlpa U 3alollbaBamkbe HeNocTajyhe CHOJbHE eKCNepTH3e y KJbYUHHUM
yjorama y cKJaay ca WIeHTU(UKOBAaHMM LIMJbEBUMA MOPECKE jeNHUIIE
3a TpaHC(epHe NHjeHe U MHUPUM aIMHHUCTPATHBHUM IINJHEBHMA;

- edukacHe U epeKTHBHE MOCIOBHE MPOLece — pallMOHAIN3al1ja
W T10jeTHOCTaBJbMBAE MPOIIEAYPa j& CACTaBHU MO aKTUBHOCTH BE3aHUX
32 CMambHBame TPOIIKOBA IMOPECKUX OOBE3HHKA, KA0 M CMambUBaHE
TPOIIKOBA HAIIaTe 33 OPECKY aIMUHHUCTPAIIH]Y;

- KpeHpame MPUCTYyIa OCTBapUBamba JYTOPOYHUX LUIbEBA — MAKO
je y IpBUM rojJMHaMa HUMIUIEMEHTaluje (OKyC Ha Mame CIOXKEHUM
aKTUBHOCTHMA (K20 IITO Cy YrOBOpEHa MPOM3BO/Hha MU YHYTaprpyrHe
ycimyre), a 3aTHM Ce€ TIOCTEeTIeHO Tpella3d Ha aKTUBHOCTH Behe
CJIO’KEHOCTH (Kao IITO Cy HeMaTepujalHa UMOBHMHA U PECTPYKTYpHpame
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npeayseha), BaXHO je oMax Ha MOYETKY JnerHUCATH KOMIUIMKOBAHU]E
obnactu koje he OUTH IMyTOKa3 IyrOpOvYHE OpUjEeHTAIIH]e;

- MOHUTOPHHI 3a TIPOIjeHy e(PUKACHOCTH ¢ T3B. (HUHO
noJielaBamke — Haj0OJbE je YCIOCTaBUTH cucTeM mnpahema ydymHaka Ha
0a3u Mjepema MnepHOopMaHCH YCTAHOBJBCHHMX KJbYYHUX H3J1a3a (HIIP.
BPEMEHCKH TMEPHOJ] Tpajamkba CIIOpOBa OKO TpaHCHEpHHUX IIHjeHa,
npuiarohaBame MpoIjeHe Topes3a, e(hUKACHOCT OOpa30BHUX KamIlama,
MPOIEHTYAJIHO y4emrhe TPOUIKOBAa aJMHHUCTpAIMje y YKYIHO] HAIlIaTH,
Opoj MehycoOHHMX apaH)kMaHa WTHA.) KOJU CE€ KOPHCTE 3a IMpOIjjeHy
HampeTka u cupoBoleme oapehennx npunarohasama U MoAeIIaBaABKA.

HaBenenn QaxkTopu mpeacTaBibajy KOPHCTAH OPHjCHTAIMOHU
OKBHp Yy carjiefaBamby H3a30Ba TpaHCPEpHUX IHjeHA W W3TPaIbU
MpeIyciioBa 32 HUXOBY KOHTPONIY, &l TO HUjE JEOAUHCTBEHU MIa0JIOH
KOju he y moTImyHOCTH OAroBapaTH CBUM 3eMJbaMa y pa3Bojy, IITO 3HAYH
Ja ce OHM MOpajy mpwiarohaBaTu TOPECKO] MOJUTHINA KW HUBOY
Pa3BHjCHOCTH MMOPECKE aIMUHUCTpAILIH]C.

2. KJbYUYHA PJEHIEA 3A YCIIJELIHY PETI'YJIALIMJY
INPUMJEHE TPAHC®EPHUX TUJEHA

Opnpehena pjemierma koja ce cMarpajy €JIeMEHTapHUM Yy IOIJIexy
JOCTH3amha BHCOKOT HHMBOA YCIjEITHOCTH TPEBA3MIAXKEHa HETaTUBHUX
M3a30Ba TpaHc(epHUX LMjeHa y 3eMJbaMa y Pa3Bojy, [0 3HAYaJHOCTH, CY:

- YCIIOCTaBJbAKE 3aKOHCKOT OKBHPA,

- 00yKa ¥ pa3Boj JbyH,

- 1000JbIIaH MPUCTYI HHPOpMaljaMa 1

- yIBphUBame MeXaHU3aMa 3a pjellaBamke CIopoBa.

2.1. 3akoHCKa JerucjiaruBa

CBeoOyxBaTHa 3aKOHCKa JIETUCIATHBA O TpaHC(hEpHUM IHjeHama
CacToOj| Ce€ OJ] HEKOJIMKO o/penou (cnuka 1) koje ce MOory moAMujeNIuTH Ha
tpu cermenta (Cooper et al., 2016, pp. 58-112):

- OCHOBHE ofipenoe,

- aIMUHUCTPATUBHE U MPOIIeIypaTHe oapeade u

- IpaKTUYHE Openode.
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Cimnka 1.: KoMnoHeHnTe 3aK0HCKe JIerMcJIaTUBe 0 TPaHchepHUM
nujeHama

AJIMHMHHCTPAaTHBHE H V' Ocuore onpenGe TpakTuune onpende
npoueaypaaHe ogpende ’ X

. . y v Oncer v Vnopemusoct
v’ 3axtjeBu 3a H3B) CIITaBaAbEM| v Haueno "san ¥' Meroze TpaHc(epHUX IUjeHA
v JlokymeHTanmja l\ noxBara pyke" V Opnabup MeToza y CKIIamy ca
v' Kasne y v Tlpunarohasama /  HadenoM "BaH moXBaTa pyke"
V' Cropasymu O IPEeTXOZHO /v CreuududHa TpaHCcakuuja

neuHrCaHNM NHjeHaMa
Mjepe 3a 0jeTHOCTaBJEUBAE

OcHoBHe 0Jipe10e MOCTaBIba]y OKBUP 3@ 3aKOHCKY JIETUCIATUBY O
TpaHchepHUM nujeHama y 3emsbr. OHe e(UHHIIY OTCeT 3aKOHO/IaBCTBA
(Hmp. Ha Koje [MjesioBE TOPECKOr 3aKOHOJABCTBA CE€ TMPUMjEHY]Y
OJTHOCHHU TIPOTIMCH, Ha KOje KaTeropuje Mopeckux 0OBEe3HMKA U KOje BPCTE
TpaHcakija he mHMa OUTH peryjiucaHe, OAHOCHO oOyxBaheHne),
npomnucyjy Baxkehu pedepeHTHH cTaHAapi (HIp. NIPUHIMO "BaH J0XBaTa
pyke'") W Tpykajy HEONmXOoJHa OBjJamhema HAIJIEKHO] MOPECKO]
aIMUHUCTpAIMjU 3a U3BpIIaBamke oJapeheHuX BpcTa mpuiiarohaBama
TpaHCc(hepHUX IMjeHa (HIp. NPUMApHO, CEKyHJapHO, KOMIIEH3alluja,
UT]IL.).

AJIMMHHCTpaTHUBHE U NpoleaypaliHe oApeade TUUy ce NHUTamba
aJIMUHUCTPATHBHE W TIPOLICAYpaTHE MPHPOJE, KAa0 IITO Cy 3aXTjeBH 3a
yckialheHoCT (HOp. U3BjeIlTaBambe W JIOKyMEHTalMja), Ka3He, HallpeIHH
I[JEHOBHM CHOpa3yMH M ayTOpPHUTET 3a W3JaBamke CEeKyHIapHOT
3aKOHOJaBCTBA.

[TpakTiuHe onpende ycMjepaBajy NpakTUYHY IPUMjEHY PUHIUIIA
"BaH J0xBaTa pyke" (0OOMYHO caMO MOCTOjame CTaHJapia HUje J0BOJHHO
3a 00e30jehnBame HEONTXOAHOT HUBOA CUTYPHOCTH) U YKJbYUY]y oapenoe
KOje ce OJIHOCEe Ha YIMOPEIUBOCT, METO/E TpaHCPEpHUX IUjeHa, H300p
oJrosapajyher Merosia u CIMYHO.

2.2. Ob0yka u pa3Boj

Jenan o KJby4HHX MpoOJIeMa 3a 3eMJbE y Pa3Bojy, Kaja ce TOBOpHU
0 CIIOCOOHOCTH MOPECKUX YIpaBa y MOIJIEAy 3ayCTaBlbamba 3I0ynoTpede
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TpaHC(EpHUX IMjeHa, jecTe HeJOCTaTaK CTPYYHOI 3HAHha M PEIEBAaHTHUX
BjEITHHA JIOKATHUX MHCIIEKTOPA.

[{nb je ma ce kpeupajy MOPECKH THMOBH 3a TpaHCEpHE LHjeHE
Koju he OUTH CTPYKTyHWpaHHM Tako Ja IMpPeJCTaBibajy NpaBy MjEUIaBHHY
BjeIITHHA M TIOpPEeCKe aJMHUHHUCTpalyje pagd MaKcCHMaJu3aluje
e(UKACHOCTH CBOJUX PACIIOJIOKUBUX CPEACTaBa 3a TpaHC(epHE IHjeHE.

[Ipn ToMe, HEONXOIHO je OCNamaTH C€ MU KOPUCTUTU IIUPOKO U
Pa3HOJIMKO UCKYCTBO Pa3BHjEHUX 3eMajba WIIM JPYTUX 3eMajba y pa3Bojy
(koje cy mpomuie Taj IMyT), paad H3TPaamkE aJeKBAaTHUX THMOBa 3a
TpaHc(hepHEe IUjeHe W HUXOBOTI IMPABWIHOT TO3HIMOHUPAKA YHYTap
HaJUIe)KHE TOpecKe ympaBe. JemaH oJ HauWHA IpyXKamka MoMmohu, 1o
HaBEJICHOM OCHOBY, jeCTe MpYyXamke TEXHUYKE MMOMONW IUPEKTHO Ha
TEpeHy Of CTpaHE OCMOCOOJFEHHX EKCTEPHUX CTPYYHbaKa M3 Pa3BUjeHUX
3eMasjpa. MelyTuM, TakaB NPUCTYN MoOpa OJroBapaTH KOHKPETHUM
norpebama cBake 3eMJbe, a MPYXKaold NOMONM MMajy OATOBOPHOCT /1A je
KOOP/JMHUIILY Ha MIPAaBH HAYMH U y MPaBO BpujeMe. J[pyru HauumH Be3yje
Ce 3a aKTUBHOCTH pPa3BUjEHUX 3eMajba Ja y CcBoje moctojehe mopecke
THMOBE 3a TpaHc(hepHe mujeHe, oapeheHn BPEMEHCKU TEPUOJ, YKIbyue
KoJIere U3 3eMalba Y pa3Bojy, KOju UMajy Hamjepy U BOJbY Ja Hay4ye HOBE
BjEIITHHE U TEXHUKE.

2.3. ITo6ospman mpuctyn ungopmanujama

AJIeKBaTHO pjelllaBamke MUTamka TPAaHC(HEPHUX IHjE€HA J€ OCKYTHO
U CKYNO 3a IOpecKe ynpaBe y 3eMJbaMa y pa3Bojy, U3 pasjiora LITO Cy
MIOPECKU PECYPCH Y 3HATHO] Mjepu OrpaHUUYeHH. 300T Tora je BaKHO J1a ce
MIPaBOBPEMEHO HMJIEHTH(UKY]y CIIyuyajeBH HajBUILET pHU3HMKa, Kako O ce
ocurypaia HajeukacHuja ynorpebda mopeckux pecypea.

3a moy3naHy mnpoljjeHy ¢akTopa pu3MKa TpaHC(epHHX LujeHa
HeomxoJiHe ¢y oaroBapajyhe unpopmanuje. Y najsehem 0pojy ciydajesa,
MOpecKe yrpase y 3eMJbaMa y pa3Bojy MOXKJa U UMajy IPOXO0/iaH MPUCTYII
MOCJIOBHUM M KOMEpLUMjalHUM Oa3zaMa mojlaTaka, ajli OOMYHO HEMajy
JOBOJBHO (PMHAHCHJCKUX IMOJlaTaka Koje Ou OMIIM OJf KOPHCTU HPUIUKOM
yTBphUBama MOAYJApHOCTH TpaHC(epHEe LMjeHe ca MPUHIUIOM ''BaH
noxsata pyke". OBakBo cTame uecTo "Tjepa" HAIJICKHY TOPECKY
aIMUHUCTpANMjy Ja Kao YIOpEeIHE BPHUjETHOCTH KOPHCTH EKCTEepHE
MoJaTKe, OJHOCHO TOAAaTKEe ca HMHOCTPAaHMX  TPXKHILITA, IITO
nojapasymujeBa Bpllewme ofpeheHux mnpuiarohaBama Kako Ou  ce
KopuiiheHe BpHUjeHOCTH CBele Ha JIOKAIHY YIOPEIUuBY Mjepy.
KoncraroBana cutyamnuja moBehaBa CI0KEHOCT, TPOIIKOBE M H3HCKY]je
3HATHO BUIIIE BpeMEHa.
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JocTynmHOCT (UHAHCHJCKHMX TI0JaTaka y 3€MJbU j€ 3HATHO
no0oJbIIIaHA YKOJIMKO TIOCTOjHU CHUCTEM H3BjeIITaBamba KOjU MOJCTHYE
(UHAHCHjCKY TPaHCIAPEHTHOCT y IMOCIOBHHUM KOMYyHHKanujama. To ce
MOJK€ MOCTHhH MOCTaB/bamheM 3aKOHCKOT OKBHPA KOJUM ce oA mpeayseha,
yKJbyuyjyhu W TpHBaTHU CEKTOp, 3axTHj€Ba Ja JIOCTaBJbajy CBOje
W3BjEITaje U J1a TH U3BjemTaju Oyay jaBHO JocTynmHU. OTHOCHO pjelehe
HUje HOBHMHA W yrpal)eHo je y 3aKOHO/IaBCTBAa MHOTHX 3e€Maba, MPU YeMY
Ce HCTUYY M JI0JJaTHE HEMOpPECKe KOPUCTH OJ TOora, Kao INTO je
Mo00JbIIIaHA TPAHCIAPEHTHOCT TpxKuUITa. MelhyTum, mpobiiem je Kako Ha
JeIHOCTaBaH HAYMH OCHTYpaTH jaBHY AOCTYHHOCT HH(OpMaIuja CBUM
KaTeropujama KOpucHUKa U 00e30ujenuT epukacHy obpaay moTpeOHHX
moJlaTaKa.

Jenan on HajjeIHOCTaBHMJUX M HajeUKacCHUJUX HAuyMHA 3a
OCUTYpame jaBHE AOCTYIMHOCTH pEJICBAHTHUX II0/IaTaka jecTe ITyTeM
WHTEpHETa, OJHOCHO Jla Cce TpHjeM U 00paaa I[ojaTaka BpIIU
SIICKTPOHCKUM IyTeM. Y HajBeheM Opojy ciydajeBa, 3eMJbe€ y pa3Bojy
HEMajy JOBOJRHO CpelcTaBa (WM JeIHOCTaBHO cMaTpajy Ja TO HHje
MPUOPUTET Y MOTJIEy TPOIICHa OrpaHNYEeHIX (PMHAHCH]CKUX pecypca) 3a
KallMTaJIHE UHBECTHIIM]jE Y OBAKBY BPCTY HH(POPMAIIMOHE TEXHOJIOTH]E.

MehyTtum, y MOC/heIBUX HEKOJIMKO TOJWHA T3B. "padyyHapCTBO Y
obmaky" (cloud computing) mpeacraBba mpaBy PEeBOIYLHU]Y y MOTIIETY
npyKamba pauyHapCKHUX KamaluTeTa Kao ycuyra (cimka 2).

Cauka 2. Ocurypame puHaAHCHjCKe TPAaHCIAPEHTHOCTH moMohy
pavYvHAPCTBA V 00JIAKY

= ExcrepHu xopucHUIM

DuHaHCH]CKH1 NPELJIE] HQ.HA‘lﬁA y3
u3BjemmTaju npenyseha
~HAKHA
_ _— I[y
Bupryenna 6aza
moaaraka
HAKHAJIA 3A
YCIYIY

NPEIE] IOJATAKA o~

<

ITopecka ympaBa

IMpoBajnep

Panu ce o wucmopyuu payyHapcKuxX pecypca MU CKIAJIUIIHUX
KamaruTeTa Kao YCIyre 3a XeTepOreHy IpyIy KpajlbuX KOPHCHHUKA, Tje
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ce amMKanrjama 'y o0saky" mpucTymna nmpeko BeO mperienava, ca Ouio
KOr Mjecra (Koje WMa MPUCTYNl HMHTEpHETY), ca Omimo kor ypehaja
(MoOumHu TenedoH, TabneT, JanTom, padyHap), JOK ce copTBEep H
KOPUCHHYKH TOJAllF Hajla3e Ha CepBepuMa Ha YAaJbEHO) JOKaluju. Y
TOM Ciyd4ajy HeMa morpede 3a KYNOBHHOM CKYNHX alulMKaluja, Hema
notpebe 3a jakuM MalIMHaMa (3a MoJpKaBambe OJHOCHUX aIuIMKaluja) U
HeMa TPOIIKOBa 3a OJAp)KaBame XapiBepa, copTBepa M IpocTopa 3a
CMjeIITaj cepBepa.

Hakon mTO ce ycmocraBu ozroBapajyhu 3akOHCKHM OKBHD,
padyHapcTBO y 00JlaKy MOJXKE IMpPEICTaBJhbaTH HAJIIOBOJHHUJU HAYMH 32
YCIOCTaBJbakhE a/ICKBATHOI EIICKTPOHCKOT CEpBHCA 3a IPHMame |
o0jaBJbHBamkbe (DMHAHCHJCKHUX TIOJaTaKa, jep IMPEJICTaBlba pjelICHE ca
HUCKMM WJIM HYJITUM TpPOIIKOBHMAa 3a MOPECKY aJMUHHUCTpAIHjy U
HUCKUM WM HYJITUM HalopuMa, OJHOCHO AaHTaKOBAbUMa HAJUICKHUX
BiIaja. VMMIuleMeHTanuja OJHOCHOT pjellerha CAaCTOjU C€ O]l HEKOJIHKO
kJbyuHux kopaka (OECD, 2012, pp. 74-75):

- oAroBapajyhu mpoBajiep YCHOCTaBJba jaBHO JOCTYIHY 0a3y
¢duHaHCHjCKMX ToaTaka (YKOJIMKO Ce HEKOJHMKO 3eMalba ycarjacu OKO
3ajeIHUYKOr (hopMara 3a U3BjeIITaBame, TAKaB CHCTEM MOXe Jla Oyne u
MyJTHIIaTEepaiaH), ITO 3HAYH Ja:

= U3BjellITaBalbeé U 3axTjeBu 0Oaze mojgaTaka MoOry OWUTH
CTPYKTyHpaHU Ha HauMuH Ja [ojApXkaBajy mnoBehany mnorpedy 3a
(UHAHCH]CKOM TpaHCHApeHTHOIINY M aHAIM30M MOCIOBHHUX pe3yiTara y
CKJIay ca rmorpedama mopecke aIMUHUCTpAIHje,

=pacT ojgHOcHe Oa3ze (UHAHCHjCKMX TOJaTaka, JOoAaTHE
notpe0de 1 HOBa NMUTamka MO TOM OCHOBY pPEryJuIle MpoBajaep (He mocroje
yHampujes oOpauyHaTH TpPOILKOBH, TPOILIKOBH OJIp’KaBama M 3aMjeHe,
HEro ce jeJiHocTaBHO Harutahyje camo ycinyra kopumihiema nojaraka);

- npeay3eha cy 3akoHCKHM 00aBe3Ha /1a JIOCTaBJbajy M3BjEIITaje Y
eJIEKTPOHCKO] popmMu — ¢ 003upoM Ha TO na je Oaza mojaraka jaBHa,
ayTOMAaTCKH je BHJJBMBO ako mpeny3ehe HHUje HCIYHHUIO HaBeleHY
o0aBe3y ((opmar 3a 10CTaBJbamkE MoJaTaka MOKe OUTH crierupuIUpaH y
CKJIaqy ca morpebamMa KOpPHCHHKA, Kao IITO je oxpehenu Opoj 3emasba
MpONKMcao  €JIeKTPOHCKH  o0paszam  3a  JOCTaBJbakbe  JIOJATHHX
¢uHaHCHjCKUX MOJIaTaKa 3ajeTHO ca MOIHOLICHEM OPECKor OMIaHca);

- TeHEepHCamke TPUXOAa BPIIM CE€ KPO3 HAIUIATy HAKHAAa TpH
J0CTaBJbalby M3BjelITaja Tj. MpHjaBa y oxarosapajyhem Qopmary uium
MyTeM HaIulaTe IMPOMUCAHWX Ka3HHW 3a HEOJIAaroBpeMEHO JIOCTaBJHAME
UCTHX;

- eKCTEpHUM KOPHUCHHULIMMA (Ka0 IITO Cy MOTEHIMjaJIHU KIIUjEHTH
npenyseha ¥ (uHaHCHjCKE HMHCTUTYLMjE Yy YJIO3M IOBjepuiIana WM
MHBECTUTOpA) Ce 3apauyHaBa U Harlahyje HakHa/Aa 3a MPUCTYH Mojaluma
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o oJiroBapajyhoj KOMepUHjalHO] BPUjeIHOCTH (IIPU YeMy MPUXOAHM OJT
HarulaTa eKCTePHMM KOPUCHHMIIMMA, 3ajelH0 ca HakHajama IpHu
NOJHOIICHY TpHjaBa W Ka3HaMa 3a HeOJaroBpeMeHO MOHOIICHE, MOTY
MOKPUTH JTNO WJIM €BEHTYaJHO CBE TeKyhe TpOoIIKoBe);

-ca CTaHOBHILNTAa IIOPECKE yIpaBe 3a MPUCTYN IOJAIMMA
noTpeOHO je CaMo MOCjeTUTH PEJIeBaHTHY BeO CTpaHUILy, IITO 3HAYHM Ja Ce
HE 3aXTHjeBa HUKAKBa IM0CEOHA TEXHOJIOTH]ja, U3Y3€B IIPUCTYI HHTEPHETY.

Bpemenom, kpo3 oBakaB CHUCTEM NPHUCTyMHa MOJAlKMMa, HOPECKe
ynpaBe Ou Owmie y wmoryhHocTH Jna carjefajy IIHPOK —CIEKTap
MPHUjaBJbEHUX pE3yJiTaTa y KOPIIOPAaTUBHOM CEKTOPY, NPBEHCTBEHO Y
CBOjOj 3€MJbH, a 3aTHUM U Yy JPYTUM 3eMJbaMa.

Haxo je oapehenu Opoj 3emaspa y pa3Bojy Beh MMIIEMEHTHPAO
WIIK je KPEHYO y IPOoIleC MMIUIEMEHTAIIHje OBOT EJIEKTPOHCKOT CepBHCa 3a
npuMame U 00jaBJbuBamke (PUHAHCH]CKUX IMo/aTaka, HajBehu mpobiiem ca
KOJUM C€, Y TOM TOrJelny, OBe 3eMJbe cycpehy jecTe mITO OOMYHO OHE
uMajy JoaMpa caMO ca jJeJHHMM ~MaJUM  JHjeJIOM  IOCJIOBamba
MYJITHHAIIMOHATTHUX T[IOCIOBHUX cyOjekaTa, 300r uera HeMmajy Ha
pacrojaramy IjeJIOKyITHe HHpOopMaIije y CKIIaay ca morpedama mopecke
anMuHKCTpanyje. TakBa cuTyanuja ce MOXe NMpeBa3uhy yCroCcTaBbambeM
oarosapajyhux OnnareparHux ¥ MyITHIATEPATHUX MMOPECKUX CIIOpazyma
(mormematu Paolini et al. 2016) o pasmjenn wunpopmairja u3melhy
MOpecKke  aJAMUHUCTpalfje 3eMJbe Yy pa3Bojy ca  IOPECKUM
aJMUHHUCTpalMjaMa Jpyrux 3eMaba TJje OJHOCHHU MYJITHHAIIMOHAIHU
IIOCJIOBHU CY0jeKaTH MOCIY]y.

Takohe, y HacTojamy Ja ce o0e30Hjenu ajJeKkBaTHa OCHOBa 3a
HEOMETaHy IPOBjepy U30jeraBama nopecke odaBese 1Mo OCHOBY MPUMjEHE
TpaHcepHHUX IMjeHa, HAJABHO j€ TOKpeHyTa uHuujatuBa (y BHAY
Kpeupama TEOpHJCKE OCHOBE 3a IOJICTUIamE jaBHE Jebare, Morjenatu
Sikka, 2018) 3a jaBHO TmMOIHOIICHE  IMOPECKHX  IpHjaBa
MYJITHHAIITMOHAJIHUX TIOCJIIOBHUX CyOjekaTa, yKJbydyjyhu u cBe CpojHe U
nparehe uHpopmauuje. Ha Taj HaumH O ce ocurypana mnoBehaHa
TPaHCIAPEHTHOCT MpPHUMjEHE TpaHCPEpHUX IMjeHa MpU 00aBibamby
TpaHcakuyja u3Mely MOBe3aHMX MpaBHUX JHIA, WTO OW omoryhuio
jaBHU KPUTHYKH HA/J30p HaJ BjeIITAYKH HUCKUM IMOPECKUM OOaBe3ama.
Mehytum, oBaj A0AaTHU KOpak y OOpOM MPOTUB OPraHU30BAHOT
n30jeraBama mopesa 3a cajia Hije 3aKUBUO y TTPAKCH.

2.4. PjemaBame CiopoBa OKO TPaHC(epHHUX HUjeHa
CnopoBu 0OKO TpaHc(epHUX IHMjeHAa HACTajy W3 BHIIE pasjiora

(Cooper et al., 2016, p. 317):
- pa3uKa y Tymademy nomaher u Mel)yHapoaHOT TipaBa,
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- pa3lMKa y IMpOLjEeHH YHMEEHUIA U EKOHOMCKHX OKOJHOCTHU
MPUJIMKOM pa3Marpama nHpopmalja o npeaysehy,

- arpecHBHE IIOpPECKE yIpaBe IMOJ MPUTUCKOM TEHEepHCamba
JOJATHUX MOPECKUX MPUXOAA,

- IOpPeCKUX OOBE3HMKA KOJU arpecCUBHOM IOPECKOM IOJIUTUKOM
MOKYIIaBajy J1a M30jerHy WM OrpaHHue OMOPE3UBALE.

I'maBHM HeZOCTaTak 3eMajba y pa3Bojy y IOIVIELy CIOpPOBa OKO
TpaHC(EpHUX IUjeHa jecTe IITO OHE HUCY JOBOJBHO EKOHOMCKO-
NOJUTUYKM  jJake Ja  CaHKLMOHMINY  HEaJeKBaTHO  IIOHAIlambe
MYJITHHAIIMOHAIHUX TIOCIOBHHUX Cy0jexaTa Mo ToM ocHOBY. Hamme, jomr
nouetkoM XXI Bujeka 51 on 100 Hajehux exkoHOMUja HA CBUjETY YHMHHIIE
cy MHK, a He HanimoHaiIHE p>KaBe, IITO 3HAYM /14 Cy OHE KOHTPOJIACAIIE
3.400 muinjapau nojapa UMOBHHE y CBHjeTy, o1 uera ce 40% Hana3uio
n3BaH matudHe 3emube (Sikka & Willmott, 2010, p. 345). Tume cy MHK
nocrane Trijo0ajlHe MHCTUTYLMje Yy CMHCIy Mohu, ayroputera U
penatuBHe ayrtoHomwuje (mornematu Ruggie, 2018), mto wum je
00e30ujenIo TOMUHAIIN]Y Y CBJ€TCKO] EKOHOMU]H.

Y3umajyhu y 003up HaBeICHO, Ka0 U YHEHCHHUITY J1a TPOITKOBH OKO
pjeliaBama HaBEJEHMX CIIOpOBA MOTy OHMTH H3Y3€THO BHCOKH (Y
3aBHCHOCTH O] MHTEH3UTETa pa3Boja oipeheHor cropa), 3a HaIJIe)KHE
MOpecKe ympaBe 3eMalba Y pa3Bojy MOBOJbHHU]E j€ J1a caryiefajy Kako Ja
n30jerHy crnopoBe M MOJCTaKHY JT0OpOBOJbHO ycariamaBame. Ha camom
MOYETKY, HEONXOJHO j€ IIOCTOjale JaCHOT U JIOBOJBHO JE€TaJbHOT
YIYTCTBa BE3aHOI 3a yBa)kaBawke€ W MPHUMjEHY NpPHUHIMIA "BaH JOXBaTa
pyke" panu ocurypama KOH3MCTEHTHOCTH, CMamemha HEMOy3/1aHOCTH U
o0e30jehuBama Op30T W JjEIOTBOPHOT pjellaBarma HACTaduX CIOpPOBa.
3atumMm, o0jaBjbMBamE CMjEPHMIIA KAaKO Jla C€ PEryjiuuly crenupuuHa
NMUTalka Be3aHa 3a TpaHcepHe MHjeHe (Kao INTO Cy YHYTaprpyrHe
ycayre, TpaHcep HemaTepHujajlHe MMOBHUHE, apaHXMaHU OKO MoJjele
TPOIIKOBA, CIIOJBHOTPTOBUHCKA pa3MjeHa, EJIEKTPOHCKO TIIOCIOBambEe M
CIIMYHO), IUTO JOBOAM 10 MoBehama TpPaHCHMAPEHTHOCTH M IOMaxe
YYECHHUIIMMA y TIOCTIOBHOM CEKTOPY Y IOTJENy MPOAKTUBHOT pjelIaBama
NOTEHIMjaTHUX NpolieMa y Be3u ca CHelU(PUUYHUM YHYTaprpyrnHUM
TpaHcakijama. Takohe, HeonmxonHO je moBehawme oAroBopHoctH Tpehe
CTpaHe — pPEBM30pa, Kako OM Ce OCHIypallo Ja Ce MOPECKH PU3HK
MOPECKUX 0OBE3HUKA aJIEKBATHO TPUjaBIbY]eE.

CriopoBH 0KO TpaHC(EepHHX LIMjeHa MOTY ce HacTojaTu u3djehu u
MpUMjeHOM KoHlenTta "yrouumra" wuiau 'curypHe Jmyke', Wuiu, Tak,
Hajuemnthe myTeM HampeIHHUX I[JEeHOBHUX cropa3dyMa. OBaKkBHU CIIOpazyMH
OOMYHO TIOKPWBAjy BUIIIE HAPETHUX TOAWHA U TUME CMamyjy moTpely 3a
CIpOBOhEHEM peBU3Hj€ Y TOM MIEPUOJY, CMambY]y HEU3BjE€CHOCT, PU3HK 3a
MHBECTHTOpE, Kao M TpoIlikoBe yckiahusama (Becker et al., 2017, p.
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256). Mehyrum, mUXOBa yCIjellHa MPUMjeHa 3aXTHjeBa YCIIOCTaBJbarbe
BHCOKO-()YHKIIMOHATHOT THUMa 3a PEBU3H]Y TpPaHCPEPHHUX IHMjeHA, INTO
3HAa4YM Ja OJHOCHH CIIOpPa3yMH caMH IO CeOM y3pOKYjy 3HAaTaH H3HOC
TPOILKOBA, T€ CTOra YECTO HHUCY HPUOPUTET NMPH H3TPAABH MOPECKUX
mpomuca 3a TpaHcpepHe HjeHe Y 3eMJbaMa y pa3Bojy.

Y3umajyhu y 003up unmbeHHIly J1a he ce crmopoBU MOjaBUTH YaK U
KaJa cy UMIIEMEHTHpaHe oapeheHe crpareruje 3a BUXOBO U30jeraBame,
3aJjaTak HaJJIe)KHE TIOpECKe YyIpaBe jecTe Ja pasMOTPU HauWHE
pjeniaBama MOTCHIMjaTHUX CIIOPOBA OKO TpaHC(hEpHUX IHjeHa, U TO
(Cooper et al., 2016, pp. 326-337):

- IOKAJIHO pjelllaBabe CIIOpoBa — NpPHUMjEHYje C€ y CHTyallju
KaJla HeMa IIOPeCKOr yroBopa ca 3eMJBOM Y KOjOj je JOIUIO [0
JBOCTPYKOT OIOpE3WBamba WM Kajga TIOPECKH OOBE3HUK HE KEIU
TUjeUTH MHPOPMAITHje ca IPYTroM TOPECKOM YIIPaBOM;

- Mel)yHapoJHO pjeliaBambe CIOPOBA — YKOJIHMKO JBHUjE 3EMIbC
¥MMajy MOTHUcaH yroBop o nopesy (y ckiany ca Ymanom 9. OEIL/l-oBor
Mognena KOHBeHIIMje 0 u30jeraBamy TBOCTPYKOT OMIOPE3HBaba JOXOTKA U
MMOBHUHE), Qi IOPeCKH OOBE3HMK CMaTpa Ja upuiarohaBame
MPOU3WIIA3H U3 TIOTPEIIHOT TyMayekkha NPUHIUNA "BaH JOoXBaTa pyke" o
CTpaHe MOpECKe YIpaBe, MOJHOCH CE 3aXTjeB 3a MOCTYNaK y3ajaMHOT
criopaszyma;

- mocTtynak MelycoOHOT JoroBOpa — MoApa3syMujeBa MperoBapame
0 cly4yajy M3 TMocTynka MelycoOHOr poroBopa u3Mely HaaJeKHUX
opraHa, OJHOCHO TIperoBapame JIOKAIHUX BIaAa, [TOK TOPECKH
OOBE3HHIIM y TUM MPErOBOPUMA WM KOHCYNTalljaMa MOTY y4eCTBOBATH
(nm mpHCYCTBOBATH) caMO Kao TOCMATpayd WJIM JABAOIM I10jeIUHUX
NojalImbea (1jeI0KyIaH MOCTyIaK y MpocjeKy Tpaje 24 mjecena);

- apOuTpaxka — MPEJCTaBJhba YKJbYUHBAKE HE3aBHCHE CTPAHKE 3a
IPOLjeHhUBabe CBAKE YrOBOpPHE CTpaHe M ojpehuBame pjeliema 3a
MpyXKamke OJAKIIUIA KOJ] TBOCTPYKOT OIOPE3NBamka MOPECKOT 00BE3HUKA;

- QITEPHATUBHO pjelllaBake CIOPOBAa — YKJbyUyje MOCpPEAOBamE,
OJIHOCHO aHT@XOBamke eKcrlepra Koju Tpeba 1a oJpeau MoTpeOHe
YUEBEHUYHE OJIPEIHULIE CAMOT CIIOopa.

3. MEBYHAPO/JHU ITPOT'PAMMU NOJAPHIKE Y OBJIACTH
TPAHC®EPHUX LIUJEHA

Mehynaponne opraHuzanuje ¥ areHiuje, Kao IITO Cy
Opranmuzanuja 3a eKOHOMCKY capammy u paszBoj (OELLJ), Espormcka
yauja, Cpjercka Oanka, MehyHaponnu MoHeTapHu (onza, Yjeaumene
HallMje M CIWYHO, HacTojajie Ccy JAa, MyTeM JOHOIIeHma OAroBapajyhux
KOHBEHIIM]ja, CMjepHHULA, NPUPYYHHKA, aKIMOHMX IUIAHOBA, KOJAEKca U
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IPYruX IyOJIMKaIFja, 3aTUM ITyTeM IIpyXKama ojAroBapajyhe TeXHUYKe
nomohw, caBjeTa u (UHAHCH]CKUX JTOHAIIM]ja IOMOTHY 3eMJbaMa y pa3Bojy
y TOrjJeqy OBIaJaBamba M 3aKOHCKOr yoOnn4aBama mpoOieMaTuke
TpaHC(hEpHUX IIHjeHa.

MehytuMm, U mopes HaBeIECHE MOJPIIKE BEIMKH Opoj 3eMaba y
pa3Bojy HHje 3HA0 KaKO, Y IPAKTUYHOM CMHCIY, /1a pa3BHje MPOIyKTHUBAH
cucteM Hamzopa TpaHchepHux nujeHa. M3 tor pazmora OEL je
OCMUCIINO MPOTrpaM MOPIIKE 32 MOPECKa MUuTama U pa3Boj. CaM mporpam
HOJPIIKE KOHIMIUPAH je Kao BHJ JBOTOIMIIGE WIM TPOTOIMIIEE
noMohu y IW3ajHHpamy W HMIUIEMEHTAIMju oAroBapajyhux mjepa 3a
3amTuTy  gomahe  TOpecKe  OCHOBHIE,  KpPO3  IOJpKaBame
TPAHCHAPEHTHOCTH M KpEeHpame NPEABUIJbMBE WHBECTHIIMOHE KIHME,
NpaBWJIMMa KOja CTBapajy CUTYPHOCT U AOCJbEIHOCT 3a Ou3HuC. OJJHOCHU
porpaM yCMjepeH je Ha mpyxame momohu y cibenehum obmactuma:

- 3aKOHO/IaBCTBO — TIpersief; mocrojeher cramwa H J1aBame
npenopyka 3a yHampeheme, ysumajyhu y o03up cnenuduuHe norpede
CBaKe 3eMJbC;

- U3Tpajha KamaluTeTa — OPraHu30Bambe PAJAMOHHIIA BE3aHHUX 3a
PEBH30pCKA MUTamka, KpPo3 KOpUIIheme CTyauja ciydaja pagd NpyxKama
TEXHUYKOT 3Hamka PEBU30PHUMA M BUIIMM HUBOMMA MEHAIMEHTA,;

- IpoIjeHa pU3UKa — MPOjEKTOBAE U UMILIEMEHTAIH]ja [poleca 1
nporieaypa Kako 01 ce ocurypayio HajeukacHUje KOpUIINEHE OCKYTHUX
pecypca 3a notpebe crpoBoherma Mmopecke KOHTpoJie Ha Mel)yHapogHOM
HUBOY;

- OpraHM3alMoHe MPOMjeHe — mperje] nocrojehe opraHu3alnnoHe
CTPYKType H JaBame TNpenopyka 3a HMIUIEMEHTAalHjy MeljyHapoaHe
MOpECKE JeITMHULIE Y OKBUPY HAI[OHAJIHE MIOPECKE YIIPaBe.

HaBenenu mporpamu moapiike 0 cajia Cy pealn30BaHU y BHIIE
3eMasba M Jalu Cy 3a/0BoJbaBajyhe pesynrare. Heku on THX pesynrara
MpHKa3zaHu cy y tabenu 1.

[Tpumjep OEL/I-a caujenune cy U TMOjeAMHE pErHOHAIHE
opranusanuje nyrem (¢opmupama pazIuuuTuX (Gopyma o TpaHCHEpHUM
nujeHama (Hrp. Adpuuku Gopym nmopeckux ymnpana, EBporicka komucuja,
Mehyameprndku meHTap NOPECKUX YIpaBa U CIMYHO).

Kibyuna kapaktepuctuka ycmjexa OEL/{-oBor u apyrux
mporpama mojapmike jecte MehycoOHa capamma  MelyHapoIHHX
opraHusanyja W areHuuja, Kao M capaima ca IOPECKUM
ypaBaMa/MHUHHCTapcTBUMa (UHAHCHja 3eMajba y pa3BOjy, YUME Ce
OCUTypaBa KOXEpPEeHTHa U KOOpAMHHMCaHA TMOJpIIKAa yHampehemwy
HaI[MOHAJIHE MTOpECKe MpaKce 3a pjeuiaBame IpodiieMaTuKe TpaHCPEPHUX
1[MjeHa.
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Takohe, y 1uiby epukacHOr UCKOpHUINaBama WUMIUIEMEHTHPAHOT
peXHMa 3a KOHTPOIY IPUMjeHE TpaHC(HEPHHX [HjeHa, HEKE OJ1 3eMajba Y
pasBojy, kopucHuiie OEL/[-oBor mporpama moapiike, ociiambajy ce U Ha
noMoh T3B. MOpECKHX HHCIEKTOpa Oe3 TIpaHHIa, paad IOCTU3amka
KOHCOJIMJIOBAHOT ~yTHUIaja OJHOCHOT Tporpama. KoHIenT mopecku
WHCIIEKTOpU 0e3 rpaHuIia mpecTaBiba 3ajeqHnuky naunujatury OEL/l-a
u [Iporpama YjenumeHHX HalWja 3a pa3Boj, 3a MOJPIIKY 3eMJbama y
U3TPaiby KarauTeTa nopecke KoHTpose. OJHOCHU KOHLENT OCMHIBEH
je Tako J1a ce mpema moTpedu CTPYYHH THM MOPECKUX PEBU30pa IaJbE Y
HaIMOHAJTHE TIOPECKE YIpaBe pajau Npyxama oapehene momohu, unme ce
YIOTIYBY]y Hamopu MehyHaponHe 3ajeHHUIIC Ha jadamy capaimbe O
MOPECKUM THUTamHMa U JIONPUHOCH aJIeKBaTHH]O] MOOMIM3AIUjH
nomahux pecypca 3emasba y pas3Bojy. Tako cy, Hmp. y ['aHum Owunm
AQHTKOBAHHW CTPYYHAM M3 00JIACTH TpaHCPEpPHHUX IIMjeHA IOpPEecKe
yrpase XoJlaH/Hje, 10K Cy mopecke ymnpase Asnbanuje, Pyanne, Manasa u
Cenerana capahjuBanme ca mopeckuM yrpaBama Bemmke bBpuranuje,
Uranuje u @pannycke, y nusby yHanpehema bIUXOBOT 3HaWbHa, UCKYCTBA U
CIIOCOOHOCTH BE3aHHUX 32 OBY O0JIACT.

Tabena 1.: Pesynratu npumjene OEL/l-oBor nporpama noapuke 3a
NMOpPeCKa NUTAKA U Pa3B0j

OcTBapeHu yTuuaj Craryc akTuBHOCTH / 3em/ba

. Konymbuja, ETnonuja, 'ana, Jamajka,
[IpexoHTpOIHCaHO 1 3aBpIleHO: . .
Kenuja, Bujernam u 3umba0Be.
000JBITAHO 3aKOHOAABCTBO / .
- V ToKY: Borpana, Kambona, Manasu, Hurepuja,
Y Pyanna, Ceneraun, llpu Jlanka u 3am6uja.
Vsrpaitka mopeckux CBe 3eMJbe y KOjUMa je Mporpam CIpoBelieH
KarnanuTeTa YKol J€ porp POBE/ICH.
. Ca3,3 munnoHa amepuukux foiapa (2012)
Komymouja: Ha 33 MuIMOHa aMepuuKuX foiapa (2014).
. Ca 52 MunmoHa amMepudkux nonapa (2012)
Kennja:
Tosehana Harutata opesa 1o Ha 107 Munmona amepuakux gojiapa (2014).
OCHOBY KOHTpOJIE PUMjEHE Bujernam: Ca 3,9 munnona amepuukux gojapa (2013)
TpaHcdepHIX 1HjeHa ’ Ha 40 MuIMoHa aMepruKux ronapa (2014).
Sambuia: Ca 3,22 mMunnoHa amMmepudkux jgosapa (2012)
Ja: Ha 7,91 MunnoHn amepudakux gonapa (2013).
3umbalge: 105 Mumona amepuykux nonapa (2015).
[ToGoJsbiranu nponecu 3aBpIieHo: Konym6wuja, I'ana, Pyanna u BujetHam.
MIPOI]jeHEe pU3HKa VY Toky: Jamajka u Ulpu Jlanka.
OpraHuzanoHe pomjeHe 3aBpIIeHO: Konym6wuja, 'ana u 3amouja.
IIOPECKE yIpaBe VY Toky: Jamajka.

Uzeop: OECD. Developing Capacity in BEPS and Transfer Pricing.

OBakaB HauyuH NpyXama MOMOhM NpeacTaB/ba MpPaBU MYT Ka
NpeBa3UIaKemhy M3a30Ba TpaHCPEepHUX LHUjeHa Yy IMOIJIeqy 3Hamba H
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BjEITHHA 3aIOCJICHUX y MOPECKUM yIpaBama 3emMajba y pa3Bojy. U3 tor
pasyiora cacBuUM je ompaBiaHa M Hamjepa Adpuukor Gopyma HOpPEecKHX
ylpaBa OKO Boljema perucrpa pecypca u morpeda, Kao €BUIACHIIMOHOT
KaracTpa 3eMajba KOje Cy CIpeMHE Jla y TOM CEerMEHTY Ipyke momoh, ¢
jemHe cTpaHe, W 3eMajhba Y pPa3BOjy KOjUMa j€ HEOIXOJHa EKCTepHa
CTPYYHOCT y oApeheHOM acmeKkTy peryiucama MPUMjeHE TpaHCHEPHUX
[IUjeHa, C Ipyre CTpaHe.

VY morneny pasMjeHe mojaTaka 1o ocHOBY yHampehema npuctyna
nHpopMaljama, HEKH MYJITHHAIMOHAIHHA TMOCIOBHH CYOjeKTH Cy, KpO3
HaBE/ICHE TPOJeKTE TMOJpPIIKE, TIOKa3add CIPEMHOCT Ja IOMOTHY
3eMJbaMa y pa3BoOjy y TOIIIEAY OCMHIbaBamka C(PHUKACHOT peKHUMa
TpaHcepHuX 1ujeHa. To cy yriaBHOM OWJIaTepasHH Mporpamu rmomohu
onpeheHuM 3emibaMa KOjU YKJbY4UYjy W TIOCIIOBHH M IIUBWUJIHU CETMCHT
ApyIITBa, y Capajmy ca JIOKATHOM BIAJIOM Kako OM ce OCMHCIHIA
onrorapajyha mnpaBuia TpaHchepHUX IMjeHa KoOja Cy IjeJIOTBOpHA,
MIpUMjCHJbHBA B He TipeBuile ontepehyjyha.

Taxohe, mocrojehn mporpamMu mojpiike JonpuHoce mnoBehamy
e(UKACHOCTH Y TIOTJICIY pjelllaBama CIIOpoBa OKO TpaHC(HEpPHUX [HjeHA Y
3eMJbamMa y pasBojy. Haumme, 3a BehuHy OBHX cCrOpoBa NPHXBaT/HUBH
UCXO0/U ce OOMYHO MOCTIIKY ITPETOBOPUMA, aJIH MOPECKE aIMUHHUCTPALIN]Ee
3eMajba y pa3Bojy HEMajy JIOBOJHHO MCKYCTBA 3a 3aKJbYUUBAC ClydajeBa
Ha Taj HAuYMH. Y TOM KOHTEKCTY UCKYCHH]€ MTOPECKE YIpaBe MOy moMohu
IMjeJbeEM CBOJUX BjeIITUHA UM CBOJUX MPHUCTYNA YIpaBJbalby
MIPEroBOprMa.

3AK/bYUYAK

TpancepHe 1mujeHe, Kao CBOJEBPCHU TMPOIYKT CaBpEMEHUX
yclIOBa TIOCIOBama, IMPeJICTaBbajy MpaBU M3a30B  HAIMOHAIHUM
3aKOHOJIAaBCTBMMA ITUPOM CBH]j€Ta, HAPOUUTO KaJia ce€ TOBOPH O 3eMJbama
y pa3Bojy. Henmocratak aaIMUHHMCTPAaTUBHUX, (UHAHCUJCKUX U
KaJIpOBCKUX KamaluTeTa JA0JaTHO j€ OTEeXKao pjellaBame MOTEHLM]aTHUX
3710ynoTpeda BUXOBE MPUM]jEHE.

VY HacTojamy Ja ce KOHCTaTOBAaHO CTamke MpeBa3ul)e HEOMXOIHO j€
IPBEHCTBEHO (OpPMAIHO HIACHTU(UKOBATH TIJIABHE M3a30BE€  KOje
TpaHc(hepHe 1HjeHE CTaBJhajy MPEN 3aKOHOJABHE BJIACTH y 3eMJbaMa Y
pa3Bojy, a 3aTUM HIpEeAy3eTH HEeKe OIIITe, HIMPOKO NpuxBaheHe Kopake,
OJTHOCHO CMjEepHHUIIE 32 OBJIaJIaBabe THM N3a30BUMA.

Mehytum, mpocta HMMIUIEMEHTalMja mpeaBuleHHX Kopaka 0e3
IbUXOBE yCMjepeHe, CYIITHHCKE MpUMjeHe, HHje JOBOJbHA 3a YCIIjEIIHO
KOHTpOJICcame oOpauyHa TpaHchepHux nujeHa. M3 Tor pasinora,
y3umajyhu y o003up BaXHOCT OBe MpobieMaTtuke, MehyHapoHe
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OpraHu3anyje W areHIuje, 3ajeJHO ca PErHOHAIIHUM OpraHu3aIvjama,
MOKpeHyJse cy OpojHe mporpaMe MOApPIIKE 33 3eMJbE Y Pa3BOjy, € IHIbEM
TUCTpUOyHpama 3Hama M BjeIITHHA 3eMajba Koje cy Beh cTekie oapeheHo
UCKYCTBO y 00JacTH 3aKOHCKOT M KOHTPOJIHOT peryiiucama IMpHMjeHe
Tpanchepuux nujeHa. Ilocrojehm momamu ToOKa3zyjy na OJHOCHH
MporpaMu MOJIPIIKE Jajy 330BOJbaBajyhe pe3ynaTaTe U Ja MpeicTaBibajy
ycIjenian MmyT Ka MpeBa3WIaKeHhy HEraTUBHUX H3a30Ba TpaHC(EpHUX
[MjeHa y 3eMmibaMa y pa3Bojy. IIpu Tome, BaXKHO je HArjJacuTH Ja jeJHHO
KOXEpPEHTHA M KOOpJHMHHCAHA capaikba Mel)yHapoTHHX M HAIMOHATHUX
OpraHu3aiyja U HaJUIKHUX WHCTHTYLH]ja MOXe 00€30HjeIuTH T100aIHO
OBJIaJIaBal-¢ M3a30BHMa KOj€ TpaHC(epHE NHUjeHe, Kao TJIABHU HOCHJIAI]
TPAHCAKIMOHUX OJHOCAa M3Mely MOBe3aHMX NpPaBHUX JHIA y pactyhem
mpolecy riobdanuzaiuje, ca cobom Hoce.
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MOJAEJIN KOMYHUKATUBHE KOMIIETEHIIUJE
ITPHU YUYEIY EHIVIECKOI' JE3UKA KAO APYI'OI
NJIN CTPAHOTI'

MODELS OF COMMUNICATIVE COMPETENCE IN LEARNING ENGLISH
AS A SECOND OR FOREIGN LANGUAGE

Harama Jlykuh!
VYuuepsuret y [Ipuintinau ca npuBpeMeHuM ceauiireM y KocoBckoj
MuTtposuiu, Ekonomcku ¢akynrer, Cpouja

Caxcemax: Osaj pao mnpedcmasma NOKYWAj 0a ce UCMPAdICU 3HAYEIbe MEePMUHA
KOMYHUKAMUEHA KOMNEMeNYuja Ha CMmpaHoM jesuky U rene OCHOBHe KOMNOoHeHme, Kao
u 3nauaj wenoe nocmusarea. Ilonasu ce 00 pasmuyumux Oeuuuyuja u Mmoodeia
KOMYHUKamueHe Komnemernyuje, nokasyjyliu Kako je osaj nojam HAcmao u Kako je
nOCMAoO 2NA6HU Yiu/b NOOYHABAA U YUelbd eHeNecKo2 Kao CIMpaHo2 uiu 0py202 jesuka y
MHO2UM 3eMmama. Y pady ce npenopyuyjy u Heke akmueHOCmU, Koje mMozy oumu 00
usy3emHoe 3Hauaja kaoa je y Numary Caeuaodasarbe eH2NecKoz jesukda u Cmuyarbe
KOMYHUKamMueHe KoMNnemenyuje, NpuiuKoM npumeHe KOMYHUKAMUBHO2 NPUCmyna y
Hacmasu cmpamoe jesuxa.

Kuyune peuu: encnecku jesux, KOMyHUKAmMueHa KoMnemenyuja, Mooeuu

Abstract: This paper represents an attempt to explore the meaning of the term
communicative competence in a foreign language and its main components, as well as
the importance of its achievement. It starts with different definitions and models of
communicative competence, showing how this term came about and how it became the
main goal of teaching and learning English as a foreign or second language in many
countries. The paper also recommends some activities, which can be of great importance
when it comes to mastering English and acquiring communicative competence, when
applying a communicative approach in teaching a foreign language.

Key words: English language, communicative competence, models

1. YBOJ

OO6nacT ydemwa JIpyror WM CTPAHOT je3uKa, Beh MPUIMYHO IYro
MpeJicTaB/ba TEMY OKO KOje c€ OJBHjajy OpojHE pacipaBe y CTpYyYHUM
kpyroBuma. Heke o Teopuja M MeToJa ydemwa je3uka JeleHHjama Ccy
Oune JOMHMHAHTHE, IOMYyT IpaMaTHYKO IMPEBOAHOI METoJa KOju ce Y
U3BECHO] MEPU U Jajbe MpHUMEmYje, WU TeopHje OuxeBHOpH3Ma Koja
3acTymna HJejy Jia je3uK HMje HUILNTAa JIPYro, A0 APYIITBEHO IMOHAIIAHkE
KOje ce MOXKe HaydyuTd. IbUXOB 3ajeJHHYKH IUJb j€CTe€ CBaKako,
CaBJIa/IaBam-e je3uka y oapeheHoj Mepu U aJleKkBaTHa MOTYhHOCT Herone
ynotpebe. Y3 HajHOBHj€ TPEHJIOBE Y MPUCTYIY U METOA0JIOTH]U HACTaBe
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CTpaHOT je3WKa W CBE Y4YECTalHjy NMPHUMEHY KOMYHHKATHBHE METOJE,
MOCTU3alb€ KOMYHHUKATUBHE KOMITETEHIIM]E TIOCTAO j€ TIaBHU IUJb YUeHa
JPYror WIA CTPAHOT je3WKa, O YeMy roBOpe W OpOjHH pPajOBU U3 OBE
oomactu (Douglas & Rosvold, 2018; Savignon, 2018; Romanowski,
2017).

Ca curypmomhy ce w™moxe pehu nga ycmepaBame Ka
KOMYHUKATHBHOM IPHCTYIy Y HACTaBU CTPAHUX je3WKa ,,KOje O3HAuaBa
MOYETAK BEJIMKOI TIOMaKa y OKBUPY HACTaBE je3WKa y JBAJECETOM BEKY*
(Richards & Rodgers, 2014, p. 81), npeacrassba ApaMaTU4Hy IPOMEHY,
KOja 3axTeBa JAPYrauydju BHUJ OATOBOPHOCTH, KaKO HACTAaBHUKA TaKO U
cryneHaTa. KOMyHUKaTHBHU MPHUCTYN HACTOjH Ja TIOMOTHE CTYACHTUMA
Jla pa3BHjy U Pean3yjy KOMyHHKATHBHY KOMIICTCHIIN]Y Ha CTPAHOM HIIU
apyrom jesuky (Brown, 2014; Richards & Rodgers, 2014), a kako 0u
OCTBApWJIM OBAj IIUJb, HACTABHUIIM TIPE CBETa MOPajy OWTH yIIO3HATH ca
OCHOBHHMM KOHIIENITUMa KOMYHHUKAaTUBHE KOMIICTCHIMje. Y OO0JIacTH
eHrieckor jesuka kao crpador (EFL), cBe je Beha maxma ycmepeHa Ha
KOMYHUKATHBHY KOMIICTEHIIM]y. TakaB TMPUCTYI HMa BaXKHY YIOTY Y
yuemy je3WKa, jep ce€ je3uK KOPUCTH Yy KOMYHHKATHBHE CBpXe, a
KOMYHHKaIIMja YKJbYy4yje BUIIE O]l O3HaBamba TAYHUX je3UYHUX OOJIHKA.
Pa3Boj KOMyHHKATHBHE KOMIICTCHIIMjE CBE BHIIE IPEACTaBhA CaMy
CYUITHHY yu€Ha je3HKa.

Cam TepMUH KOMYHHMKAaTHBHA KOMIIETEHIMja, 3alpaBO 3HAYH,
nocenoBamke ojApeheHux CcrmocoOHOCTH 3a KOMyHHKanujy. TauHwyje,
OTHOCH C€ Ha TIOCEIOBambe€ W3BECHOT 3HAma je3MKa KAa0 W BEIITHHE
yrnorpebe je3uka y CTBapHUM JKMBOTHHM CHTyaldjama, y LUJbY
OCTBapuBama MoTpeda KOMyHHUKaIH]e.

ITpema Hekum uctpakuBaunma (Burns & Siegel, 2018; Newton,
et al, 2018), je3uk je cpelCTBO KOMYHHKAILIUje U CaapKHU YCTUPHU TIIaBHE
BEIITHHE, a TO Cy Clyllame, TOBOp, YHTamke U nucame. Kako 61 Heko
yCIIeo J1a CTEKHE CBE OBE Je3UUYKE BEIITHHE Ha CTPAHOM jE3UMKY, HHJe
JOBOJFHO J]a caMO Hay4M IpamaTHyka npaBuia, Beh ma mcro Tako, Te
BEIITHHE Bek0a M ycaBpIllaBa CBE JIOK C€ JJOBOJFHO HE HABUKHE Ha CBaKy
O]l BbUX M JIOK He OyJlie y CTamy Jia uX ca jakohoMm kopuctu. Kana Heko
JIOBOJHHO CaBJiaJia BEIITHHE CTPAHOT je3WKa W ycme Ja ux epukacHo u
YCIIEIIHO KOPUCTH, Ha oAroBapajyhu HauMH 1 yckialeHe ca onpeheHum
KOHTEKCTOM, MOXe ce pehu ga My je momwio 3a pyKoM Ja JOCTUTHE
notrpe0aH HUBO KOMYHUKAaTUBHE KOMIIETEHIIH]e.

VY HapegHum onesblMMa, OBaj pan he ce JeTasbHUje OCBPHYTH Ha
TEOPHUjCKY TO033aJUHY KOMYHMKATHBHE KOMIIETEHIIMje Ha EHIJIECKOM
JE3UKY H yjeqHO MOKYIIATH J1a TIOKa)Xe Ha IITa CE TaYHO MHCIIH Kajia ce
TOBOPM O KOMYHUKAaTHUBHO] KOMIIETEHIM]U, KOje Cy HEHEe TJaBHe
KOMIIOHEHTE, KOjU Cy OCHOBHH MOJIEJTH KOMYHUKAaTHBHE KOMIIETEHIIHjE H
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KaKo OHa MOXX€ OHMTH YCICIIHO NMPOMOBHCAaHA Yy KOHTEKCTY CHIJICCKOT
je3uKa Kao CTpaHOr.

2. IEOUHUCAIBE KOMYHUKATUBHE KOMIIETEHIIMJE

Jla ©6u ce ycmemHo Morao JIepuHHCATH I0jaM KOMYHHKAaTHBHA
KOMIIETEHIIM]a, TOTPEOHO je TojeAMHAYHO 00jaCHUTH 3HAYCHE PEUH KOje
ra caunmanajy. Komnerenuuja ce Mo)ke OnMcaTH Kao 3Hambe, CIIOCOOHOCT
WM MOTyhHOCT, JOK ped KOMYHMKAaTHBHOCT MMa 3HA4YEH-E¢ pa3MeHEe WU
uHTepakiyje. M3 Tora ce MOXe 3aKJbyuuTH, Ja KOMYHHKAaTHBHA
KOMIIETEHIIMja TMpeJcTaB/ba 3ampaBo, oOAroBapajyhy crmocoOHOCT 3a
KOMYHHUKAIMjy, TayHHje TOCEJOBAak€ OHHMX BpCTa CHOCOOHOCTH, KOje
omoryhaBajy KOMyHHMKAallMjy y LWy HUCIyWbaBama ojapeheHux
KOMYHHUKAIMjCKUX TOTpeda.

Cam m3pa3 KOMYHHKAaTHBHAa KOMIIETEHIIMja, IPBU je yMOTPeOHO
aMepuYKH JIMHTBUCTa W aHtpomosor Jlem XajMc, Kao OIroBop Ha
ocTojarbe TepMHuHa competence u performance, koje je HemTo paHuje
yBeo Hoam UYomckum Yy CcKJOIy CBOjeé TeopHje KoOja C€ OJHOCH
NPBCHCTBEHO Ha MJCATHOI FOBOpPHMKA WM ciymaorna (Larsen-Freeman,
2018). [Tlpema wuzaejama koje 3acTyma XajMC, KOMYHHKAaTHBHA
KOMITETCHIIMja HE TPEJICTaB/ba CaMO IpaMaTU4Ky KOMIIETEeHIHjy Beh u
COILIMOJIMHTBUCTHYKY KoMrieTeHurjy. Cynehn mo craBy KOju OH 3acTyna,
MOCTOjalbe CaMO I'paMaTUYKUX MpaBuiia Ou OUII0 MOTIYHO OECKOPHCHO,
YKOJIMKO ce He OM mpuMemuBajia W ojAroBapajyha mpaBwmiia ynoTtpeOe
jesuka. To TauHuje 3Ha4M Ja TpamMaTH4Ka WIM je3MYKa KOMIIETeHIIHja
IpeJICTaBJba caMo jelaH Je0 KOMYHHKATHBHE KomrereHuuje. (Savignon,
2018).

CaBumon (Savignon, 2018) cmarpa nga je KOMYHHKATHBHA
KOMIIETEHIMja CIIOCOOHOCT 3a (YHKIMOHHMCAKE y KOMYHHKAIIU]jCKOM
OKpYXKE€HhY W JIa je TO HEImTO IITO CE€ y MOTIYHOCTH pa3lIiKyje O
je3nyKe KOMIETeHIMje O Ko0joj roBopu YOMCKH, MOIITO Yy CTBAapHUM
KUBOTHUM CHUTyallijaMa HHUKO HE MOK€ (YHKIIMOHUCAaTH camMo ca
MI0CEI0BAKkEM IpaMaTHUKe KOMIIETEHIIH]E.

[Mpema nepuanmmju kojy 1980. rogmne najy Kanmam u CsejH
KOMYHUKaTHBHA KOMIIETEHIMja MpeACTaB/ba CUHTE3y CHUCTEMa 3Hama U
BEIITHHA KOje Cy MoTpeOHe 3a komyHukanujy (Canale, 2014, Savignon,
2018). 3Hame je3uka OBJIE c€ OJHOCH HA HEYH]j€ ITO3HABAE PA3TUUUTHX
acriekara je3uka U HheroBe yrmoTpede, TOK ce BeIITHHA OJJHOCH Ha TO KaKo
TO 3HaWE MOXe OMTH yIOTPeOJbEHO Yy CTBAPHO] KOMYHHUKALIU]H.

BumoBcon je mojaM KOMyHUKAaTHBHE KOMIIETCHIIUjE AePUHUCAO Y
cMHCIy ynoTpebe je3uka, kopuctehu y Ty CBpXy TepMuHE USage u USe,
TZIe ce PBU OJTHOCH Ha HEYHje MMO3HABAkE JE3MUKUX MPaBUIIa, a IPYTH Ha
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HEYH]y CIIOCOOHOCT aKTHBHE yMOTpeOe TOT MO3HABaKka JE3NYKUX MTpaBUiIa
3a epukacHy komyHukanujy. Cynehu o memy, ,,lI03HABAKHE je3MKaA Y€CTO
ce rmojipa3yMeBa Kao 3Hame npaBmiiHe ynorpede. Kopumheme camo oBor
3Haka MaJ0 je KOpHCHO, Beh ra momymyje 3Hame O aJeKBaTHO]
ynotpebu.“ (uutupano y Remache, 2016). U3 cBera HaBemeHOT, MOKE
Cce M3BECTH 3aKJby4aK Ja KOMYHHMKATHBHA KOMIIETEHIIMja IPEICTaBIba
MO03HABAKE JE3UYKHX, & HE JIMHIBUCTUYKHX TpaBWIa KOMYHHKAIHMje U
CIOCOOHOCT HUXOBE yMNOTpeOe y CTBapHUM KMBOTHHM CHTYyaldjama,
KaKo OM ce MOTJIM UCITYHUTH KOMYHUKATHBHH [IUJBCBH.

3. MOJAEJIMU KOMYHUKATHUBHE KOMIIETEHIIUJE

On TpeHyTka Kana je TpPBH MOyT TOMEHYT, KOHIICHT
KOMYHUKAaTHBHE KOMIIETEHIIH]€ pa3BHjao c€ TOKOM JYKET HH3a roJuHa, a
pa3IMYNTH HAYYHUIM TOHYAWIM Cy U HEroBe pasindyure mojene. Y
JaJbeM TEKCTY CBaKM O]l OBUX Mojena Owhe y HajOCHOBHHjHM IpTama
MpelcTaB/beH, a y ocTaTky pana Owuhe mnonyhene u oapehene
MMIUTMKAIFje OBUX MOJIENIa 32 HACTABHHUKE CTPAHOT je3WKa KOjU KOPHCTE
KOMYHUKATHBHH ITPUCTYIT HACTABE CTPAHOT je3UKa y CBOM Pajy .

3.1. XajmcoB Mo/1e/1 KOMYHHKATHBHE KOMIIETEHI[Uje

Beh je nmperxoaHo HaBeneHO Aa ce, mpema cTaBy Koju je YomMcku
3actymnao u 1965. rogune u3Heo y cBoMm neny ,,CHHTaKCHYKe CTPYKType,
TEPMUH KOMIIETEHIIMja THYe HJCaTHOI TOBOPHUKA WJIM Ciyllaoua, y
J€IIHO] XOMOT'€HO] TOBOPHO] 3aje€HUIM, KOJU CaBPIIEHO 3HA CBOj J€3UK U
Ha KOra, HU y K0jOj MEpH, He YTUUy I'paMaTUYKyd HEOUTHH YCJIOBU MOMYT
orpaHuYema naMhema, o/IBlauckha Naxme U buma ciandaux. (Chomsky,
2014). Xajmc, ca gapyre crpaHe cMarpa, [Ja MOped I03HaBamba
rpaMaTHYKUX PEUYCHHIIa, YOBEK Tpeba /a CTEKHE W W3BECHO 3HAmE O
BUXO0BO] pealiHoj ynotpebu, TauHuje, Tpeba Ja TauHO 3Ha KajJa U Ha KOjU
HayuH 1Ta Tpeba ga roopu. OH 3acTyma cTaB JAa IMOCTOj€é HM3BECHA
npaBuia ymnorpede jesnka, Oe3 Kojux OW rpaMaTHyka MpaBuia Ouia
O0eckopucHa. Kao nMHTBUCTAa M aHTPOIMOJOr 3acTymao jeé CTaB Ja je
3Ha4ajHO J1a TOBOPHMIIM MOCEAYjy U3BECHA KYATYPOJIOIIKA U COLIMOJIONIKA
3HaWka Kako OM yCBOjE€HE je3nuyke OOJMKE CTPAHOr je3uka OWJIM y CTamy
Ja aZeKBaTHO M HECMETaHO Kopucre. Tako TEpMUH KOMYHHUKATHBHA
KOMIIETeHIIMja, He oOyxBaTa caMO CTEYEHO je3WYKo 3Hame, Beh u
CIOCOOHOCT Jla C€ TO 3Hame Ha OJroBapajyhu HauMH NPUMEHH y OHUM
CUTYyallijaMa KOje 3aXTeBajy TaKBY IPUMEHY.
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3.2. Kanaj u CBejH Mo/1eJ1 KOMyHHUKATHBHE KOMIIETEeHIIHje

Jomr jenan mMozen KOMyHHKAaTUBHE KOMIIETCHIM]€ MTPECTaBIIIN CY
KaHAJCKH MpUMEHEeHH JHUHrBUCTH, Majki Kanan u Mepun Cseju, 1980.
roaune. [lo wuMa, OHa MpeacTaB/ba OCHOBHHU CHCTEM 3Hama BOKadynapa
Y BEIITHHA MOMONY KOJUX C€ COIMOJIMHIBUCTUYKA MTPAaBUJIa AATOT je3UKa
Mory npuMmeHUTH. OHH, HCTO TaKo, 3acCTyNajy W CTaB Ha OCHOBY Kora
rpamMaTudky  KOMIIETEHIMjy  TOocMarpajy  Kao  CacTaBHHU  JI€O
KOMYHHMKaTHBHE KOMIIETCHIIMje, a HE HEIITO INTO je O/ABOjEHO O] Hhe.
Onn, 3a pa3nuky oa XajMca IpeMa KOMe I0CTOje TpaMaThiKa MpaBuia
Koja Ou Ouna GeckopucHa Oe3 mpaBuiIa yrnoTpede je3uka, cMarpajy J1a
MOCTOj€ MpaBmiIa yrnorpede jesnka koja 6u Omina 6eckoprcHa 6e3 mpaBuiia
rpamatuke. Mnak, Bepyjy /JAa je HUXOB II0jaM KOMYHUKATHBHE
KOMIIETEHIIH]j€ IpyTradrjy O/ KOHIIENTa KOjH 3acTymna XajMmc, 3aTo IITO 3a
pasiuKy O] Iera, He YKJbY4yjy MOjaM CIOCOOHOCTH YMOTpede y CBOjy
neunuinjy. Kanan u CBejH y cB0joj Kmu3u ,,Theoretical bases of
communicative approaches to second language teaching® mpennaxy net
BoehMX MpHHIMIA KOMYHHUKATHBHOT NPUCTYNA, KOjU CE 3aCHHMBAjy Ha
cnenehum craBoBuma. Ilopex rpamarmyke M COLMOJMHIBHCTHYKE
KOMIIETEHIIMje, TOCTOjU M CTpaTemka komnereHuuja. Ocum ToOTa,
KOMYHUKaTHBHHA TPHUCTYII MOpa OWTH 3aCHOBaH Ha KOMYHHKAIMjCKHM
nmorpedama CTyJaeHaTa a CTYICHTY KOjU Y4YH CTpaHH je3uk Tpeda
OPY)KUTH TPWIMKY Ja YYeCTBYje y CMHUCIEHOj KOMYHHKATHBHO]
WHTEpaKIMjU ca KOMIIETEHTHUM TOBOpHHIIMMa je3uka. Tpeba Taxohe
MOBECTH payyHa Ja ce y paHuM (a3ama yuema JApYyror jesuka,
ONTUMATHO KOPUCTE OHU ACIEKTH KOMYHHUKAIIM]CKE KOMIIETEHIM]E KOje
J€ YYEHHUK pa3BHUO CTHLAKEM U YIOTPEeOOM MaTepmer je3suka U KOoju cy
3ajelHHYKM OHUM KOMYHHUKAllMjCKUM BELITMHAMa MOTPEOHUM Y JIPyrom
jesuky. Takohe, OCHOBHM IIWJb IpOrpaMa yuerwa CTPaHOI je3uKa, y3
MpPUMEHY KOMYHHKATHBHOT MPHUCTYIa, MOpa OUTH Ja CTYIEHTHMA TIPYKH
uHpopManuje Kao U Jo0ap €0 HUCKYCTBA, MOTPEOHOT 3a HCIyHaBAHE
BHUXOBUX KOMYHHKAaTHBHUX MTOTpeda Ha PYTrOM jE3HKY.

V3umajyhu 'y 003up oOBe MpHHLUIE, NpeAsaxy MoJel
KOMYHHUKaTHBHE KOMIIETEHIMj€ KOJU YKJbydyje TpPU TJaBHE KOMIIOHEHTE
(Savignon, 2018) u To cy:

1. rpamaTmuka KOMIETEHIIM]a (grammar competence)

2. COILIMOJMHTBUCTHYKA KOMIIETSHIIH]ja ( sociolinguistic

competence)

3. cTpatemika KommeTeHIHja ( strategic competence)

I'pamaTnuka KOMIETeHIIMja YKJbydyje TO3HABamke OJropapajyhux
rpaMaTU4KuX MpaBWiia, JOK COLHOJIMHIBUCTUYKY KOMIIETEHILU]Yy YUHE
COIIMOKYATYpPOJIOIIKA TMpaBWia ymoTpede je3uka H JUCKypca Koja
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MMOMaky KOPHUCHHUIIMMA je3WKa J1a CTBapajy U pa3yMmejy je3ndke IOJaTKe
3aCHOBaHE Ha TOBOPHUM KOMITOHCHTaMa U KOMYHUKAaTUBHUM Jorahajuma.
Ommuka  cTpaTelnike KOMIIETSHIM]E jecTe€ IOCTOjamke BepOaTHUX U
HeBepOaTHMX  KOMYHHUKAIMjCKHMX  CTpaTerdja Koje Mory OuTu
ynoTpeOJbeHe Kako OW ce HAJOKHAIWIN MPEKUIN Y KOMYHUKAIIM]H, KOJH
y onpehenum cutyanujama Hacrajy 300T HEIOBOJHHOT jE3MUYKOT 3HAMA
WJIA HEJIOBOJbHE KOMITETCHIIH]E.

3.3. KanaJjioB Mo/1eJ1 KOMyYHHUKATHBHE KOMIIeTeHIje

OBaj mopen, koju je Kanan npencrasuo 1983. ron., Hajkpahe pedeno
MPEJCTaBJba PEBUIMPAHN MOJET KOMYHHKATHBHE KOMIIETEHIIN]E KOJU CY
3ajeqHo npemnoxuwnn Kanan u CeejH. Ilopen koMIoHEeHTH Koje 1OCTOje
y TpPEeTXOJHOM MOJETY, OBAE CE€ IOMHIE M YEeTBPTa KOMIIOHEHTa,
OJTHOCHO JMCKypcHa KomrmereHimja (discourse competence), koja ce
OJTHOCH Ha CaBJlaJIaBalb€ TPaAMATHYKUX OOJHMKa M 3HauYeHmha Kako OM ce
JOILIO 10 00jeAUHEHOT TOBOPHOT WJIM MHCAHOT TEKCTa y Pa3IHYUTUM
KaHPOBHMMA, y3 TMPHUMEHY KOXe3HWje M KoxepeHuuje. Tako TiemHo,
KOMYHHUKaTHBHAa KOMIIETCHIMja IPEACTaB/ba CIIOCOOHOCT ITOBE3MBamA
WCKa3a WM pEYCHHIA y KOXEPEeHTaH JMAHCKYpC M CTBapame jelIHe
pasymspuBe 1enuHe. CrTparenika KOMIIETEHLMja Y OBOM MOJAEIY je
MpomMpeHa © o0yxXBaTa caBliajiaBambe BEPOATHHX UM HEBEPOATHUX
KOMYHHKAIMjCKHX CTpaTeruja Koje Mory OUTH JIOBEJCHE y Be3y HE caMo
ca HajlokHahuBameM ojipehexux rpemaka y KOMyHUKaluju, seh Mory aa
nosehajy epuKacHOCT camMe KOMyHHUKalje.

3.4. BakMaHOB Mo/1e/1 KOMYHHMKATHBHE KOMIIeTEHIIHje

Jom jeman 3HauajaH MoJeNl KOMYHUKAaTHBHE KOMIIETEHILIM]E WM
,,TEOPHJCKOT OKBHpPAa KOMyHUKATHBHE j€3UUYKe CIIOCOOHOCTH ™, KaKo je caM
pekao, jecte oHaj koju je 1990. roa. npemioxuo bakman, a koju 3ampaBo
jecte  pe3yiTrar  eMIHPHUJCKOT  HUCTpaKMBama paHUjer  Mojena
KOMYHHUKaTHBHE KoMmneTeHuuje koje ¢y 1982. roa. cnposenu bakman u
[Manmep. (Schauer, 2016). OBaj Moaen yKJby4dyje TPU KOMIIOHEHTE U TO
cy:

1. je3nuka KOMIIETEHIIMja WJIN J€3UYKO 3HAKE KOje Ce CACTOJU O]1
KOMIIOHEHTH CHEeIM(PUUHOT 3Hama Koje Cy Y KOMYHUKAIUjH
ynoTpedJbeHe MyTeM je3HKa.

2. cTpaTellka KOMIIETEHLMja, Koja TMpeacTaB/ba MEHTAIHU
KalmamuTeT 332  yYKJbYYMBaWme  KOMIIOHEHTH  je3WYKe
KOMIIETEHIIHj€ Y KOHTEKCTYyallu30BaHOj yIOTpeOu je3uKa u
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3. MNCcUXO(QU3MONIOIMIKK MEXaHW3MH KOJU Ce€ OJIHOCe Ha
TICHXOJIOIIKE ¥ HEYPOJIOLIKE MpoIiece KOjU YNHE CACTABHH JIEO
je3uka kao puznukor peHomMeHa.

Je3ndka KOMITETEHIMja YKJbYTYje OpraHu3aluoOHEe U parMaTHIKe
KOMIICTEHIIMje, MpH YeMy OpTraHU3allMOHA VYKJbydyje TpamMaThdke |
TEKCTyallHE CIOCOOHOCTH WJIM KOMIIETEHIIHjEe KOje Cy YKJbYYeHE Y
CTBapame M pa3yMeBame je3uka. [Iparmarmyka KOMIIETCHIIHMja, MpeMa
OBOM  MOJENy, o0yxBaTa  WIOKYIHOHY  KOMIIETCHLH]Y U
COIMOJIMHTBUCTHYKY ~ KOMIleTeHIHjy. Jlpyra TJaBHa KOMIIOHEHTa
KOMYHHKATHBHE KOMIIETCHIIMje Y MOJENy Koju 3acTyma bakman jecte
CTpaTellka KOMIIETEHIMja. 3a pAa3JIUKy OJ MPETXOJHO MOMEHYTUX
MoOJIeNa, TAe ce CTpaTelIka KOMIIETCHIINja HAaJla3u Ha UCTOM HUBOY Kao M
rpamMaTuyka ¥ COLMOJMHIBUCTHYKA, Y OBOM MOJICIy OHA TPEICTaBJba
TJIaBHY KOMIIOHCHTY U Halla3W C¢ Ha WCTOM HHUBOY Kao W je3WdKa
KomrereHuja. Pasior tome je, kako bakmaH HaBo/M, TO MITO MPETXOAHU
MOJICTT UMILIUIMPA]y A2 Cy KOMYHUKATHBHE CTpATETHje HYXKHO je3UUKe
win  BepOaJHe, ajiM IEroB MOJEN IMOKa3yje Ja je crparemika
KOMIICTEHIIMja HAa HUBOY jE€3WYKE KOMIICTCHIIMje, a HE CaMO jeJaH HeH
€0, 11a TAKO MOXE YKJbYUYUBATH U CTPATETHje KOje HUCY je3HUKe.

3.5. Cesicn Mypceuja, llepmwej u Tapenos moaes

Cencu Mypcuja, Jlepmwej u Tapen (Celce-Murcia, Thurell, Dorney,
1995) npemnoxuian cy MoOJeT KOMYHHKATHBHE KOMIICTEHIIMjE, KOjH, Y
M3BECHO] MEpH, IpeICTaBba HACTaBaK MPETXOAHO MpeJicTaBbeHnux Kanan
n CeejH u Kanan mozena. BbuxoB mMojen ykipydyje et KOMIETEHIINja U
TO CY:
je3uuKa KOMIIETEeHI1ja
CTpaTelIKa KOMIIeTeHIIrja
COIIMOKYJITYpHA KOMIIETCHITH]a
aKIMjCcKa KOMIIETEHIIH]a
. JIUCKYpCHA KOMIIETECHIIH]a

OBaj Mmojeln, UMao je 3a Wb pazpaliBambe COLMOIMHIBUCTUYKE
KOMIIETEHIIM]€, KOja j€ OJBOjeHa Of JAUCKYpPCHE KOMIIETEHIIUje U KOJy
ayTOpH JieJle Ha COLMOKYJITYpHY M akuuoHy. Kako ykasyjy, mocroje ase
TEPMUHOJIONIKE pa3iuke u3Mmel)y HUXOBOT MoOJeNa W MOJela KakaB
3actynajy Kanan u Cseju. IIpBa je 1a oHu mpedepupajy wu3pa3s jesudka
KOMIIETEHIIMja Yy OJIHOCY Ha M3pa3 rpaMaThyka KOMIIETeHIIMjd Kako Ou
JacHO Ha3HAYWIM Jia OBa KOMIIOHEHTa Mopea MopgoJoruje U CHHTaKCce
yKJbydyje M JIeKCHKYy U ¢oHonorujy. Jpyra pasnumka OJHOCH ce Ha
BUXOBY YNOTpeOy TepMHHA COLMOKYITypHAa KOMIIETEHIMjd YMECTO
COLIMOJIMHIBUCTHYKA KOMIIETEHIM)d, T€ jeé TaKko OHM MOry O0oJbe

agkrownE
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pa3IMKOBaTH O] aKIMOHE KoMmreTeHIuje. JIMCKypcHa KOMITETECHIIN]ja
OJTHOCH C€ Ha MOT'YNHOCT MOCTH3ama KOXE3Hje, KOXEPEeHIIN]je, TeHepUIKe
Y KOHBep3alMoOHE CTPYKTYpE, 3a KOje ce Bepyje Ja Cy BeoMa 3Ha4yajHe 3a
KOMYHUKaTHBHY KOMIETEHIIM]Y M YYCHC je3uKa. AKIIMOHA KOMIIETCHIIU]a
THYE C€ TPCHOIICHA M pa3yMeBama KOMYHHKAaTUBHE Hamepe, OJHOCHO
yckinahuBama akiMjcke HaMepe ca je3MYKUM OOJIMKOM KOjH C€ 3aCHHBA
Ha TMO3HaBamky BEpPOATHUX IIeMa KOje MOCenyjy WIOKYIIMOHY jauuHY.
Cencu Mypcuja u [Ip. HarjiamaBajy Ja je BHUXOBA KOHIICTyaIU3allHja
aKIUjCKe  KOMIICTEHIMje  YIJaBHOM  OrpaHMYeHa Ha  YCMEHY
KOMYHHUKAIMjy, JOK OM peTropuyka KOMIIETeHLMja Owuia  mapaiena
aKlMjCKe KOMIIETEHIMje VY TMucaHo] KoMmyHHKanuju. I[lo muxoBom
MUIJbEHY, aKIMOHA KOMIIETEHIMja je TOojAeJbeHa Ha JIBE TJIaBHE
KOMIIOHEHTE, 3Hamke je3UYKHX (DYHKIMja U MMO3HABAWkE CKYyIla TOBOPHHX
yrHOBa. COIMOKYNTYpHA KOMIIETEHIIMja OJJHOCH C€ Ha 3HAmE TOBOPHUKA
KaKO Jla Ha TpaBU HAYMH U3pa3d MOPYKE y APYIITBEHOM H KYJITYpHOM
KOHTEKCTY KOMyHHKanuje. CTpaTemka KOMIIETEHIIHja y OBOM MOJEIY
MPEJICTaBJba 3HAHE 0 KOMYHUKATUBHUM CTpaTErHjaMa.

3.6. JInTABY10B MO/1e]1 KOMYHHUKATHBHE KOMIIETEHIIHje

Jenan o HOBHjUX MOjiela KOMYHHKATHBHE KOMIIETCHIIHjE jecTe
oHaj koju je mpexacraBuo Jlutneyn (Littlewood, 2011), a 4uje ocHOBHO
nonasumre Takohe ynHu Kananm m CBejH MoJen, KOMe je nojara mera
KOMIIOHEHTa y3 M3BECHO NpuiarohaBamwe TepmuHojioruje. Kommnonenrte
KOMYHUKATHBHE KOMIIETEHIIH]e Y OBOM MOJIeIy ¢y cienehe:

1. JIuHrBMCTMYKa KOMIETEHIMja, KoOja YKJbydyje 3Hame
BOKaOynapa, rpamMaTHKe, CEMaHTUKE W (DOHOJIOTHjE KOje CY
Ouse TpaJULMOHAIHU (POKYC yueHma CTPAHOT je3uKa.

2. JluckypcHa KOMIIETEHIIHja, KOja oMoryhaBa TOBOpPHHIIMMA Ja
ce yKJbyd€ y KOHTUHYUPAHU JUCKYpC, HIIP. IMOBE3UBAHEM
uaeja y MAYKHM THCAaHUM TEKCTOBHMA, YYECTBOBAHEM Y
MHTEPaKIHjH, 3a[I0YNHAbEM U 3aBpILIABAHEM Pa3roBopa.

3. Ilparmatnyka KommeTeHIMja, Koja omoryhaBa TOBOpHHIIMMA
CpaHOI' je3MKa Ja KOpHCTE COICTBEHE je3MuYKe pecypce 3a
MIPEHOIIEHEe U TYMayekhe 3HaUeHha Yy CTBAPHUM CHTYyalldjama,
ykibydyjyhu one rae nHamnaze Ha Moryhe mpoOnieme ycien
HE/IoCTaTaka y 3HamYy.

4. CoUunONMHTBUCTHYKA KOMIIETEHIIMja CaCTOJU C€ MPEBACXOIHO
O]l 3Hama KaKO IMPABHIHO KOPHCTUTH jE€3WK Yy NPYIITBEHUM
cuTyauujama, Boaehu pauyHa o ojrosapajyhum HuBOMMa
(hOpMaTHOCTH HITH TUPEKTHOCTH.
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5. ComuokyntypHa KOMIIETEHIIHja YKIbYUyje€ CBECT O KYJITYPHOM
3HAKBY W MPETIOCTaBKaMa KOje YTHUy Ha pa3MeHy 3HAuemha U
MOTY JIOBECTH JIO HECIopa3ymMa IMpH HWHTEPKYJITYPHO]
KOMYyHHKaIuju. (p.547)
[Tocnenma KOMIIOHEHTA YKa3yje Ha TICUXOJMHTBUCTUYKE aCIIEKTE
MO3HABamka JIPYrOr WM CTPAHOT je3WKa, 3HauajHE 32 KOMYHUKATHBHY
ynotpeOy je3uka.

4. UMIIVIMKAIIMJE MOJEJIA KOMYHUKATUBHE
KOMIIETEHIIUJE

Ha ocHOBy mperiega HaBeA€HHMX MojJelna KOMYHHKAaTHBHE
KOMIIETEHIMje MOXE C€ MPUMETHUTH Ja M T[Opel  HM3BECHHUX
TEPMUHOJIOIIKMX pa3Jinka CBH OHU YIJABHOM HUMajy HCTE OIIIITe
KOHIIENITE Kao W TO Ja HCTPaXKMBauyM IIOKYILIABajy JAa IM0O0JbIIAjy M
pa3BHjy Mojele KOju Cy TPETXOJHO TMPeIOKeHU. JemHa of
KOMIIETEHIIMja KOjy JeJie CBH MOJENM jecTe rpamMaThyka WIH je3udKa
koMmreTeHIuja. Jlok ce y moaennma koje cy npemnoxunn Kanan u CejH,
Kanan u bakman, To Ha3uBa rpamaTMykoM KommereHuujom, Ceicu
Mypcuja u Ip. CayXe ce TEPMHUHOM je3MdKa KOMIIETEHIMja, yKazyjyhu
Ja OBa KOMIIOHEHTa YKJbydyje M JIEKCUKY U (DOHOJIOTHjy Mopes
Mopdororuje u cuHTakce. JIMTIBYn Takohe KOPUCTH TEPMHH je3MUKa
KomnereHuja. BaxkHo je ucrahu u TO, Ja ce CBU MOJENHU CIaXy OKO
TOra J1a KOMYHHMKATHBHa KOMIIETEHIIMja YKJbydyje TpaMaTH4Ky WU
Je3UYKy KOMIIOHEHTY, INTO TOJpa3yMeBa 3Hamke O CHHTAaKCH,
MOPGOJIOTHjU U BOKaOyJiapy OJHOCHO JICKCHIIU. 300T TOra, HACTAaBHHK
CTpaHOI' je3MKa KOJU CE€ y CBOM pajay ocjamba Ha KOMYHUKATHUBHH
MIPUCTYIM U KOJU MMa 3a IWJb Jla TOMOTHE yYEHUIIUMa JIa pa3BU]y CBOje
KOMYHUKaTHBHE KOMIETEHIIMj€, MOpa HajIpe /1a pa3BHje OBE KOMIIOHEHTE
CBOj€ KOMYHHUKATHUBHE KommeTeHIdje. To OM 3HAYMIO0 Ja HACTAaBHHUK
Mopa 100po Aa MO3Haje TpamMaTuky U BokaOyiap, Kao M J1a uMa j00ap
n3roop. JpyruMm peumma, HacCTaBHUK Tpeba Ja TOCTY)XH Kao MOZIET
KOMYHUKAaTHBHO KOMIIETEHTHOI TOBOpHHUKa 3a yuyeHHuke. OBO je Beoma
BaXHO 3aTO IITO IMOCTOjU 3abiyna mel)y HeKMM HacTaBHUIMMA Jla ce
KOMYHUKAaTHUBHM TPUCTYI HacTaBe je3uka 0aBM caMO TOBOPOM, M Ja
WBero (OKyc HUCY HU 3HaU€H€ HU opMa, T€ Jja CTora rpaMaruka Huje
TOMUKO OuTHa. 3HayajeM Yydewa TIpamMaThKe MPHIUKOM TpUMEHE
KOMYHHMKATHUBHOT TPHUCTYyNa Y HACTaBU U y4eHmy CTPaxor je3uka, OaBe ce
mHoru ayropu ( Larsen-Freeman, 2015; Chung, 2017; Morrow, 2018;
Arnold, Dornyei, & Pugliese, 2015). Jom jemna 3ajegHHuKa
KapaKTepUCTHKAa HABEJCHMX  MoOjejda KOMYHHMKATHBHE KOMIIETEHIIH)E
jecte, 1a CBU YKJbYUy]y TEKCTyalqHy KOMIOHEHTy. OBa TeKCTyaiaHa WU
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IMCKYPCHA KOMIIOHEHTA MOpa3yMeBa J1a HACTaBHUK NPUWJINKOM IIPUMEHE
KOMYHUKAaTHBHOI MeToja Tpeba Ja mMma CIIOCOOHOCT J1a MPOM3BOIU H
pa3yMe KOXE3MBHE U KOXEPEHTHE TEKCTOBE, YCMEHO U IHMCMEHO, U TaKo
MMOMOTHE CBOJUM CTYACHTHMA Jia W CaMHU Pa3BHjy TAaKBY KOMIICTCHIIH]Y.
To Moxe OWTH TPWIMYHO BAXKHO, jep IMOCTOjU  3a0iyla KOJ HEKUX
HACTaBHUKA J]a C€ MPH NMPUMEHU KOMYHHKATHBHOT METOJIa IPBEHCTBEHO
TOBOPY M CIyIla TaKO Ja YWUTamke U MHCAKE M HUCY TOJIMKO BaXKHH.
CoUMONMHTBUCTHYKA MM COLMOKYATYpHAa KOMIIETEHLIMja je Jpyra
yoOHuajeHa KOMIIETeHIIMja Y Pa3IunduTUM Mojieiarnma. OBa KOMIIETCHIIH]a
3axTeBa Ja HACTABHUIM KOJU MPHMEHY]Y KOMYHHMKATUBHU TPHUCTYII
HAacTaBe je3MKa IOCENyjy BHUCOK HHUBO CBECTH OKYJITYpHUM HOpMama M
MPaBUJIMMA, TAKO J1a MOTY TIOMONH y4eHHIIMMA Ja ¥ CAMU Pa3BUjy TaKBE
komnereHuuje. To mojgpazymeBa /a HUje JOBOJBHO IOCEIOBATH CAMO
n00py TpaMaTHUKy M IUCKYpCHY KOMIIETEHIM]y Beh je Beoma OWTHO
UMaTU U 100pe UHTEPKYIATYPHE KOMIIETEHIIH]E.

Crparemka KOMIIETEHIIMja pPa3IUYUTO j€ HMEHOBaHAa Yy
pasIMYUTUM MOJEeIMMa Kao jolI jeJHa KOMIIOHEHTa KOMYHHUKAaTHBHE
KomrnereHuje. Jlureparypa o yuemy U KOMyHHKaTHBHUM CTpaTerujama
Takohe ykaszyje Ha 3HAuajHy yJOry MpUMEHe cTpaTerdja y Irnomaramy
CTYZICHTUMAa Ja M CaMH MOCTaHy J0OpH KOPUCHHIIM TaKBHX CTpaTeTHja.
Crora  HacTaBHMLIM MOpajy OHMTH YNO3HATH Ca HHM30M AaKTHBHUX
KOMYHUKAaTHBHHX CTpaTervja, Kojé Cy KJbYYHE 3a KOMYHHMKATHBHY
komnereHiujy. CBe OBO yKa3zyje Ja HAacTaBHMLM uMajy OpojHe
OJITOBOPHOCTH Koje Mory OuTH ontepehyjyhe 3a oHe KOju Cy HaBHKJIHU Ja
npenajy ciyxehu ce TpaAMLMOHAIHMM METOAaMa y HAcTaBU CTPAHOT
je3uka.

5. 3AK/bYYAK

CMemnBame pa3IMIUTUX MOJIeNa KOMYHUKATHBHE KOMIIETEHIIH]e
TOKOM TMOCJTEIHBUX TOJHMHA, JOBEJIO je 1O  IOCTENeHOI HaMeTama
KOMYHUKAaTHBHOT TIPHCTyNla y HAcTaBU CTPAaHHUX je3WKa, KOjU THUME
1ocTaje jefjaH 01 Haj3acTyIJbeHUjUX, MOCTaBJbajyhu y MpBU IJIaH 3HaYaj
KOMYHHUKAIlMje Kao W CTUIalke OAroBapajyhux 3Hama W BEHITHHA 3a
yCIIeIIHO 00aBJbake UCTE HAa CTPAHOM je3uKy. KoMyHHKaTUBHM MPUCTYI
y HacTaBU EHIJIECKOT, Ka0 W JPYruX CTPAHMX ]JE€3UKa, IIOCTaje CBE
MOTYJIAPHUJU U HeroBa MPUMEHA U yrnoTpeda U3 JaHa y JaH, CBE BHIIE
3axTeBa TIOCENOBame OJpe)eHUX CIIOCOOHOCTH ¥ BEIITHHA KaKo
HACTaBHUKA TAaKO M CTyAeHaTa. HacTaBHHIIM KOjU c€ y CBOM pajy U Jlajbe
IpKe TpaJUIMOHATHUX METOJa, MOpaii O J1a pajie Ha pa3BHjamy U
yCaBpIllaBamkby PA3TUUYUTUX KOMIIETEHIMja, KaKo OM ce MOTJIM YCIIEIIHO
MPUJIArOIMTH OBAKBOM TIPUCTYIY, y IWJbY CTHIAKha W pa3BHjama

106 Exonomcku nozneou, 1SSN 1450-7951



Mooenu komynuxamuere KomMnemenyuje npu yuery eHeneckoe jesuxa Kdo...

KOMYHHUKaTUBHUX KOMIIETEHIMja KOJ CTYJIeHaTa KOjU €HIJIECKH je3UK yue
Kao JPYrd WIH CTPAaHH, IITO CBAKAKO W MPEICTaBJba jelaH OJ OCHOBHUX
LMJbEBA y HACTABH.
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Kparyjesiyy; ap AJjexcanapa Byjko, Hayunu
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Vunsepsurera Cunrunynym, beorpan; mpod.
ap CHexaHa Knexesuh, DakynreT
OpraHu3sallMOHUX HaykKa yHVIBepZ}HTeTa y
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npo¢p. ap Haga Tpusuh, Exonomcku
¢daxynrer y Cybotnun YHusepsurera y HoBom
Cany; npod. np Ilepe Tymbac, Exonomcku
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[pumruan, Exonomcku ¢axynrer, Kocoscka
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